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Duncan, Robert, Pubs And Patriots (Liverpool: Liverpool University Press, 2013)

[bookmark: _Int_VUJ1kNub]In this book, Duncan discusses an often-overlooked subject during the war, that of the drinking crisis. This aspect of British life is often overshadowed by that of the actual war, on the front lines as well as on home soil, but has an equally prominent place when researching the different ways the United Kingdom was affected during the Great War. As drinking culture has always had a significantly heavy presence in Great Britain, it is difficult to imagine the changes it went through during a time of turmoil and conflict. In the first chapter, Duncan starts off by giving a background into what drinking culture was like during Edwardian Britain, stating how ““Binge Drinking” had become a “national disease” and has come to encapsulate an entire framework of attitudes and frameworks.” This first chapter is finished off by discussing the main views of alcoholism on the eve of war, and how the attitudes of the British public shifting towards that of national efficiency forced the drinking culture of Great Britain out of the spotlight. This is highlighted again in chapter 3, where Duncan describes a speech in which Lloyd-George “ascribed continued industrial inefficiency to the drinking habits of an intemperate minority of the British workforce”. This chapter highlights the changing attitudes of the British Public, as well as the attitudes of the Government, towards drinking as a whole. Although dedicated to a specific aspect of the Great War, this source would be useful when looking at how the lives of the public changed during the war, as it is widely known that people’s lives changed significantly during the war, so this source allows for a look into how people’s social lives were changed, and how they overcame the challenges that the war faced them with. Another positive aspect of this source is the amount of detail that the subject matter is written about in. While other sources about the Great War may briefly mention drinking culture, and how it changed during the Great War, Duncan offers a unique perspective into the drinking culture of the British Public, and how it changed throughout the years of the Great War.


Williams, Gordon, British Theatre in the Great War (London: Continuum, 2005)

[bookmark: _Int_cEgWEApE][bookmark: _Int_DgpOGCFW][bookmark: _Int_E7kF6rl1]In this book, Williams discusses the theatre in the United Kingdom, and more specifically how the Theatre industry coped with and adapted to the Great War.. In an equivalent manner to the previous source, William’s studies a lesser covered aspect, albeit a significant aspect of the British public. Theatre has always been a popular pastime of the British Public, and it is no surprise that during the years of the Great War, particularly in the beginning around 1914, that there was a noticeable change. In Chapter 5 of the book, titled “War and the Legitimate Theatre”, Williams specifically looks into how Theatre was impacted by the outbreak of the Great War, and what changes were mandated  by it. According to Williams, Ruby Miller, a well-known television, and film actress, mentions that there was “bad business done during those first few weeks of war, before the re-adjustment to a new way of life became habit.” Williams then goes on to discuss ways in which the theatre industry would cope with a reduced budget during the years of the Great War, stating that some performance companies would simply do away with the orchestra, which “would save around £1000 a year”. Williams also mentions how many theatres introduced reduced pricing for seats, which had “a tariff ranging from 1s to 10s 6d becoming 1s to 7s”. This highlights some of the struggles that businesses and companies had to face during the years of the Great War, how they had to make several serious financial decisions in order to keep themselves in business. This source has value, as Williams has used several primary sources within his work to provide this unique insight into a severely overlooked aspect of British life, ranging from books written by actors and actresses that experienced first-hand how the Great War changed the way the Theatre industry was operated during times of hardship and conflict. Further adding value to the source is that the author, Gordon Williams, read English at the University of Wales, Lampeter. As well as this, Williams has published several pieces of work in relation to theatre in Great Britain, such as  Shakespeare's Sexual Language (London: Continuum, 2006), as well as a dictionary of sexual language and imagery in Shakespearean and Stuart literature (A&C black, 2001). From this it is clear to see that Williams has a thorough knowledge surrounding theatre in Great Britain, and that he would be qualified to write about the theatre industry in the UK, giving more value to the source. However, as the subject matter is a niche topic, there are not many other works that it can be compared to, to gain a more thorough understanding.


[bookmark: _Int_BwArc4wJ][bookmark: _Int_f6WAvVA0]Hanna, Emma, The Great War On The Small Screen: Representing the First World War In contemporary Britain (Cambridge: Cambridge University Press, 2013)

[bookmark: _Int_eq1JSjOx]In this book, Hanna discusses the memorialisation and the representation of the soldiers that were lost during the Great War, specifically how Great Britain has gone about remembering those that unfortunately died during the Great War. In the years immediately after the war, memorials dedicated to those who did not return home became increasingly commonplace around the world. In the working-class towns of North-East England, Small war memorials started to appear on Street corners, which set the pace for newer and bigger memorials to come. However, that was not the only form of representation that those soldiers received, because as the household television started to become more popular in British Households more and more documentaries, as well as fictional shows that are grounded in the realms of the Great War, such as Dad’s Army. Hanna starts off by discussing how during the 1920’s, Britain was the country that introduced the most war memorials and saying how “small shrines erected on many street corners were replaced with thousands of memorials in bronze and stone”. As recognition towards those lost in the war became more widespread across the United Kingdom, the memorials that had been created for them became bigger and more prominent, eventually culminating with the Cenotaph monument, designed by architect Edwin Lutyens. Hanna then goes on to discuss how the sale of poppies by the British legion started in 1921, which became “an annual act of individual remembrance which was cemented in ceremonial ritual by the laying of poppy wreaths at memorial services”. Hanna mentions several of the ways in those lost to the war have been remembered, one of the more popular types being that of battlefield visits. On page nine of the book, Hanna discusses how “The demand to visit places such as Ypres lasted for twenty years before the outbreak of the Second World War.” This highlights that memorialisation has not had much change as time has gone on, as it is still a popular pastime to go and visit the sites of places such as Ypres and other significant battlegrounds. This source holds significant value, as while it is important to discuss and research the events when they happened and learn about the way people dealt with it at the time, it is as equally important to discuss the results of the war, and how the people impacted by the Great War were able to adapt and overcome the trauma and hardship they had just endured. It is also equally important to study and learn about the way the public memorialise those who fought for their freedom, so by discussing the different ways those were remembered we are able to learn how the public were grateful for the sacrifices made during the Great War. The source holds further value, as the author, Dr Emma Hanna is a senior lecturer in modern British History. The fact that Dr Hanna is specifically a specialist in modern British history allows the understanding that any papers or books that may have been produced by Dr Hanna would have a focus on British history, allowing for a more focused approach when looking into British life in the First World War
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[bookmark: _Int_F6nuQLNL]Imperial War Museum, Women Urgently Wanted For The W.A.A.C, 2017 <https://www.iwm.org.uk> [Accessed 3 February 2022]

This poster is a recruitment poster, produced by the British Government in 1916, specifically targeted at women in a bit to get them to join the Women’s Army Auxiliary Corps, a non-combatant group formed entirely of women. As the war continued into 1916, women had been employed in a number of jobs that they would not have previously been able to, such as factory work. In recognition of this, Lieutenant General Lawson proposed the idea of using women in the army in France. This idea took off, even getting some recognition from General Haig who stated, “The principle of using women in this country is accepted and they will be made use of wherever conditions permit” C.N Trueman, "The Women's Army Auxiliary Corps - [Accessed 5 February 2022]). In 1917, the first 14 women arrived on the Western Front in March 1917. As the poster was produced by the British Government, it can be said that the motives of this poster would have been to get as many people involved with the war effort as possible. During the Great War, the public of the United Kingdom followed a “total war” mentality, which meant that as much as physically possible of resources and manpower had to be dedicated to the war effort. As many of the men that ended up serving in the war had prior experience in other wars such as the Boer war, it was guaranteed that they would end up on the frontlines and in the trenches. However, because of the attitudes towards women at the time, women would never have played a vital role in any form of conflict up until the Great War. The poster would have been made to entice women to play a role in the war, and to be able to contribute further to the war. As many women would not have been in employment in the years leading up to the War, the opportunity to earn separately from their husbands would have been met with an incredibly positive response. As this is a propaganda poster, it is likely that it would have been put up in public spaces, where it would be more likely to be seen by the intended target audience. On the poster, it states “for more information, visit the nearest employment exchange.” From this, it can be assumed that the poster would have been in a well populated area, as it is unlikely that an employment exchange would have been situated in a small village. Also present on the poster is a list of the jobs and tasks women who applied would be expected to undertake, such as jobs that women would have been used to, like cooks and domestic workers, but also jobs that before the war it would have been unheard of for women to be in, such as mechanics and drivers. This would have drawn in more women to join the W.A.A.C, as it is certain that many women would have wanted more than just housework, and when it became more commonplace factory work. The opportunity to enter a job previously dominated by men would have been enough to entice women into signing up, which is why this poster was produced with the ultimate aim being to draw women into joining the W.A.A.C overseas on the Western Front. Another point of interest is the use of the word “urgently” in the main heading of the poster. This would imply that despite the views of women at the time, and the reservations that some of the more senior officials in the military, the British Army was in need of the extra support from the Women joining the W.A.A.C, which suggests that during the war years, attitudes towards women in the workplace and independently earning money changed towards a more positive stance. In terms of value, this poster holds significant value, as the poster has a focus on women. Most recruitment posters at the time were aimed at men, and guilt tripped them into signing up by making them feel guilty or inferior. However, recruitment to the front lines for women was less common, as most women went into factory work, or filled in the jobs that had been left open by men fighting on the Western Front, so a poster specifically aimed at recruiting women is less common as a whole, a reason this source holds value.
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