"In the cities in which we live, all of us see hundreds of publicity images every day of our lives." No other kind of image confronts us so frequently (Berger,1972). The messages of advertisements are everywhere. They are on billboards, on the radio, on television, on buses and subways, in magazines and newspapers, on flyers, on clothes, shoes, hats and the list could go on and on (Beasly,2002)
According to Vihma.S (2010), semiotics is an umbrella for several research purposes. In my opinion, any piece of art has some signifiers to it, to give it some meaning. The final piece and semiotics always have some relation

"Marketing semiotics is one of the richest areas to study communication and meaning in the marketplace (Faizan.M, 2019). We are able to infer from the smoke the presence of fire, from a wet spot the fall of a raindrop, from a track on the sand the passage of an animal, and so on. All these are cases of inference and our everyday life is filled with them. (Umberto Eco,1979)
Where there is a visual substance, for example, the meaning is confirmed by being duplicated in a linguistic message (which happens in the case of the cinema, advertising, comic strips, press photography, etc.) so that at least a part of the iconic message is, in terms of structural relationship, either redundant or taken up by the linguistic system. (Barthes,1964)
The Surfrider Foundation USA is a non profit organisation that works to protect and preserve the world's oceans, waves and beaches.. Surfrider’s program had an advertisement called “ What goes in the ocean goes in you” which was created by Pollinate Agency in 2012.
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The above poster is targeted towards anti-ocean pollution. While stating the statistics of the year, the poster represents the severely harmful effect of plastic pollution on our body, subtly.
It targets the general audience of all ages, with simple illustrations. 
“What goes in the ocean goes in you” means that whatever is dumped in the ocean, will indirectly come into your body in the form of food, as plastic is photodegradable and not biodegradable. The main type of food shown is sushi, which is a dish made of raw fish. Since it is made with raw fish, it perfectly represents the effects of pollution. A mix of both actual food that is rice, and plastic, in the form of food elements, have been used in this poster. Blue plastic has been used instead of fish and brown plastic has been used instead of nori sheets.
As Kadinsky (1977) mentioned about a color’s associative value, the bold blue text has been used in the heading to associate water or marine life and to draw the attention of viewers to the main quote. 
Plastic is the main element in the poster, to convey how harmful it is to the ocean and our bodies.
From the above analysis, we can infer that even simple illustrations can play a powerful role in conveying important social messages.
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'RECENT STUDIES ESTIMATE THAT FISH OFF THE WEST COAST INGEST
‘OVER 12,000 TONS OF PLASTIC A YEAR. FIND OUT HOW YOU CAN HELP
TURN THE TIDE ON PLASTIC POLLUTION AT WWW.SURFRIDER.ORG/RAP





