Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Irina Tibulschi 2535545
Topic chosen: The use of social media to promote business.
Title of source: Strategic Use of Social Media in Marketing and Financial Performance: The B2B SME Context.
Author(s): Guangming Cao and Jay Weerawardena.
Year published: 2023
How did you find this source?
(e.g. Google Scholar, library database, google)
  I found this article by searching online for academic information about social media and businesses in the UK.I used keywords such as social media, marketing and businesses in the UK.I made sure that the article was connected to my topic. I also checked that it was an academic source.
I found this article by searching Google.

Why did you choose this source?
(Think about relevance, credibility, usefulness)
I chose this source because it talks about how businesses use social media for marketing.It  is connected to my topic because the article explains how businesses can use social media to promote themselves.Social media can help businesses promote their brand or image. Businesses can also use social media to communicate with customers.I also chose this article because the researchers studied 143 small and medium-sized B2B businesses in the UK.This makes the article useful for understanding how businesses in the UK use social media.

Is it relevant to the topic? 
Yes, I think this source is relevant to my topic.My topic is about businesses promoting themselves using social media.The article explains how businesses can use social media for marketing. They can use it to support their brand or image and communicate with customers.These are important ways that businesses can promote themselves using social media.This is why the article is relevant to my topic.
Is this a useful article? 
Yes, I believe this is a useful article.The research included 143 small and medium-sized B2B businesses in the UK.The article shows how businesses can use social media as part of their marketing.Social media can help businesses support their brand and build relationships with customers.After reading this article, I understood that businesses can use social media for more than just advertising. They can also use it for communication, marketing and building better relationships.
Is this an academic source?
Yes, this is an academic source.The article was published in an academic journal called Industrial Marketing Management.The article is peer-reviewed. This means that other experts checked the research before it was published.The article also contains research, evidence and references to other academic sources.For these reasons, I believe it is a good academic source for my topic.

When was it published? Is it recent enough? Why?
The article was published in 2023.
I think this article is recent enough because it was published only a few years ago.However, social media can change quickly. New social media platforms, technology and new ways of marketing can develop over time.Because social media is always changing, it is important to use recent information.If I did more research on this topic in the future, I would also look for newer articles
Author Credibility
Who is the author? What are their qualifications or expertise?
The authors are Guangming Cao and Jay Weerawardena.They are academic researchers with knowledge in areas related to business, marketing and strategy.Their academic work is connected to the topic of this article.I believe the authors are credible because they have relevant academic experience and their research was published in a peer-reviewed academic journal.

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
Yes, I think this source is reliable.
First, it is an academic research article published in Industrial Marketing Management.
Second, the article is peer-reviewed. This means that other experts checked the research before it was published.The research included 143 small and medium-sized B2B businesses in the UK. The researchers collected information from these businesses about their use of social media.The article also uses evidence, references and other academic research.However, there are some limitations. The research only looked at 143 small and medium-sized B2B businesses in the UK.B2B means business-to-business. This means that these businesses mainly sell products or services to other businesses.The results may be different for large businesses or businesses that sell directly to individual customers. The results may also be different in other countries.Even with these limitations, I think the source is reliable and useful for my topic.

5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

