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Greenwashing
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As a solution to eliminating Less than 5%

. . . .
Gre e nWaShln their emissions, they turn to of carbon offsets actually remove
carbon offsets, supporting CO: from the atmosphere.

It is an unethical practice where companies
mislead consumers by claiming to be
environmentally friendly or sustainable.

737%

of global

consumers

would change their
consumption habits

to reduce their
environmental impact.

Therefore,
companies have a
financial incentive
to be more
environmentally
responsible.

Are you a victim of ‘Greenwashing’ ?sustainable rather than minimising

projects such as reforestation. So, planting trees is only a tiny

part of the solution.

Companies are easily getting away
by either carbon offsetting or
misleading eco-labels & packaging,
uncertified product compositions
& vague recyclability claims.

Governments are

trying to take action on
companies engaged in
greenwashing. lts the
ethical responsibility of
everyone to spot, report
and stop greenwashing
to build a desirable
future.

Many of them spend more time and
money on marketing themselves as

| by Around Zero | Medium

their environmental impact.



https://medium.com/@Around-Zero/are-you-a-victim-of-greenwashing-9b0e90b258b9
https://medium.com/@Around-Zero/are-you-a-victim-of-greenwashing-9b0e90b258b9
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https://www.carbontrust.com/our-work-and-impact/guides-reports-and-tools/how-to-counter-greenwashing-with-transparent-communications?utm_source=Carbon%20Trust%20Newsletter&utm_campaign=21e3fb6c8d-Mar23-newsletter&utm_medium=email&utm_term=0_2e40152a6f-21e3fb6c8d-84892576
https://www.carbontrust.com/our-work-and-impact/guides-reports-and-tools/how-to-counter-greenwashing-with-transparent-communications?utm_source=Carbon%20Trust%20Newsletter&utm_campaign=21e3fb6c8d-Mar23-newsletter&utm_medium=email&utm_term=0_2e40152a6f-21e3fb6c8d-84892576

Toyota SUV adverts banned in UK on
environmental grounds

Advertising Standards Authority says Hilux poster and video
condone driving that disregards ‘impact on nature’

According to a report by the European
Advertising Standards Alliance (EASA),
complaints against environmental claims made
up 15% of total complaints received for
misleading adverts, with online advertising
accounting for the highest share of complaints
in Europe


https://www.carbontrust.com/our-work-and-impact/guides-reports-and-tools/how-to-counter-greenwashing-with-transparent-communications?utm_source=Carbon%20Trust%20Newsletter&utm_campaign=21e3fb6c8d-Mar23-newsletter&utm_medium=email&utm_term=0_2e40152a6f-21e3fb6c8d-84892576
https://www.carbontrust.com/our-work-and-impact/guides-reports-and-tools/how-to-counter-greenwashing-with-transparent-communications?utm_source=Carbon%20Trust%20Newsletter&utm_campaign=21e3fb6c8d-Mar23-newsletter&utm_medium=email&utm_term=0_2e40152a6f-21e3fb6c8d-84892576
https://www.easa-alliance.org/wp-content/uploads/2022/12/2022-EUROPEAN-TRENDS-IN-ADVERTISING-COMPLAINTS-COPY-ADVICE-AND-PRE-CLEARANCE-1.pdf
https://www.thedrive.com/news/dangerous-cliff-edge-scene-gets-land-rover-ads-banned-in-uk
https://www.thedrive.com/news/dangerous-cliff-edge-scene-gets-land-rover-ads-banned-in-uk

Greenhushing N

Greenhushing, the counterpart to greenwashing whereby companies deliberately choose to under-report or
hide their environmental claims to evade scrutiny, is also on the rise — a trend that will lessen transparency
and hinder climate ambition. If companies stop talking about what they are doing, it disincentivises others to
commit to the bold action the world needs.

How to counter greenwashing with transparent
communications | The Carbon Trust final case report 0004-23.pdf (adstandards.com.au)



https://www.carbontrust.com/our-work-and-impact/guides-reports-and-tools/how-to-counter-greenwashing-with-transparent-communications?utm_source=Carbon%20Trust%20Newsletter&utm_campaign=21e3fb6c8d-Mar23-newsletter&utm_medium=email&utm_term=0_2e40152a6f-21e3fb6c8d-84892576
https://www.carbontrust.com/our-work-and-impact/guides-reports-and-tools/how-to-counter-greenwashing-with-transparent-communications?utm_source=Carbon%20Trust%20Newsletter&utm_campaign=21e3fb6c8d-Mar23-newsletter&utm_medium=email&utm_term=0_2e40152a6f-21e3fb6c8d-84892576
https://adstandards.com.au/sites/default/files/reports/final_case_report_0004-23.pdf

Green Claims Code

X a



https://form.typeform.com/to/YeTlJphR?typeform-source=greenclaims.campaign.gov.uk
https://greenclaims.campaign.gov.uk/#what_are_green_claims_
https://greenclaims.campaign.gov.uk/#what_are_green_claims_

Greenwashing

‘Since most litter in the environment cannot be traced
back to its origins, naming the people and organisations
responsible may seem futile. But litter that can be linked
with an industry or a company is some of the easiest to
address. This is particularly true for packaging, which
made up 59.1% of the items logged in our study’
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https://theconversation.com/we-studied-40-000-pieces-of-litter-to-find-out-where-it-all-comes-from-heres-what-we-discovered-186584
https://theconversation.com/we-studied-40-000-pieces-of-litter-to-find-out-where-it-all-comes-from-heres-what-we-discovered-186584

Deceptive Tactics?



https://www.un.org/en/climatechange/science/climate-issues/greenwashing

Deceptive Tactics?

* Greenwashing — the deceptive tactics behind * Claiming to be on track to reduce a
environmental claims | United Nations company’s polluting emissions to net zero when
no credible plan is actually in place.

* Being purposely vague or non-specific about
a company’s operations or materials used.

* Applying intentionally misleading labels such
as “green” or “eco-friendly,” which do not have
standard definitions and can be easily
misinterpreted.


https://www.un.org/en/climatechange/science/climate-issues/greenwashing
https://www.un.org/en/climatechange/science/climate-issues/greenwashing

Deceptive Tactics?

* Greenwashing — the deceptive tactics behind

environmental claims | United Nations

*Implying that a minor improvement has a
major impact or promoting a product that
meets the minimum regulatory requirements as
if it is significantly better than the standard.

*Emphasizing a single environmental attribute
while ignoring other impacts.

*Claiming to avoid illegal or non-standard
practices that are irrelevant to a product.

Communicating the sustainability attributes of
a product in isolation of brand activities (and
vice versa) —e.g. a garment made from recycled
materials that is produced in a high-emitting
factory that pollutes the air and nearby
waterways.


https://www.un.org/en/climatechange/science/climate-issues/greenwashing
https://www.un.org/en/climatechange/science/climate-issues/greenwashing

COP26

s as hew report cracks down

Launch of the report
of the High-Level
Expert Group on
Net-Zero Pledges
5 tary-

At COP26 in Glasgow, Mr. - —
Guterres announced that he e ‘
would appoint an Expert
Group to address a ‘surplus
of confusion and deficit of
credibility’ over net-zero !
targets of non-State entities. e o



https://news.un.org/en/events/cop26
https://www.un.org/en/climatechange/high-level-expert-group?_gl=1*14mbyst*_ga*ODQwNTU1MzQ4LjE1MjMyOTI3MzE.*_ga_TK9BQL5X7Z*MTY2NzkxNzg3MS4xMjAuMS4xNjY3OTE3OTE0LjAuMC4w
https://www.un.org/en/climatechange/high-level-expert-group?_gl=1*14mbyst*_ga*ODQwNTU1MzQ4LjE1MjMyOTI3MzE.*_ga_TK9BQL5X7Z*MTY2NzkxNzg3MS4xMjAuMS4xNjY3OTE3OTE0LjAuMC4w
https://news.un.org/en/story/2022/11/1130317?_gl=1*1rlq2xw*_ga*NzY3MjU3NjgyLjE2OTQ0NDQ4MDg.*_ga_TK9BQL5X7Z*MTcxMDkyNjQ4My4xOC4wLjE3MTA5MjY0ODMuMC4wLjA.
https://news.un.org/en/story/2022/11/1130317?_gl=1*1rlq2xw*_ga*NzY3MjU3NjgyLjE2OTQ0NDQ4MDg.*_ga_TK9BQL5X7Z*MTcxMDkyNjQ4My4xOC4wLjE3MTA5MjY0ODMuMC4wLjA.

Global Climate Action Portal

BMGCAP UNFCCC - Home Page

« COP provides an important opportunity to announce
commitments and launch initiatives that can have a significant

impact on the trajectory of global greenhouse gas emissions

and environmental sustainability, if followed up and fully
implemented.

— 191 announcements at COP28


https://climateaction.unfccc.int/
https://climateaction.unfccc.int/Events/COP28
https://climateaction.unfccc.int/Actors/Regions/GCAP3953

Activity

Using your COP essay topic, can you find any examples of
potential Greenwashing through the COP conferences?

1) Recap your COP topics and discuss what potential issues
around greenwashing or misinformation may occur.

2) Provide some examples to the class There may be some
overlap between topics




Additional Links ‘

Corporate greenwashing tactics to watch out for at COP | Global Witness

COP28 so far: World changing or greenwashing? — Vuelio

Cop28 president’s team accused of Wikipedia ‘ereenwashing’ | Cop28 | The Guardian

The Greenwashing Scam Behind COP27’s Flop - Institute for Policy Studies (ips-dc.org)

Pentagon Pollution Is a Global Embarrasment - Institute for Policy Studies (ips-dc.org)

The U.S. Military Is a Major Polluter, but 'Greening' the Military Is Not the Solution - Institute for
Policy Studies (ips-dc.org)

‘Greenwashing’ in rural Wales raised in House of Commons | cambrian-news.co.uk



https://www.globalwitness.org/en/blog/corporate-greenwashing-tactics-watch-out-cop27/
https://www.vuelio.com/uk/blog/cop28-so-far-world-changing-or-greenwashing/#:~:text=So%20far%2C%20COP28%20has%20been,accused%20these%20companies%20of%20greenwashing.
https://www.theguardian.com/environment/2023/may/30/cop28-president-team-accused-of-wikipedia-greenwashing-sultan-al-jaber
https://ips-dc.org/the-greenwashing-scam-behind-cop27s-flop/
https://ips-dc.org/pentagon-pollution-is-a-global-embarrasment/
https://ips-dc.org/the-u-s-military-is-a-major-polluter-but-greening-the-military-is-not-the-solution/
https://ips-dc.org/the-u-s-military-is-a-major-polluter-but-greening-the-military-is-not-the-solution/
https://www.cambrian-news.co.uk/news/politics/greenwashing-in-rural-wales-raised-in-house-of-commons-570105
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