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Introduction

    As part of the following report, we will examine the data gathered from the questionnaire and the website's design and rationale. With the help of the questionnaire, we will try to draw the image of the future client of the company. In addition, we will discover which services and products he might be interested in purchasing following the collaboration with 3D Styling. Speaking of the website, we need to analyse its design and rationale. It is critical to determine if the chosen construction is beneficial to the company. It is also imperative to determine if it is clear and easy to use so that the customer can find the desired information and products promptly. Our report will also include a discussion of what primary market research is, and why it is so significant.



















Primary Research
   Primary research is a type of research that can be done by yourself. It is a very useful skill that, once acquired, helps the person in question to think critically. This is why it is possible for the person to do research in secondary sources such as books or journals (Purdue Writing Lab,2018).
   You can apply this ability in various situations, including on a personal level. Primary research can be implemented through several tools such as interviews or questionnaires. Using primary research, I start by asking myself what I want to find out from a questionnaire, for example. What will be the topic, and whom will I address? Finally, what expectations do I have of this questionnaire? (Purdue Writing Lab,2018).













Analysis of questionnaire data
   Questionnaires are some of the most used tools by companies. It allows the business to discover its potential customers, their desires, and needs, or to receive feedback from existing customers. With this help, the business can better serve its clients through a variety of actions. These questionnaires are used for business research in all industries. Business owners use them to survey employees, customers, potential customers, and the general public. After evaluating responses and compiling data, they apply what they've learned to existing procedures, policies, and product lines. The use of questionnaires is common in all industries for conducting business research. In addition to surveys of employees, customers, potential customers, and the general public, business owners also use them for marketing purposes. They then apply their findings to existing policies, procedures, and product lines after reviewing responses and assembling data (Mintz,2017).
   The most critical thing in designing a questionnaire is that the entity that puts it into practice knows clearly what it wants to find out from the market. The questions must be in a logical order, clear, concise, short, and easy to understand by the general public (Jones, Baxter and Khanduja,2013b)
   Analysing the questionnaire questions, we see that each one has its importance in creating the profile of the future client. It would be helpful to find out how old they are, and with what gender we might collaborate. We also want to know their estimated incomes, where and in what type of house they live, and if this is private property or rented. How satisfied are they at the moment with the image of their home? Aside from that, do they intend to decorate it with panels produced by us? Another information we want is whether customers will also be interested in installation services in addition to the decorative panels produced by us. We also want to know how much they would be willing to pay for these services and product packages.
   In this section, we will analyse in more depth three of the questions in the questionnaire.
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  Creating the profile of our company's client
   The customer profiles provide the company with information about their demographics, where they live, and what products and services they are likely to use (Brown,2019).
   Therefore, we discover that the client can be male or female, aged between 25-50 years, with an income between 17-25k per year. Living in a rented semi-detached house located near the city centre, he is somewhat satisfied with its appearance for the moment, but he still considers buying panels manufactured by us and beautifying the interiors or exteriors of his house for an amount between £20-£25 per square meter. We also discovered that our client wanted installation services for the panels purchased from our company.












	






Analysing question number 5
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   Our concept was based on the idea that a homeowner would be much more comfortable investing in modernizing and beautifying their own home than someone who lives on rent in a house in which they are not likely to stay forever, even if he is not satisfied with how his house looks at the moment and would like to participate in what 3D Styling is offering.
   The answer received to this question was not what we expected. This scared us and made us put ourselves in the tenant's place and see if we would be willing to spend money on these decorative panels. Our conclusion was that to determine if we should invest or not we must look at the contract with the rental period. If this period is long, we should consider investing in products such as these that will offer us a beautiful image and peace of mind while we are in the bosom of our families.







Analysing question number 6
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   We wanted to know this information. This is because, depending on the house model we have in mind, we will have to purchase additional equipment as well as labour. This will force us to look at the process of hiring people with the help of which we can fulfil the tasks given by the client. We found that four out of ten customers live in semi-detached houses, and this indicates that we will need to purchase ladders, scaffolding and other equipment for working at height, as well as new employees to help us transport products and equipment from the car to near the house or in the house, as the case may be. In this case, we see that we need to consider terraced and end-of-terrace houses as well as apartments, which also indicates that we will need staff.








Analysing question number 10
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   We see that a large percentage of our clients (80%) want installation services, in addition to purchasing the products from our company.
   This information is critical for us as a company because in this way we will have to develop two different departments. The first department will be the one that will deal with the production of the panels themselves. We want to execute to the most demanding standards of quality and refinement. The other department will deal with the transport and installation services of our products namely the 3D decorative panels.
   Thus, we must consider the procurement of the utensils and equipment necessary to be able to carry out such an activity. Another key stage is learning all the necessary skills so that the services offered to match the quality of the products.







Website design and rationale
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   In designing our website, we wanted to follow the same line that we wanted to follow with our products, namely Elegance and Refinement. We intend for these to be the cornerstone of the 3D Styling company, to be the keywords that clients have in mind when they start looking for us. The website tries to convey the image of the company as accurately as possible with simplicity, clarity, and a feeling of elegance and refinement. We chose to use photos of some of the work completed by our team. The work is very clean, elegant, and detailed to the smallest detail, and has been designed to successfully promote our brand.
   We wanted to share with visitors our philosophy about the image of home. We also wanted to share how imperative it is in our vision for it to be as welcoming as possible. This is to give a feeling of peace and warmth to everyone who crosses its threshold.
   Additionally, we have included on our website some of the promotions we offer. Each of them has a different duration, with one depending on the amount spent and the other lasting one month. As part of our presentation, we also introduced our company's services, including the manufacture of 3D decorative panels as well as installation.
An extremely crucial part of digital marketing is Search Engine Optimization (SEO), which enhances your visibility and gives you a better position in search results, giving you an edge over your competitors that will result in increased profits in the future (Search Engine Land,2017).
Because we understood the importance of SEO, but also out of the desire to make the users' journey to us easier and shorter, we decided to introduce some keywords. This will allow them to type and thus reach us with a single click. The words "Elegance" and "Refinement" as well as "Premium" and even "Free" will direct them to 3D Styling. Once they arrive here, they will be able to see everything they are looking for, and it is very easy to get in touch with us (MOZ,2019).
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   We decided to showcase a small part of our well-detailed products on our second page, called Shop, with the price for each panel and the minimum number of panels that are available for purchase. This minimum number of panels was decided after some research and measurements, panels that will be enough for a 2.5m x 3.5m wall. 
   We would like to inform future customers that we have a team of engineers with us. These engineers can come up with customized models to their liking based on their ideas and requests. 
   3D Styling can also come up with waterproof models that are suitable for outdoor use at a cost of only £5 more than the price of indoor models. 
   Furthermore, we inform them of the rate they will pay for our installation services.
   Since creating a website requires a more creative and original writing style, we decided to use neutral, simple, and easy-to-read language. We tried to be as concise as possible in detailing the information. We also tried to string them together in the form of headings to inform the reading public as quickly and in as few words as possible (Seattle University,n.d).
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   On the third page of our website called About us, we have included a series of information about the company, which are our aims, and our goals. I also illustrated part of the production process of decorative panels as well as their installation process.
   We also talk about our mission, which is to protect the environment as much as possible. This is because we are interested in what the world we will leave to our children will look like. In addition, we will try to choose eco-friendly products in the production process. The installation process will also be scrutinized so that there is no excess waste at the end of it.
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   On the last page, visitors can find ways to get in touch with us. Besides finding our phone number, email address, and where our headquarters are, he is also able to enter his details so that we can contact him. All of these are very well arranged, very clearly arranged and very easy to access. All these details have been applied for easier interaction with the audience. The user can find all the information about us and can get in touch with us through any means of communication that seems simpler and more convenient for him. By working transparently, we will be able to win the loyalty and trust of our customers (Quek,2019).




  Colour theory
 The last topic discussed in this report is colour theory. 
   Designing appealing colour schemes for visual interfaces is governed by colour theory, a  set of rules and guidelines (Interaction Design Foundation,2008).
   Throughout the design of our website, we focused a great deal on Gray #676767 as the predominant background colour along with a lot of white from our products illustrated in the displayed images.
   Using the colour wheel, grey cannot be found, but by doing more research, we discover that grey is a mix of two non-colours, white and black, a shadow of each.
   Because of its neutrality and balance, we decided to use it in this shade. Like green, silver, or yellow, it is a lucky colour. It is versatile and one of the most used neutral colours. In addition to the fact that grey gives a feeling of luxury and elegance, in combination with white it also brings relaxation. Gray introduces the concept of flexibility to the audience and makes them open-minded. Gray symbolizes knowledge, intelligence, wisdom, and experience, attributes we believe characterize and represent us as a company (Jennifer Bourn,2016)
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WE CAN ALSO COME WITH INSTALLATION SERVICES FOR PURCHASED PANELS. THE PRICE CHARGED WILL
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