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[bookmark: _Toc165198651][bookmark: _Toc165201024]How can social and digital media be used to reach a wider customer base?

[bookmark: _Toc165201025]Introduction
Social media is a collective term for websites and apps that enable users to create and share content whilst also networking and staying in touch with friends and family, follow public figures and organisations, and also meet people with similar interests and hobbies. An online article written by mha.org.uk (2023) with the title “what is social media and how can I use it safely?”.  In this report I will be talking about the value of social media, how it’s a huge impact on businesses with communicating with their audience, the benefits of social media and its drawbacks.

[bookmark: _Toc165201026]Value and Importance of Social Media
Social Media has grown and evolved dramatically throughout the world in the last 15 years, and with this being said its been a good way of businesses reaching out and communicating with their customers. Social Media is the collective of online communications channels dedicated to community-based input, interaction, content-sharing and collaboration that allows businesses to use to build direct engagement with their customers. There is two different types of marketing that should be considered, there is the traditional direct marketing which is used to conduct face to face sells, direct-mail marketing (letters), and telemarketing (adverts on television).
 Another type of marketing is the digital and social marketing which involves online marketing, websites, online advertising, email marketing, blogs, social media marketing and mobile marketing. Businesses use marketing to promote their brands, services and products, according to Mahoney (2020), ‘most of the business are not playing the marathon but they are playing the sprint and therefore, they are not worried about lifetime value and retention rather, they are worried about short-term goals’.
 Social media is used daily worldwide with 59.9% of the world’s population (about 4.8 billion people) use it and 92.7% are all online users. Therefore, if you use social media in the right way, you can create long term business relationships. The importance of social media and how fast its growing in business is phenomenal, and these statistics will prove the importance of social media being used, there were 150 million new social media users between April 2022 and 2023, with a 3.2% increase year over year, if we break those numbers down, it’s approximately 410,000 new social users daily and this is happening every 4.7 seconds. An average person monthly uses 6 different social networks and again if we were to calculate the numbers together, 11.5 billion hours are being used on social media. 
For instance, Tik Tok is the most popular social platform in terms of time spent, on average worldwide users with Android devices spend 31 hours and 32 minutes monthly on Tik Tok. From last year April  2023, the top most used social media platforms set out by global users were YouTube, WhatsApp, Facebook and Instagram. 
 Over 60% of adults based in the United States have a Facebook account, 71% of online users are most likely to recommend a brand or platform if they have received a good experience with it online, 73% marketers strongly believed that social media is somewhat or very effective in their business strategy and about 54% of customers use social media to research products. A recent research study shows us that an average person uses social media for 2 hours and 24 minutes daily. 
Online users are not wasting time floating about but they do like engaging with their favorite or most used brand and staying connected to them on different levels. This is a good way for businesses to target their audience that are floating around on popular social networks, so not only will you look good online (social media touch) but you will generate more business and you will stay connected with your customers online so that you can deliver a higher level of professionalism. 

[bookmark: _Toc165201027]Impacts of Social Media in business
With the number of online users dramatically growing daily, its only right that businesses support social media channels in the best possible way, and also it is important that we consider the impacts of social media has in businesses. There is different ways the impact of social media has on a business, one way the impact of social media has on a business is the way of adding credibility to your brand/business. When having  a business page with loads of good reviews, it will gives you the confidence for you to access them for the first time. On average, a customer expects a business to have more them 40 good reviews before trusting a star rating. Another impact that social media has in business is that it increases referrals, as we know one of the biggest advantages of social media is that it’s a word of mouth platform meaning, information is easily shared from all different aspects. 


[bookmark: _Toc165201028]Benefits of Social Media for Business
Social media has so many benefits in businesses, one way that social media benefits in businesses is that it will improve your customer service by allowing you to respond to your customers instantly. Also, when customers have a issue/problem they want to be assured that they get the support they need at its earliest stage. According to Forbes (2019), “71% of consumers who receive a quick response on social media say they are more likely to recommend that brand to other people”. Another benefit of social media that has in businesses is that it can be cost efficient, and what I mean by this is that when businesses are running on a fixed marketing budget, social media is the most cost efficient way to promote and market your business. A lot of websites such as  Facebook and Twitter allow many businesses to share their information with no cost.


[bookmark: _Toc165201029]Drawbacks of Social Media on Business
There are some disadvantages that should be considered of social media management and marketing that businesses need to look out for. One downside of social media on business is that you can have a certain level of dependency on employees for the brand/business image.  This can be done when your employees have to support themselves with a social media image that will benefit their position within the company. It can be difficult for the business to track all their employees social media activities due to the large number of employees representing the business. Another drawback of social media on business is that negative customer reviews can cause damage  meaning customers always have something to say about you especially when an unhappy customer has a problem/issue and complains about a product or service you offered directly online.

[bookmark: _Toc165201030]Conclusion
In conclusion,  this report shows us that there  are different reasons of using social media, not only is it used by businesses and organisations but day to day online consumers. There are many reasons of using social media for businesses as I’ve said in this report, I will start with saying it helps businesses with their marketing and communications, as well as a good way of receiving feedback from customers and other businesses globally. On the other hand, day to day consumers can use social media for learning and finding out what they would want to accomplish in the near future. It will also be clear that they will know what online tools they will be using and how to use them. The final reason of using social media in organisations to enhance your employability and this can be done by them using online activities that effect areas such as self-promotion and research.
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