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Abstract

This document is a focus on my time working as a Coyote at Coyote Ugly Cardiff. Using what I have learned during my time as an undergraduate about gender, sexuality and the performance of both within social interactions, I have investigated what the explicit performance of both of these is used in this social group. The setting of Coyote Ugly allowed for the theory used to be applied to a situation in which ideas of sexuality and gender are heightened, and expectations are high. With the combination of the high expectations, high intensity environment and my own heightened awareness of these subjects, I have crafted a document focussing on my own experience as a self-identifying feminist in a situation which may seem to be exploitative of the women working there.


[bookmark: _Toc8126680]Introduction


This document is an analysis of my time working as a Coyote at Coyote Ugly Cardiff. Coyote Ugly is a chain of bars that crosses three continents and has lasted more than 25 years. It was founded in 1993 by Lilliana Lovell, after finding that she made more money in tips made behind a bar than she did on Wall Street. After the initial success of the small original Coyote Ugly bar in New York, one of its former employees by the name of Elizabeth Gilbert wrote an article on the bar for the magazine GQ. This would lead to even more success and eventually a Hollywood movie based on the bar by the same name. Lilliana Lovell, or Lil as she is better known, used this publicity to craft a brand and an empire. Coyote Ugly, or the most famous bar in the world as it is referred to in its promotional material, was once a derogatory term most often used to describe women that were deemed ugly. Instead, it is now synonymous with strong and beautiful women as well as a good time. Coyote Ugly’s most distinctive feature is that all of the bar tenders or Coyotes are women. This is a major part of the business model, and has become a major factor in setting Coyote Ugly apart from its competitors.
During my time there, I found that the environment provided many challenges both physically and to my thinking. As someone who has focussed much of my undergraduate degree on ideas surrounding gender and sexuality, my time at Coyote Ugly allowed me to apply some of these theories to events unfolding in front of me on a daily basis. Coyote Ugly itself is a microcosm of all kinds of social interactions and boundaries, intensified by the circumstance under which the people inside are found.
As I was already working at Coyote Ugly and deeply immersed in its culture by the time I decided to make it the focus of this work, I used participant observation as my research method. Participant observation allowed for me to experience the important milestones, emotions and challenges that every Coyote experiences during their time at Coyote Ugly. This methodological approach also allowed me to observe encounters and interactions that I would otherwise not have access to. In the time I had already spent there, I had developed extremely strong personal bonds with the majority of other staff, something that was common with all new staff. Due to the intense nature of the work, a sense of community between staff is soon developed, and new members are welcomed quickly. 
My research was conducted at Coyote Ugly’s Cardiff venue. The Cardiff location was the first Coyote Ugly venue in the UK and can be found on St Mary’s Street, which is vastly populated by a number of bars and clubs and becomes a centrepiece of Cardiff’s nightlife after the sun sets. The bar is set in what was once Cardiff’s Philharmonic Hall. The bottom floor of the building has long been used as a bar space, and the Coyote Ugly branding with cast iron awnings and giant red lettering visible from hundreds of yards contrast significantly with the aged white of the rest of the centuries old building. Inside, the designers of the interior space have leaned into the building’s age with many of the decorations inside being styled to look as if it aged alongside the building. In the main bar, there are no windows and so there is no way to tell how late or how early it is. Much of the light in this room comes from the bar’s name hanging behind the bar in the same huge red lettering as is found on the outside of the building, illuminated by bare light bulbs. For my first few weeks, the bar itself was in the worst shape it ever had been. The centre was discoloured, no longer its fresh treated wood colour but a dull, scuffed grey where it was most exposed to the bottoms of cowboy boots. Running up one half of the bar was a large crack down its centre where the wood had split, leaving a lip in the bar up to an inch high in some places and this was the cause of many trips, falls and injuries. There was no air conditioning in the entire building, which had become a problem during the height of summer. This lead to new requirement such as girls on the bar having to rotate every ten minutes. This was introduced to avoid the risk of heat exhaustion in the Coyotes who were atop the bar dancing, and when this rule wasn’t followed girls would often become sick with the heat of the room and physical exertion.
As I have mentioned, my position at Coyote Ugly was that of one of its namesake Coyotes. Coyotes are one of three entry level jobs at the company and the one for which the bar has become renowned. Being a Coyote is more than the average bar maid jobs. Having worked in bars and pubs previously, being a Coyote was distinct. The most obvious distinction for any other bar or pub is that the coyotes are only women, no men. The responsibility of a coyote is to entertain customers above all else. The serving of customers whilst important is to be done whilst entertaining, multitasking that take some time to become accustomed to. Instead of placing importance on getting customers served as quickly as possible, as it the case in most other bars, being a Coyote means that every interaction with a customer must be used to entertain. Giving the customers a fun and playful interaction is as central to being a Coyote as is the serving of drinks. Unless there are a particularly large amount of customers looking to be served, there is at least two coyotes on the bar at all times, one when the second is needed to serve customers. This act of getting on top of the bar to entertain is central to the Coyote Ugly brand and so a willingness to do so is a requirement of the job. Whilst on the bar, the Coyotes are focussed solely on entertaining customers by dancing, singing and simply talking with them. Coyote are also required to attend four hours of dance training per week as well as their regular shifts. These take place during the afternoon whilst the bar is quiet and is used to teach the Coyotes routines. These routines change and are edited regularly, passed on from Coyote Ugly’s main choreographer to each locations dance captain. Due to the ever-changing nature of the routines, attendance at dance training is vital. Anywhere between three and five routines are to be learned and performed nightly, every fifteen minutes once the bar becomes busy. In order to perform these routines a Coyote must be “approved” by the locations current dance captain. Approval for routines can take weeks or it can take years to gain and can be revoked at any time. The main incentive from the perspective of a Coyote for working to gain approval is the tip advantage. Tips are a major incentive for Coyotes whilst being paid minimum wage for what is often intense work. When Coyotes are good at making tips, they may double their day’s earnings simply by the amount they make in tips. Receiving tips most often correlates with the amount of time a Coyote spends on the bar and the impression she makes while there. By impressing customers with either their dancing ability or simply but chatting and making conversation, a Coyote creates a connection that they can use for monetary gain. 
[bookmark: _GoBack]There aren’t many requirements in terms of presentation and appearance. Compared to many other jobs in the service industry and considering so much of the branding of the bar surrounds the idea of beautiful women, the Coyotes are allowed to wear almost anything they wanted. Our uniform requirements were shorts and cowboy boots and we were expected to be well groomed including wearing makeup and having shaved armpits. With time and experience, Coyotes begin to develop their own charter or persona within these very loose requirements. These personas I will touch on further in a later section of this work, but it is important to highlight here that these are developed by the individual far more than the company as a whole. The more that a Coyote can develop this persona into something that stands out against the rest of the group, they further their chances of making a large amount of money in tips.
[bookmark: _Toc8126681]Who Really Holds The Power?


Most reactions from friends and family surrounding my new job fell into one of two categories. The first came almost exclusively from my peers, close in age to me and with similar value systems and beliefs. Their reaction was most often one of excitement. Not only was this a job but it seemed to be an enjoyable one at that, one that some of my peers were even envious of. I wouldn’t spend my summer locked in an office or working at a supermarket. For many it seemed that I would spend my summer partying, and getting paid for it. I was surprised as the reaction from this group often included mention of my suitability for the role. As these peers were of similar political backgrounds as myself they saw that within this position there was an opportunity for empowerment. As Kwok-Fu Wong discusses in Empowerment as a Panacea for Poverty feminist economics involve the use of personal power or “Power-from-within”[footnoteRef:1]. Wong describes that, “Its main objective is to develop a sense of ability to overcome internalised oppression.”[footnoteRef:2] Within this context, for both myself and my peers, it was my own prerogative to use my own body as a way to make money and so allowed for the creation of power from within in an effort to “overcome internalised oppression.”[footnoteRef:3] I must admit that my first shift, my first time on the bar, my first time using the microphone were all completely terrifying. I thought when doing those firsts that they would also be last, and that I would not be able to continue the job out of fear. Instead I found that the support from the other coyotes allowed me to grow in skill and confidence.  [1:  Wong, Kwok-Fu. Empowerment as a Panacea for Poverty - Old Wine in New Bottles? Reflections on the World Bank’s Conception of Power, Progress in Development Studies 3.4 (2003): 307-22.]  [2:  Wong, Kwok-Fu. Empowerment as a Panacea for Poverty - Old Wine in New Bottles? Reflections on the World Bank’s Conception of Power, Progress in Development Studies 3.4 (2003): 307-22. ]  [3:  Wong, Kwok-Fu. Empowerment as a Panacea for Poverty - Old Wine in New Bottles? Reflections on the World Bank’s Conception of Power, Progress in Development Studies 3.4 (2003): 307-22. ] 

The second type of reaction I received was mostly from older people in my life: my parents, aunts and uncles, family friends. For many of them Coyote Ugly seemed the last place that I would want to work. For much of my life, particularly recent years, I have been open about my views on gender equality and my strong personal identity as a feminist. I was elected to Women’s Liberation Officer at my university just months before starting work at Coyote Ugly and had focussed much of my university career on studying issues surrounding gender and sexuality (as is clear in this document). Many of this older demographic seemed to think that these personal beliefs and my new position as a Coyote were not only conflicting but entirely contradictory. I was reminded during these conversations of the fact that I would be wearing little clothing and that I would be using my body to make money, and this often came under the guise of concern that I was going to be exploited. The closest I felt to being exploited was in my pay, Coyotes are paid minimum wage, but this can be said for many businesses, not just ones where girls are wearing little clothing. Much of what inspired this document was the idea that I heard repeatedly in my time as a Coyote, that you cannot be a feminist, or even a strong woman, and use your own body for personal gain. 
Having encountered this perception of Coyotes many times, I feel it important to highlight the ways in which this work empowers the women that do it and how it is the women who hold the power in this context. From the first hour of working at Coyote Ugly, I was reminded repeatedly that I was in charge. If a customer did anything to make me uncomfortable, whether that be touching me (which is strictly not allowed with any coyote on the bar), inappropriate or abusive language or anything else that would make me feel uneasy or unsafe, I was within my rights to have them immediately removed. Within this there is a power in numbers. Not only are there a number of Coyotes behind the bar but also management, security and other staff, and so removing one customer becomes much easier and far less intimidating. This is also enforced by the almost unwavering support of other staff members around you in the decision to remove the customer. In the many times that I had to have a customer removed, I was never questioned by other staff as to why I had made the decision. Horchschild, in his work, describes the “mutual morale raising”[footnoteRef:4] that he witnessed between those in his study. This same network of support between workers can be found between the Coyotes. I also do not believe that it is unimportant that most often, these customers were men. A similar situation is described in Catherine Roach’s Stripping, Sex and Popular Culture, wherein one dancer is being refused a tip from the customers for whom she is dancing, and another stripper intervenes, tipping her themselves. I found that most often, the customers causing trouble were men, and that they saw their actions as nothing but a joke, even when clearly angering the Coyotes. The most common reason for the removal of customers in Coyote Ugly was for touching the girls on the bar. This was often not in any kind of sexual way, but instead was commonly grabbing the girls boot in order to get the girls attention. Customers typically are not removed for the first time they do this. Instead, normally they will be told that they must not touch the girls on the bar first, if they try again the Coyote will often stomp her foot down very near the man’s hand, almost standing on it. This action, when wearing heavy wooden soled boots also draws attention to the customer for others to become aware of their behaviour. This is normally a last warning and is done when the coyote has normally asked politely already. However, this can encourage some customers to only anger the Coyote more. It is normally only once they have been warned a number of times that the customer is removed. Not only is it inappropriate to touch anyone repeatedly without consent, but in this case it also poses a real danger to the girls on the bar. There are many rules surrounding the safety of the girls on the bar for both customers and staff. The bar is built in such a way that there is a main bar on which the girls dance, and a lower bar on the customers side where they can place drinks. Customers are reminded, particularly before routines are performed, to remove drinks from the bar to avoid them being knocked - or more often kicked - over. If drinks are knocked over and the bar becomes wet, it very quickly becomes dangerous for whoever is dancing on it as the combination of the wet bar and wooden soled boots makes for a surface which feels like dancing on an ice rink. Staff are expected to keep the bar dry at all times and are reminded of this at the start of every shift. More than anything, customers touching the girls on the bar proves a danger, and it isn’t unheard of that girls fall off of the bar, which is more than three feet from the ground. This rule proves the Coyotes to be literally untouchable. The idea of girls dancing on the bar provides Coyote Ugly its most unique selling point, but it also provides the girls with a very particular power within this single context. The coyotes are elevated above the rest of the room. By standing atop the bar, the Coyotes power over the rest of the room is turned into a physical representation of this power. This once again echoes Roach’s work in which a dancer is quoted saying “I loved, loved, being taller than everyone else.”[footnoteRef:5] The physical representation of being above all other in the room allows for the dancer or Coyote to feel physically in control, even if in other circumstances their stature would reverse these roles between dancer and customer. Once used to performing in front of so many people, the initial sense of dread turns to a rush of adrenaline when you first step onto the bar. Having performed musical theatre for many years before my time at Coyote Ugly, I can say that the feeling of being on any other stage doesn’t compare to being of the bar. The physicality of the two are very different. In the theatre, most often the crowd is elevated and looking down on the stage, whereas at Coyote Ugly, the bar is the highest point in the room. When you are on the bar, you are given a vantage point from which the whole crowd is visible. The bar is lit by stage lights, so that the first thing customer sees when entering is the Coyotes on the bar. In Lisa Pasko’s Naked Power (2002), she speaks of the confidence game which is practiced within the community of strip clubs that she studied. This confidence game within Pasko’s research is the act which the strippers at the centre of her study determine the best customers from whom they can make money. Pasko describes the confidence game as “an act of trust development, fake pretences and duplicity in order to acquire some kind of gain.”[footnoteRef:6] In her work, it is described that the confidence game begins the moment a customer enters the strip club. For Coyote Ugly, the same can be said. When customers enter the bar, they are met by the bright lights and loud music and their eyes are drawn immediately to the girls on the bar that seem to be in control of it all. This confidence game is also reliant on a “negotiation of power”[footnoteRef:7], as is described in Pasko’s writing. Within the context of Coyote Ugly, it is the women that hold the power. All of the ways in which I have mentioned by which women hold power are highly contrasting to that of the world outside of those four walls. As Pasko explains, these power relationships are restricted to these environments and the performance here “does not elicit such power in mainstream social interactions and relations.”[footnoteRef:8] The men fall to the bottom of the chain of power within Coyote Ugly, and this is juxtaposed by the real world context of power relationships between men and women. This role reversal is part of the allure of Coyote Ugly.  [4:  A.R.Horschield, The Managed Heart, University of California Press, 1983
]  [5:  Catherine Roach, Stripping, Sex, and Popular Culture, New York: Berg, 2007]  [6:  Pasko, Lisa. Naked Power: The Practice of Stripping as a Confidence Game, Sexualities 5.1 (2002): 49-66. ]  [7:  Pasko, Lisa. Naked Power: The Practice of Stripping as a Confidence Game, Sexualities 5.1 (2002): 49-66. ]  [8:  Pasko, Lisa. Naked Power: The Practice of Stripping as a Confidence Game, Sexualities 5.1 (2002): 49-66. ] 

For all of the above reasons, the position of a Coyote leads to a sense of empowerment for the girls performing. One of the most powerful incentives for the women performing at Coyote Ugly is the money. Just as Pasko describes in her work on strippers, Coyotes perform a “social, sexual act for economic gain.”[footnoteRef:9] Whilst the performance of Coyotes is far less explicitly sexual than that of the strippers’ in Pasko’s writing, they are proving these same acts in order to make money from customers. Roach explains how the strippers in her work feel “emotionally empowered”[footnoteRef:10]. Like them, Coyotes are allowed such a freedom in their own performance and allowed to take control over situations, leading to this emotional empowerment. There are not questions about why customers are removed, rather the Coyotes are supported in these decisions without question. This allows for this emotional empowerment to continue to develop. Overall, Coyotes become empowered by the act of using their bodies in the way that they want to. Their power within the context of Coyote Ugly comes from what they do with their body, whether it come from their clothing or from their confidence (even faked confidence) to get atop the bar and perform, showing that they have power over the room.  [9:  Pasko, Lisa. Naked Power: The Practice of Stripping as a Confidence Game, Sexualities 5.1 (2002): 49-66. ]  [10:  Catherine Roach, Stripping, Sex, and Popular Culture, New York: Berg, 2007] 

Roach highlights the important of the woman’s choice in the discussion of empowerment. “Women and men celebrating sexuality in an open and affirming way as a means to oppose restrictive gender roles, to empower women as agents of their own sexuality”[footnoteRef:11].  For both the strippers in Roach’s work and the Coyotes in my own work, they have chosen to do this work. Both have chosen to use their sexuality in order to make money in a world where “women’s sexuality has been the object of male consumption for what feels like an eternity.”[footnoteRef:12] In such a social context, I feel it belittling to assume that all women using their sexuality and exploiting this fact for their own personal gain are somehow victims or exploited themselves. Rather they are using a fact which in the world outside of their club would otherwise be to their detriment, and use it to gain power over those who would usually have power over them. [11:  Catherine Roach, Stripping, Sex, and Popular Culture, New York: Berg, 2007]  [12:  Catherine Roach, Stripping, Sex, and Popular Culture, New York: Berg, 2007] 



[bookmark: _Toc8126682]Stop Relying On That Body

Unsurprisingly, the body plays a major role in the work of a Coyote, and so, plays a major role in my research on this work. Coyote Ugly’s major selling point is what owner Lilliana Lovell describes as her business model of “Beautiful Women + Booze = Money”[footnoteRef:13]. This places all the women working at Coyote Ugly as beautiful women. However, this isn’t simply based on physical appearance. In my time at Coyote Ugly, I heard many times from management who were tasked with hiring these beautiful women is that their looks are far from the top of the list of requirements. In fact, what is more important is the personality of the Coyote. The willingness to have fun with customers and entertain is as much what makes these women beautiful as their looks. For Coyotes, beauty doesn’t stop just with outer appearance.  [13:  Coyote Ugly, Bar History, available at: https://www.coyoteuglysaloon.com/history/, last accessed 7.5.19] 

I often found it hard to understand the ideas of the customers that the Coyotes were beautiful women, without flaw. As Roach describes, the idea created by strippers and Coyotes alike is one of the Goddess. Here she references David A Scott’s work which describes the goddess as “ever available, infinitely gratifying, monolithically sexual and physically ideal.”[footnoteRef:14] These ideas were quickly destroyed behind closed doors. In Roach’s work, this place is the women’s washroom, but at Coyote Ugly this place is known as the White Room. Located just out of sight of customers, the white room is the first room between the bar and the customers and the back of the building where only staff are allowed. The main purpose of this room is to hold stock and pumps to keep the bar working, however, it has taken on a second much more prevalent job. It has become a substitute staff room where worn out Coyotes and other staff take a momentary break from the chaos of the bar. This is where the Coyotes portrayal of the goddess falls away. Here is where the girls behind the Coyotes appear. The smell of sweat fills the room. Its only approximately six feet square and so becomes hot fast. Within just a week of working at Coyote Ugly my body had become painful. My muscles ached as if I had been spending all of my time at the gym, it was painful to walk thanks to the wooden soles of cowboy boots and my legs had become covered in blisters and burns as a result of the heat and the sweat. Not exactly goddess-like. Just as Roach describes the jobs of strippers “Physically, this is a tough job.”[footnoteRef:15] [14:  David A. Scott, Behind the G-String: An Exploration of the Stripper’s Image,Her Person, and Her Meaning, Jefferson, NC: McFarland, 1996, pp. 232–33]  [15:  Catherine Roach, Stripping, Sex, and Popular Culture, New York: Berg, 2007] 

As mentioned in my introduction, the requirements to dress code and presentation of the Coyotes is far less restrictive than that of many other customer service jobs. The dress code requires that Coyotes wear shorts and cowboy boots, and that they are well groomed. If we take the clothing of the Coyotes as a costume, a parallel can be drawn between this and Siegler’s What’s So Feminist? She describes the costumes of the strippers in her work as “not inherently ‘sexy’ but define to be so by the patriarchal culture.”[footnoteRef:16] The same can be said for the costumes of the Coyotes. There is nothing inherently sexy about cowboy boots and denim shorts, far less sexual connotations than that of the garters and bustiers of Siegler’s work. And yet, the dress code does conjure certain ideas in the customers’ head of the girls who wear these costumes or type of dress. With movies such as Coyote Ugly, Dukes of Hazard, and Footloose, Hollywood has created an image of the woman wearing these clothes as being a rebellious free spirit, unafraid of her sexuality. Siegler also speaks of how these items of clothing would often signify something different in different circumstances outside of the one she has found them, for example, “Most of the pieces would imply exposure (a vulnerable subject position), restriction (preventing a female body from moving about in the world as an active agent) and helplessness (infantilizing an adult).”[footnoteRef:17] For the costume of a Coyote, the denim of the shorts is historically a material used for working clothes, and the cowboy boots are also made for working people, typically men. [16:  Kay Siegler, What’s so Feminist about Garters and Bustiers? Neo-Burlesque as Post Feminist Sexual Liberation, Journal of Gender Studies, 2015, 24:5, 561-573]  [17:  Kay Siegler, What’s so Feminist about Garters and Bustiers? Neo-Burlesque as Post Feminist Sexual Liberation, Journal of Gender Studies, 2015, 24:5, 561-573] 

This isn’t the only important part of the presentation of a Coyote, there is also the upkeep of being “well-groomed”. This parallels something Roach discusses in her Stripping, Sex, and Popular Culture which she calls “body work”[footnoteRef:18]. Much like the strippers in Roach’s work, Coyotes are expected to carry out similar, constant body work such as shaving underarms and wearing makeup. Roach highlights that this work is hard work, and I would like to add that it is not cheap either. This upkeep of a well-groomed body is a process that is constantly happening. Personally, this involved shaving underarms daily, legs every other day, and regular trips to my bag during my shift to ensure my makeup was still intact. As a job in which the sexuality and hyper-femininity of the workers is central, Coyotes must conform to a “sexual ideal”[footnoteRef:19] that is talked about in Pasko’s Naked Power. Coyotes are sexual beings, and as such must present in a way that is deemed socially as a sexual ideal. [18:  Catherine Roach, Stripping, Sex, and Popular Culture, New York: Berg, 2007]  [19:  Pasko, Lisa. Naked Power: The Practice of Stripping as a Confidence Game, Sexualities 5.1 (2002): 49-66. ] 

I deliberately used the term “sexual being”, however, as I would like to discuss the ideas of a sexual object and a sexual subject. In Siegler’s work, she points out that there is “nothing automatically feminist”[footnoteRef:20] about proudly wearing these costumes which are deemed sexual within the current patriarchal context. This leaves a question as to whether my initial ideas of being empowered whilst wearing these costumes is at all empowering. After all, if it is as simple as “pleasing her master”[footnoteRef:21] or simply “female sexuality for male consumption”[footnoteRef:22], as is described in Roach’s work, then it would negate any feelings of empowerment felt by the Coyotes. The reason I believe that the Coyotes are a sexual subject rather than a sexual object is that Coyotes are not forced into the most hypersexualised extremes of the job, and rather, they seek out these extremes as they have the ability to. The Coyotes that wear the shortest shorts and dance the most provocatively choose to do so. As described by Roach, there is a “general increased sexualisation of contemporary culture itself.”[footnoteRef:23] This increased sexualisation that is apparent throughout current Euro-American society means that a higher number of the Coyotes feel comfortable presenting their sexuality in such a public way. Roach’s idea of the hypersexual woman’s power deriving “solely from the extent to which she pleases her master”[footnoteRef:24] I find hard to identify with the experiences of a Coyote. The men are not what is central to the Coyote. In fact, much more emphasis is placed upon ensuring that female customers have a good time than the men. It is the female customers who are encouraged to join the Coyotes on the bar, and the female customers who are served first. [20:  Kay Siegler, What’s so Feminist about Garters and Bustiers? Neo-Burlesque as Post Feminist Sexual Liberation, Journal of Gender Studies, 2015, 24:5, 561-573]  [21:  Catherine Roach, Stripping, Sex, and Popular Culture, New York: Berg, 2007]  [22:  Catherine Roach, Stripping, Sex, and Popular Culture, New York: Berg, 2007]  [23:  Catherine Roach, Stripping, Sex, and Popular Culture, New York: Berg, 2007]  [24:  Catherine Roach, Stripping, Sex, and Popular Culture, New York: Berg, 2007] 

The body is also used in the “deep-acting” that is used by many in the service industry, as Horchschild describes in his book The Managed Heart. It is not just the sexual body that is used by the Coyote, but instead the body as a whole is used in order to create the welcoming, party atmosphere for which the bar is famed. Deep acting means that you must make the customer believe that you want to be there with them, rather than simply saying so. At Coyote Ugly, this is often done by calling up female customers to join the Coyotes on the bar, and even simply sitting and talking with customers, even getting on the other side of the bar and onto the dancefloor in order to play games with customers such as limbo or twister.
An important factor which is highlighted by Horchshchild is that in amongst the deep acting, it is possible to become desensitised to one’s own body. He speaks of this as a cost of work that requires emotional labour, “the worker can become estranged or alienated from an aspect of self.”[footnoteRef:25] This, for me, was most clear in the ways in which I saw my own body. Before my time as a Coyote I would never have left my house in the clothes that I would later wear to perform to hundreds of people every night. On my very first night, alongside that from the required dress code, I also worse a bralette beneath a long sleeved mesh shirt and an AC/DC t-shirt. I was told almost immediately that I would want to change my outfit. Within the hour, the long sleeved shirt was gone. Not many weeks later, I would wear the bralette alone. This was partly due to necessity. The lack of any air conditioning and the heat of the summer meant any clothing that covered more than was absolutely necessary was too uncomfortable. It didn’t take long, maybe a month, until I was comfortable enough to walk through Cardiff’s city centre in my Coyote “costume”. However, the time where I noticed how desensitised to my body I really had become wouldn’t come until months after I had left Coyote Ugly. Over my time as a Coyote, I was aware that the shorts I wore to work every day had become progressively shorter. However, it wasn't until I wore these shorts outside of the context of Coyote Ugly that I noticed quite how exposed they made me. When wearing them for the first time around the same friends that had been as excited about my new position as a Coyote, was when I first realised how much my ideas about my body had changed. It was repeatedly pointed out to me how extremely short and revealing they were. It was then that I realised that I felt different about my body. No longer was I concerned about covering up my body, making it “appropriate” in the eyes of others. Rather I was happy to wear whatever I felt comfortable in. In this way I do not believe that this desensitisation was a negative result of my work. In fact, I would argue that unlike as Horchschild describes I was not alienated from a part of myself, but instead, I had become estranged from the rigid ideas of what was socially acceptable about my body. [25:  A.R.Horschield, The Managed Heart, University of California Press, 1983] 

The other crucial role that the body plays in the work of a Coyote is in the creating of the individual Coyotes persona. These personae are developed over the course of a person’s time at Coyote and change with the person. These personae are important as they create a separation between Coyote and the girl behind the Coyote, and allow for some separation between the two to limit the effects of the previously mentioned desensitisation to both oneself and the interactions with customers. Similar to what is described in Roach’s work, these personae often fall into some basic categories, the “high-energy bouncy girl, languid temptress, tough heavy-metal chick, misbehaving party goer, exotic princess,”[footnoteRef:26] are all categories which Roach mentions that can all be found in Coyotes as well. These personae are develop by the Coyote alone, without influence from those in power, for example, management. They allow for the Coyote to feel more comfortable with their performance as there is a separation between oneself and their personae. However, they are not completely detached from the girl behind the Coyote. As explained by Rebecca Schnieder in The Explicit Body, “The invested object will be, to some degree, both separate from and relative to herself”[footnoteRef:27]. In this way, the object or the Coyote, cannot completely detach herself from the persona which she uses in her work as a Coyote. Rather, this persona is informed by the experiences of the Coyote both inside and outside of their work. For me, I fell more towards Roach’s heavy-metal chick, as this was where I felt most comfortable both in the clothing I wore and the music I felt most comfortable performing to. In each of these personae, there is the creation of a character that is, at least in part, fictional. [26:  Catherine Roach, Stripping, Sex, and Popular Culture, New York: Berg, 2007]  [27:  Rebecca Schneider, The Explicit Body, London: Routledge, 1997] 

Pasko describes that the strippers in her work use different clothing in order to portray “different sex-objects for the customer.”[footnoteRef:28] This is done in an effort to “emulate many customer’s desires and keep them tipping.”[footnoteRef:29] The persona allows for the Coyote to perform their job to a higher standard, therefore, allowing for them to make more money which is the main incentive for this work. Pasko’s Naked Power states, “the strippers display… her makeup, her dance, her hair – all create the effect of different sex-objects.”[footnoteRef:30] All of the ways in which Pasko mentions are ways in which the body is represented and ways by which the outside world is able to read a person’s body. And so the ways in which they are styled will send a message to those looking upon the person. The same can be said for the Coyotes. Often Coyotes were encouraged to be as wild as possible with their hair and makeup and to have fun. This is important, that by styling hair and makeup a certain way a person is able to indicate their personality. Coyotes with brightly coloured hair, spiked hair, or brightly coloured and dramatic makeup would often make more tips than those whose hair and makeup was more plain. This is as a result of the apparent confidence that these Coyotes have. This confidence is not only attractive to customers, but encourages customers to interact with them, want to be served by them, and eventually tip them for their good service. Horchshcild says in The Managed Heart that the “smile is the biggest asset.”[footnoteRef:31] I would disagree, however, as my time at Coyote has shown me something different. Rather than the smile, it is the presumed confidence behind that smile that is the greatest asset to anyone performing emotional labour, particularly in the service industry. For Coyotes, if they didn’t want to smile they didn’t have to. Their persona could be that of “Miss Bitch”[footnoteRef:32] if they so desired. Instead it was the exuding of confidence that makes Coyotes attractive to their customers, the smile is just one of the many signs of someone who is confident in what they’re doing. [28:  Pasko, Lisa. Naked Power: The Practice of Stripping as a Confidence Game,  Sexualities 5.1 (2002): 49-66. ]  [29:  Pasko, Lisa. Naked Power: The Practice of Stripping as a Confidence Game, Sexualities 5.1 (2002): 49-66.]  [30:  Pasko, Lisa. Naked Power: The Practice of Stripping as a Confidence Game, Sexualities 5.1 (2002): 49-66.]  [31:  A.R.Horschield, The Managed Heart, University of California Press, 1983]  [32:  Catherine Roach, Stripping, Sex, and Popular Culture, New York: Berg, 2007] 

 As Judith Butler writes in Undoing Gender, “fantasy is party of the articulation of the possible.”[footnoteRef:33] The persona of a Coyote allows for the coyote to interact with customers in a way that seems real, but in fact, is simply fiction. One of the most basic rules for Coyotes is that significant others are not allowed in the bar. This rule is often broken, most commonly due to the fact that staff often strike up romantic relationships with each other, but is in place to continue the building of a fantasy. All Coyotes must appear available, whilst never actually being attainable. Customers, particularly the men, like to feel as if you are genuinely interested in them, but a Coyote must never follow through with this. This allows for the idea of Coyotes being unattainable and untouchable to develop into a fantasy of themselves. [33:  Judith Butler, Undoing Gender, New York, London; Routledge, 2004] 

In Angela Carter’s Sadeian Woman, she discusses two stories of women in which their experiences of men and their own sexuality lead to the downfall for one and the gaining of power for the other. She highlights how the realities of a “real man or a real woman is absent from these representations of the archetypal male and female.”[footnoteRef:34] It is these unrealistic ideals of both men and women that lead to her conclusion that “all pornography derives from myth.”[footnoteRef:35] The same can be said for Coyotes. No one person is constantly smiling and constantly interested in what you have to say, but this is how Coyotes must appear. This idea of a woman whose sole wish is to listen to and entertain you is not a reality. Hence, Coyotes develop a persona of a woman for whom these are in fact the only goals. And so, under this persona, they are able to conjure these feelings, or at least the appearance of these feelings, for the customer. [34:  Angela Carter, Sadeian Woman, London: Virago, 1979]  [35:  Angela Carter, Sadeian Woman, London: Virago, 1979] 

In conclusion, the body is arguably the most important part of the Coyote experience, and leads to many questions. It isn’t shocking to know this when the company prides them self on hiring only beautiful women, however, it is not this physical beauty that is either the most important for those working at Coyote Ugly or for their customers. Rather it is the beauty that comes from the Coyotes confidence that is what is really being sold here. Pasko’s idea that this attractiveness is “defined and managed by men”[footnoteRef:36], I think fails to be realised at Coyote Ugly. Whilst, the promise of physically attractive women may draw customers to the bar, it is the personalities and the personae of the Coyotes that make them stay. With their body, Coyotes are able to able to tell a tale without the use of words. A Coyotes body tells the story of a beautiful women, carefree and having a good time, and looking to spend that time with you: the customer. The costumes of the Coyotes may be sexual within the social context that Coyotes find themselves in. However, it is these costumes that allow the Coyotes to become a different, more confident version of themselves whilst performing. Like the costumes of a period drama, they allow for the Coyotes to get into the headspace of the character they are trying to play. In all, the Coyotes are liberated by the outright use of their bodies for the portrayal of the sexual. It is this clear use of their sexuality and their sexual body that allows for them to have more fun in other aspects of the job. Unlike the perception of some of those mentioned in the previous section, Coyotes are not forced into being sexual, but instead feel comfortable in this. Coyotes are much more complex than sexual objects. Coyotes enjoy being sexual beings, their desire is a “desire for recognition.”[footnoteRef:37] With all of the hard work and pain that goes into these bodies looking as they do, it no surprise they wish for recognition of them. The Coyotes are not goddess-like creature with the sole aim of pleasing a man or a master. They are more than willing to play and flirt with customers, but for their own gain. The Coyote is yours, as long as you make sure you tip her.  [36:  Pasko, Lisa. Naked Power: The Practice of Stripping as a Confidence Game, Sexualities 5.1 (2002): 49-66.]  [37:  Judith Butler, Undoing Gender, New York, London; Routledge, 2004] 



[bookmark: _Toc8126683]A Coyote Is For Life, Not Just For Summer


My time at Coyote Ugly had become much more than another minimum wage job. In fact, working at Coyote Ugly was much about a sense of becoming: becoming a Coyote; becoming part of a family; becoming a character. This sense of becoming should not be overlooked and is essential to the work. Anyone can become these things in name, however, it is through the continual practicing of rituals such as getting on top of the bar every night that truly make a Coyote. Judith Butler’s Bodies That Matter describes that “performativity must be understood not as a single deliberate “act” but as the reiterative and citational practice by which discourse produces the affects that it names.”[footnoteRef:38]  In this way, we can understand that much like gender, as Butler speaks of, being and becoming a Coyote is about performing the acts of a Coyote. There is no single act that makes a person a Coyote, rather it is the repeated acts and performances that create a Coyote. These performances are an extreme and fantastical performance of gender as an ideal. As it is stated in the Coyotes’ contract alongside rules about dress code and conduct, Coyotes must always appear available but never must be available. Being a Coyote is about appearance, not in the sense of the beautiful women that are advertised, but in the repeated practices of selling an ideal and selling an experience.  [38:  Judith Butler, Bodies That Matter: On the Discursive Limits of “Sex”, New York: Routledge, 1993] 

I found that I had changed as a person after finishing my time at Coyote Ugly. Upon entering my interview, there was a sense that I would never be able to fulfil this role. Despite being a Coyote in name, for a long while I didn’t feel like a Coyote but rather felt like some sort of fraud. Every time I served a customer or danced on the bar, it seemed as though every person in the room was in on my secret: I was scared. I put on a brave face, pretended that I was not fazed by the crowds or the inappropriate comments, when in reality they made my stomach feel as if it was in my throat. I don’t remember the moment I first felt as if I had actually become a Coyote. I guess that this was because, as previously mentioned, it was a process and not something that happened in just one night. I do remember the first time using the microphone, however. For weeks I had refused flat, believing I was not a singer outside of my shower. And then, on one quiet weekday my favourite song played. I couldn’t help but to sing along and a fellow off-duty Coyote passed me the microphone. She told me that I could do it, and I did. Somehow, despite my anxiety and thinking that I would be laughed at, I sang along to that song and received applause from both fellow Coyotes and customers. I never looked back. Every night after that, I was on the microphone, chatting with customers and singing to my favourite music and it became easier each time.  Before becoming a Coyote I was a relatively shy and quiet individual, opinionated but only in circles which I knew my opinion was agreed upon. There is no room for shyness at Coyote Ugly. I was told by my manager that his favourite part of his job was watching girls who thought they could never do this job not only succeed but thrive. The girls that really became Coyote in more than name were the ones who thrived. I thrived. I was able to take the lessons I had learned and apply them to my life outside of the four walls of Coyote Ugly. The most important of these was that if I wanted something, I could get it. I had wanted to be a Coyote; I had wanted to do all the things the other Coyotes could. With time, not only was I as good at my job as any other Coyote, but it didn’t matter what I was compared to the others. In building my character and my persona, I developed my sense of self. If other Coyote could do the splits or perform routines that I couldn’t, it no longer mattered. I was secure enough in my own abilities and my own talent for entertaining that I no longer felt lesser than if I wasn’t exactly the others.  
 
 
Before becoming a Coyote I was a relatively quiet, reserved person. Outside of friendship groups and places in which I felt secure, I was often anxious and shy. I was insecure about my body, unwilling to step out of my comfort zone with my clothing, most often wearing black. I refused to be the centre of attention, feeling uncomfortable even on my birthday when the focus was on me. I spent a lot of time desperately trying to hold on to friendships by impressing people. Impressing people often meant conforming to what they thought I should be. I spent times with friends in constant fear that they would see through my act, realise I wasn’t what they wanted, and would leave. I would long to have the confidence I saw in others. I wanted to dress in bright clothes and be loud and fun. In hindsight, these were often ideas often a demure woman, unassuming, easily moulded, and gentle. I thought that I was independent and empowered, that I had already achieved these goals. Rather I was reliant on the affirmation of others. It didn’t matter as much how I felt as what others thought of me. If I garnered too many looks from strangers or friends that I deemed judgmental, I would ridicule myself. I would ask why I thought I could do or say or wear that without people thinking poorly of me. Looking back, I realise that this existence was one of constant correcting myself from things that others deemed incorrect. If someone, anyone, thought that I was too intense, too out-there, too much in any way, I would beat myself up over that for days. 
The change came with Coyote Ugly. Just as my manager had described the girls before me, I left Coyote Ugly more myself than I had entered it. I must admit, I had danced on the bar once before my time working at Coyote Ugly. I had been drunk and done it with a friend and the whole time wondered how on earth anyone could do it sober and without fear. I came to realise that for a while, there is fear even in Coyotes when they are on the bar. I wasn’t aware at the time of the change that was happening within me as a result of this job. If I had been, I think maybe I would have tried to fight it, or maybe this work would not have been as truthful, as I would have experienced it from a step back resulting in my feelings being filtered through the knowing of what was happening. Rather, I was completely immersed in Coyote Ugly and the culture of it Coyotes for the whole summer I worked there. Working more than forty hours a week meant that working at Coyote Ugly became almost the only thing I did for three straight months. I ate, slept and danced. On my days off I sat in the bath to soak my aching muscles and blistered feet before heading back up to bed. I saw my friends and family maybe once a month, due to the unsociable hours that my body was used to being awake being the hours that most other slept. Quickly, my friends and family were replaced by the friends I had made at Coyote Ugly, who became like family. In the short moments we had in which we could stand and talk to each other, or stolen minutes in the bathroom so that we could sit down and rest our feet, I told them all about my personal life and they told me about theirs. There was nothing too private, nothing too disgusting, and nothing too embarrassing to tell each other. In fact, I found myself wanting to confess these things to my fellow Coyotes so that we could all have a good laugh about it. I had never laughed at my own embarrassment before. I may have pretended to in order to appear unconcerned, but in reality I would have been deeply anxious discussing such events before being a Coyote. After the longest shifts (sometimes up to fourteen hours) at the weekend, the staff would all stay behind in the building and have a drink together which was paid for by management as a thank you for the hard work the staff had put in during their shift. After cleaning down and hours of dancing, you would think we would all just like to go home. Instead, we all wanted to be with each other and have a quiet moment to discuss the night’s events. We would be aching and tired and smelling pretty bad, but all excited to speak to each other properly. My last night at Coyote Ugly, I was unsure if I even wanted to leave. I had become so different to how I had been when I began, I didn’t know what I would do with myself once I had left. I wondered how my friends would react to the new, more confident version of me, but I wasn’t worried. Unlike before, if they didn’t like it, I was ok with that. My last shift was full of goodbyes and pleas for me to not leave.  
After my last shift, I was unsure at first what to do with myself. Whilst I was back at university and so had work to do, I was missing the fast paced, highly intense atmosphere that I had become used. I had spent the majority of my summer playing a character, having a persona different to myself, and that persona was hard to let go. In fact, I’m not sure that I have let it go or that I ever will. It has allowed me to do things outside of Coyote Ugly that I wouldn’t have been able to have done before. I have lead events and been at the forefront of campaigns at my university, I have stood my ground with customers at my job at the university without fear of what others would think. The Coyote in me hasn’t left quite yet, and I don’t think I want her to. I have worn clothes that I had admired from afar before Coyote Ugly and felt incredible when others looked at me wearing them, commented on them. I am no longer scared of losing friends over what was unconventional and now I revel in the unconventional. I no longer think that my persona, my character, that I developed as a Coyote is an entity separate from myself. Rather I have become that character. I am stronger, more confident, and more myself than I ever have been before. Coyote Ugly allowed me to have fun, and explore myself in a way I never had done before. I was able to outwardly express my sexuality in a way that was never shameful, but rather, was praised. Despite previously having been an advocate for women using their sexuality however they wanted, I had personally been too scared to do so. Now, I am not afraid of that part of myself. I am as comfortable in every part of myself as I think I ever could be. 
[bookmark: _Toc8126684]
Conclusion

I never had intended to write this document on becoming a Coyote. Initially, Coyote Ugly was just a job, a way of making money. But when working forty hours a week, there was little room for researching a piece like this. The more I thought about it, the more I realised that Coyote Ugly was everything I was looking for in a community to research. It exposed gender dynamics and placed them under a microscope and was a place in which sexuality was exposed and explored. Catherine Roach mentions in Stripping Sex and Popular Culture that there are “complex, ambiguous and often contradictory realities of women’s work and lives as dancers.”[footnoteRef:39] Roach may be talking about women whose work as strippers she studied, but much the same applies to the work of Coyotes. There is no black and white about being a Coyote. I cannot say that it is a totally empowering job, as I understand that the reason it exists is that the consumption of female sexuality makes money. The Coyotes are paid minimum wage, and the only way to make a decent living is by exploiting one’s own sexuality to make tips, to fool others into thinking you care, when you only care what is in their wallet. I also cannot say that Coyotes are exploited, the girls have chosen to be there. There are plenty of other jobs that pay the same, but they have chosen to become Coyotes. They have decided to use their own body for their own gain, and they know that the money they make relies solely on their perceived “beauty”. Everyone likes to think of themselves as beautiful, and when you’re a Coyote you are told this nightly. The dynamics of Coyote Ugly are symbiotic. Between customer and Coyote there is an understanding that each person is getting something form the other.    [39:   Catherine Roach, Stripping, Sex, and Popular Culture, New York: Berg, 2007] 

On the surface level, Coyote Ugly is a place where the sexuality of its female staff is exploited for profit. It takes women and makes them nothing more than beautiful objects to be viewed, there for the customers’ entertainment alone. These women are required to work long hours and work hard on their looks as well. They are required to fit into a pretty narrow concept of beauty through their grooming routines and make up. It is a place in which, like Roach describes strip clubs, conservatives and some feminists can unite. The women appear no more important than what they can provide the (particularly male) customers. They are left physically drained and with less than a living wage to show for it.  
However, this narrow idea doesn’t account for the enjoyment of the role. These women are paid to dance, and for the most part, the customers just happen to be watching. It is easy once used to it to completely forget that the whole point of this job is to entertain others as it is as entertaining for the Coyote as anyone else. No one is forced into being a Coyote, in fact, many girls seek out becoming one. Many of the girls who apply for the seeming glamour of it all are the ones who tend not to last very long. There is very little glamour to the job. It is physically exhausting and can become all-consuming at times. In becoming a Coyote, there is little room for being anything else. But it is the impact that becoming a Coyote has on the world outside of Coyote Ugly that I find most important. It has happened so many times now that the extreme positive change in the girls before and after the job has become a key factor in what is looked for in a potential Coyote. The importance of whether the girl is considered attractive by social standards shadows in comparison to the ability of that girl to grow and become a great entertainer. That’s what makes these girls beautiful, the belief in themselves that they are beautiful and powerful.  
Finally, I would like to highlight the importance of the bond between Coyotes, as well as the other staff. This job is not an easy one, but doing it with people who believe so completely in you, and want so badly to see you succeed makes it hard to dislike. In amongst the chaos of match nights, bank holidays and just a particularly busy Saturday, there are bonds being constantly developed between Coyotes. Like a pack of wolves, the weaker ones are protected by the stronger ones. They learn from them and they are inspired by them. In my time as a Coyote, I went from the inspired to the inspiring. I became the teacher. Forged in a fire of blood, sweat, and beers, I became a world-famous Coyote. 
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