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Analysis Essay

This essay will be analysing the results from the MPG Financial services questionnaire ‘Shaping the future of global finance together.’ Which contained 11 questions. The questionnaire was distributed through various social media platforms such as Facebook, Instagram and word of mouth. The questionnaire collected 37 responses of both qualitative and quantitative data in which this essay will analyse to identify key trends that will be beneficial for the overall business plan. The primary objective of this research was to identify how the average person interacts with financial services on a day-to-day basis, influencing how MPG Financial services approach their web design and marketing materials to appeal to the public. 
The first question that will be analysed is ‘How likely are you to consider working with a financial consultant for the next 12 months?’. As shown in Figure 1 out of 37 responses, both ‘very likely’ and ‘somewhat likely’ were the top answers for this question, meaning that over half of sample population would be interested in accessing financial services within the next year. 
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Figure 1
This question is beneficial to the business as it provides insight into how popular financial services are in this economy. Market research shows that financial services are on the rise as in 2024 environmental factors such as wars and political changes meant that more individuals wanted to protect their assets in the uncertain economy and build upon what they already have (Grainger, 2025). For MPG Financial Services, questions like these are crucial for predicting trends and ensuring the business stays relevant to customers in this sector (Navarro et al., 2021). 
The second question that will be analysed is ‘What are the two most important factors when choosing a financial consultant?’. The most popular response for this question was ‘Trust and transparency’ with 32 respondents choosing this answer, it clearly
means the most to individuals working with a financial consultant to be able to trust who they are working with (Figure 2).
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Figure 2
This also reflects in the marketing materials as the animal on the logo is a tiger, which can be associated with trusting in one’s own abilities and confidence and protecting what is important to them (Clifford, 2020). MPG Financial Services chose a tiger as their business symbol as research shows that at first glance it is seen as strong and powerful and they want their clients to feel empowered working with them to achieve their financial goals, this is reflected in the results of this question as the second most popular answer was ‘reputation’ with 13 responses. To have a good reputation is not only important to attract new clients, but it is also something that is earned through having good outcomes from past clients (Zhang, Pentina and Fan, 2021). Again, the logo also projects this as the slogan is written in yellow, this was done on purpose as yellow signifies intelligence and knowledge, which are traits that aid in the growing of a good reputation (Van Braam, 2024). However, it is surprising that ‘long term partnership and support’ was one of the lowest ranking responses with only 10 individuals choosing this answer. This indicates to MPG Financial Services that customer turnover may be higher than expected and to prepare for a swift turnaround of customers as research also shows that individuals want to work with financial consultants for a short period of time and may return for repeat business in the future (Howarth, 2022). 
Another question that is important to consider is the concerns respondents have with working with financial services. The most popular answer with 26 respondents choosing this was ‘Hidden fees and lack of transparency’ (Figure 3). 
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Figure 3
This is crucial for MPG Financial Services as if they want to retain customers and keep them coming back for repeat business, they need to be transparent about any commission and cost of the service from the first conversation they have with the customer (Gunawardane, 2022). This is not only to establish a level of trust between consultant and client, but to be able to set clear expectations of any pricing from the start. The second highest scoring response with 20 responses was ‘Too expensive for my budget’, like the previous response this provides valuable information to MPG Financial Services as they need to price their services at a reasonable rate to enable customer retention. Market Research shows that financial services and advisors are reluctant to take on customers with less than £150,000 worth of assets as the amount of revenue created on anything less than this figure would not be worth their time (Thomas, 2024). While it is important for MPG Financial Services to consider affordability for customers, it also needs to survive as a business and the pricing of the service will need to be justified. 
Lastly, the last question that will be analysed is ‘Would you be interested in a free consultation to better understand the service?’. Out of 37 responses 15 respondents chose yes, meaning that just under half the respondents wanted to learn more about MPG Financial Services, which in turn could lead to 15 new customers for the business (Figure 4). 
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Figure 4
This question is important to consider as it is important for the business to project what to expect over the next year and having free consultations with individuals is not only potentially money lost for the business, but also time could be lost (Johnson, 2017). Considering how busy the business currently is, MPG Financial Services will need to predict when to fit in these free consultations to hopefully prepare for new clients to ensure no time lost is in vain (Özeroğlu, 2014). 
In conclusion, this questionnaire provides MPG Financial Services a great range of consumer knowledge. It has shown what is important to customers and what they are hesitant about, while also providing the business concrete facts on how to approach the financial year with strong predictions of customer turnover and satisfaction. 







Marketing Materials for MPG Financial Services

Logo for MPG Financial Services
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                               (Fahad, 2025)
Business Card for MPG Financial Services
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Marketing Flyer for MPG Financial Services 
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                                                                                             (Open Mind Tech, 2024)













Web Design for MPG Financial Services
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  (Alamy Limited, 2019)
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Importance of Excel in the Digital Era Essay

The digital era is rapidly evolving, with data being the new currency. The ability to manage, analyse and present this data is one of the most sought-after critical skills across various industries (Danielle Stein Fairhurst, 2022).  Among the various tools for data sharing, excel stands out as an indispensable application for professionals, students, businesses and the typical individual due to its versatility, accessibility, and powerful features (Kelly, Hall and Connolly, 2023). Excel enables users to transform raw data into meaningful insights through features such as sorting, filtering, graphing and statistical analysis (Alexander, 2018). This essay will analyse the importance of excel using examples and relating it back to MPG Financial Services.
One of excels most useful strengths lies in its universal accessibility. It is available across most platforms such as Windows, MacOS and mobile devices, meaning that data is both accessible and always at reach whenever necessary (Gao, 2023). The accessibility of excel is useful in both education and business settings. For students excel is usually the first tool available to them to learn about data structures, charts, and basic mathematical functions (Salkind, 2021). The user- friendly platform and easy to learn functions makes excel a common entry point into the world of data analysis.
 During the digital era, it has become common for most new devices to come with software already installed and available such as Microsoft excel, reducing the need for additional purchases, becoming more attractive to the average person (Adi Candra et al., 2025). Excel also has a built in ‘help’ button and tutorials, for example a first time user trying to manage their own finances more effectively can clink on the ‘help’ button and choose which tutorial suits their needs, this not only makes excel accessible to frequent users of the software, but it also then becomes open to individuals willing to learn new skills (Remenyi, Onofrei and English, 2022). 
When considering the importance of excel in contemporary society, it is important to consider not only its accessibility, but also how adaptable it has become (Moncada, 2025). Despite being over three decades old, excel has not remained static and like many other software’s in the digital era, continues to grow and evolve with new technologies constantly, keeping it relevant and in the forefront of data analysis tools (Park, Hong and Kondrat, 2022). Excel manages to stay relevant not just through technological advancements such as real-time collaboration and cloud-based access, but also through the growth of online excel forums, communities and online courses (Nikou, De Reuver and Kanafi, 2022). Users around the world can share templates and tutorials, turning the software into more than just a spreadsheet tool but a platform for solving problems and improving business intelligence (Erwin and Mohammed, 2022). 
Relating to the business MPG Financial Services, excel is one of the main platforms that employees rely on to effectively run the business. Since the profession is based around numbers, projections and strategic advice, excel offers all the tools necessary that very few software’s can match (Suraj Kumar Lohani, 2023). Its accessibility means employees can access excel from any of their devices within seconds, which is useful for high stress situations where they cannot afford to make mistakes. Financial consultants often work with very large datasets, such as transaction histories or client portfolios, and excel makes it easy to clean, organise and input this raw data into error-free charts and tables in which clients can understand at first glance. This is an important tool to be able to use to not only build rapport with clients quickly but for employees to be able to utilise the data in an effective and correct manner (Reddy, Chaudhary and Hussein, 2023).  
In conclusion, excel remains an important part of the digital era for businesses and individuals alike. Its importance lies in the adaptability and accessibility of the software, from simple tasks such as budgeting and creating family timetables to complex financial modelling and data visualisation there is a use for almost everyone. Excel provides a flexible platform that caters to all skill levels and industries, proving its relevance to the digital era.
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7. How likely are you to consider working with a financial consultant for the next 12 months?
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8. What are the two most important factors when choosing a financial consultant?
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9. What concerns would you have about working with a financial consultant?
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10. Would you be interested in a free consultation to better understand the above service?
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Excel Spreadsheet.xlsx
Sheet1

		Financial Year MPG Financial Services



		Expenses



						January		February		March		April		May		June		July		August		September		October		November		December		 

				Rent		£450		£450		£450		£450		£450		£450		£450		£450		£450		£450		£450		£450

				Electric		£145		£142		£146		£129		£124		£146		£152		£147		£123		£154		£167		£175

				Gas		£168		£155		£120		£110		£105		£115		£94		£87		£97		£129		£155		£167

				Water		£75		£75		£75		£75		£75		£75		£75		£75		£75		£75		£75		£75

				Internet		£48		£48		£48		£48		£48		£48		£48		£48		£48		£48		£48		£48

				Insurance		£50		£50		£50		£50		£50		£50		£50		£50		£50		£50		£50		£50

				Loan		£385		£385		£385		£385		£385		£385		£385		£385		£385		£385		£385		£385

				Petrol		£280		£420		£310		£360		£275		£220		£410		£370		£225		£26		£185		£160

				Hotels		£240		£580		£0		£472		£687		£578		£455		£590		£477		£0		£0		£0

				Council Tax		£0		£0		£135		£135		£135		£135		£135		£135		£135		£135		£135		£135

				Marketing		£67		£0		£0		£0		£72		£0		£0		£43		£0		£0		£0		£0

				Total		£1,908		£2,305		£1,719		£2,214		£2,406		£2,202		£2,254		£2,380		£2,065		£1,452		£1,650		£1,645





























































		Income



						January		February		March		April		May		June		July		August		September		October		November		December

				Income		£3,756.00		£3,756.00		£3,756.00		£3,756.00		£3,756.00		£3,756.00		£3,756.00		£3,756.00		£3,756.00		£3,756.00		£3,756.00		£3,756.00

				Total		£45,072.00































		Profit/Loss



						January		February		March		April		May		June		July		August		September		October		November		December

				Profit/Loss		£1,848.00		£1,451.00		£2,037.00		£1,542.00		£1,350.00		£1,554.00		£1,502.00		£1,376.00		£1,691.00		£2,304.00		£2,106.00		£2,111.00





































Expenses



Rent	January	February	March	April	May	June	July	August	September	October	November	December	450	450	450	450	450	450	450	450	450	450	450	450	Electric	January	February	March	April	May	June	July	August	September	October	November	December	145	142	146	129	124	146	152	147	123	154	167	175	Gas	January	February	March	April	May	June	July	August	September	October	November	December	168	155	120	110	105	115	94	87	97	129	155	167	Water	January	February	March	April	May	June	July	August	September	October	November	December	75	75	75	75	75	75	75	75	75	75	75	75	Internet	January	February	March	April	May	June	July	August	September	October	November	December	48	48	48	48	48	48	48	48	48	48	48	48	Insurance	January	February	March	April	May	June	July	August	September	October	November	December	50	50	50	50	50	50	50	50	50	50	50	50	Loan	January	February	March	April	May	June	July	August	September	October	November	December	385	385	385	385	385	385	385	385	385	385	385	385	Petrol	January	February	March	April	May	June	July	August	September	October	November	December	280	420	310	360	275	220	410	370	225	26	185	160	Hotels	January	February	March	April	May	June	July	August	September	October	November	December	240	580	0	472	687	578	455	590	477	0	0	0	Council Tax	January	February	March	April	May	June	July	August	September	October	November	December	0	0	135	135	135	135	135	135	135	135	135	135	Marketing	January	February	March	April	May	June	July	August	September	October	November	December	67	0	0	0	72	0	0	43	0	0	0	0	







Total



Total	January	February	March	April	May	June	July	August	September	October	November	December	1908	2305	1719	2214	2406	2202	2254	2380	2065	1452	1650	1645	







Income



Income	January	February	March	April	May	June	July	August	September	October	November	December	3756	3756	3756	3756	3756	3756	3756	3756	3756	3756	3756	3756	







Profit/Loss



Profit/Loss	

January	February	March	April	May	June	July	August	September	October	November	December	1848	1451	2037	1542	1350	1554	1502	1376	1691	2304	2106	2111	



Profit/Loss



Profit/Loss	January	February	March	April	May	June	July	August	September	October	November	December	1848	1451	2037	1542	1350	1554	1502	1376	1691	2304	2106	2111	
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