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[bookmark: _Toc89444724]Introduction 
The automobile industry includes a wide range of businesses and organizations who are involved in design, production, sales, and marketing activities. The automobile business is one of the world's most important industries, with a high level of sensitivity. Economic, financial, government policy and several other incidents can have a high impact on this industry. COVID 19 is a disease, which creates a negative impact on the market and company due to its severity and lockdown.  Automobile industry is already a sensitive industry and COVID 19 makes a huge impact on this industry. This report will discuss the present scenario due to COVID 19, success, survival factor and megatrends of this industry. 
[bookmark: _ie6k6wedra34][bookmark: _Toc89444725]Impact of Covid 19 Pandemic in the Automobile Industry
Covid 19 pandemic affects the business organisation very badly as it affects the entire firm, interrupting the manufacturing industries and their implications in the business. Rolls Royce also got affected due to the pandemic situation in the UK and the demand for the products has decreased in the market effectively. Almost 40% of the business gets affected and nearly all the employees are creating a problem regarding the salary and the economic condition (Norström et al. 2020). The financial budget is greatly affected, as the labour is not working properly in the company, the purchasing power decreases and the demand for the products are also decreased. It affects the economic condition of the market effectively and does not provide a successful market in the strategic business. The whole market is greatly affected by the competitive advantage. It fails to maintain the objectives and aims of the automobile industry in the global market for analysing the value effectively (Kiel et al. 2020). The pandemic is effective in the most common way for increasing the value chain in the automobile industry in the market as well affects the entire market of the industry in the UK. Competitive advantage is very essential for the market that provides loyalty of the brand in the global market increases the customer’s value as well as increases the price value that is essential. It helps to meet the essential requirements of the customers based on their choices and demand, increasing the competitive advantage of the market.
Figure 1 helps to indicate that sales growth of the automobile industry has been decreasing from the 201-18 financial year. Sales decreased -0.6% in 2017-18, -4.9% in 2018-19 and -13.38% in 2019-20 financial year. Impact of COVID started at the beginning of 2019 and it started its proper impact from 2019-20. Due to this reason, sales have decreased in large amounts in 2019-20. COVID 19 not only makes an impact on revenue as well as it may affect production of a company. Graph of figure 2 helps to identify that production of the automobile industry decreased from 97 million to 92 million from 2018 to 2019. Production further decreases to 72 million in 2020. This analysis helps to identify scenarios where the automobile industry is in the worst situation at COVID, and operational activity has been hampered due to lockdown and spreading of COVID. 
[bookmark: _h85jpu9q4jbg][image: ]
Figure 1: Growth of Automobile Sales 
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Figure 2: Production of Automobile Industry 
(Source: Statista.com, 2021)
[bookmark: _z3tdrtidgen3][bookmark: _Toc89444726]Success and Survival Factor of Automobile Industry 
Automobile industry is a consumer-based industry and it primarily targets consumers from different financial backgrounds. Success factor of a company depends on various factors such as economical condition, government policy, technological development, strategy of the company, approach of the financial institute and so on. After COVID 19, offices and business organisations start operation (Kim, 2020). The Wheels of the economy start moving towards the direction of progress. Several people lost their jobs in COVID 19 and after the decrease in the effects of these diseases people entered into new jobs. Economic growth and improved financial conditions help to grow the business of the automobile industry. Figure 3 indicated that revenue of the automobile industry has been increased in 2021 in comparison with 2020 and 2021 yet not completed. This data implies that the automobile industry started a movement of growth in 2021. Primary reason is improvement of financial condition of individual and they start purchasing car again. 
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Figure 3: Revenue Scenario of Automobile Industry 
(Source: Statista.com, 2021)
Another factor of success is the intervention of the government. The Governments of several countries help the automotive industry by different methods and ways. UK governments collaborate with different banking and financial industries. As a result, Corona virus Business Interruption Loan and the Corona virus Corporate Finance Scheme has been provided to the automobile industry in the UK (Mazars.co.uk, 2021). In addition, the UK government deferred the vat settlement period to relax the financial burden of the company. On the other hand, the US government introduced the Payroll Protection Act and it helped small automobile manufacturing companies to survive. Deferred payroll tax payment helps companies to survive and decrease loss of company. The US government announced several initiative policies for the automobile industry. The Indian government announced to decrease the Goods and Service Tax (GST) 10% to reduce the price of vehicles, which can help both companies and customers. This approach helps to increase sales in the automobile industry. The German government decreased VAT from 19% to 16% to decrease tax burden from companies and consumers. The French, Chinese, and Brazilian governments take initiative to support. This approach of the government helps to improve the condition of the automobile industry and customers get confidence to start purchasing vehicles further. 
It has been identified from various research that the hardest-hit sector recovers faster than any other sector. Automobile industry is one of the hardest-hit sectors and it is starting to recover based on economic and governmental approaches. Supply chain of the automobile industry plays a crucial role in the improvement of the automobile industry (Free and Hecimovic, 2021). Supply chain used for purchasing inventory and supplying products to consumers. Effective supply chains can help to develop a business effectively. Supply chain activity was stopped at the time of COVID due to restrictions imposed by the country. Relaxation of restrictions helps to start supply chain activity (Belhadi et al. 2021). Raw material and final product transfer has been started and the automobile industry takes supplies from different countries and locations. In addition, they supply vehicles in various countries and the requirement of place for supply is much wider than other industries. Due to this reason, improvement of the supply chain helps to get success in the industry. 
Development of technological changes helps the survival of the automobile industry. Several companies start to sale online with discount and other offer. They provide an offer to book a car and enjoy a discount or gift. It helps the industry to increase their sales of vehicles. Digital sales and activity have increased in large extent after COVID 19. Automobile industry uses this method to increase sales and survive in industry. 
[bookmark: _tz6ux2p7gdo7][bookmark: _Toc89444727]Survival Factor of Automobile Industry
It is observed that the adverse effect of the pandemic has affected a lot in all of the current industry. Thus, the consequences of the pandemic have also affected the automobile industry. It is very difficult to maintain the performance in this ever-changing period. It is also difficult to maintain the reliability along with maintaining the cost of the overall processes. The survival factors and the most powerful factors need to be evaluated in the process through the value to product of the analysing power effectively in the market. The company tries to evaluate the most current factors that hit the pandemic situation in the global market.
It is observed that various types of factors like 1) political factors, 2) social factors, 3) technological issues, 4) Innovation; 5) Environment factors have affected the overall scenario of the automobile industry. All of these factors can help the automobile industry survive. Political factors of a country refer to trade policy, regulation and law of government. Automobile industry is a large-scale industry, and it generates a large amount tax and employment in a country. In addition, it helped a country to generate large amount foreign exchange through export activity. Automobile industry is falling under heavy industry and a country cannot survive without heavy industry. Due to this reason, the government always tries to rescue and help this industry, which can help to survive. It has been discussed earlier that governments of several countries announce tax incentives and provide financial help to grow this industry. It can be said that political factor can play key role on survival of automobile industry. 
Social factors represent consumer behaviour, taste and preference of customer. It can be identified that an increase in economic conditions influences an individual to purchase a new car for their convenience, tax benefit and status. Consumers from rich and developed economies follow this style and pattern. In addition, in countries where public transport facilities are not adequate their demand for cars is high. Based on this factor, the industry can survive for a long term. On the other hand, technological development helps to increase the quality and features of vehicles along with manufacturing costs (Wen et al. 2021). New technologies easily attract customers to purchase cars and reduce cost to influence customers to purchase cars. 
[bookmark: _hkr9yveuq42b]Innovation is another factor, which helps a company survive (Chang et al. 2017). Companies are able to create vehicles with minimum cost and attractive design by using innovation. Automobile industry has a negative impact on the environment. Innovation and technological development help to create a car, which does not have a negative impact on the environment (Ortiz-Villajos and Sotoca, 2018). Figure 5 helps to identify those sales of battery and electrical vehicles have been increasing from 2020 and it will increase measure future. In addition, the UK government announced 49 million GBP for a low carbon automotive future (Gov.uk, 2021). In this way, automotive industry can survive and figure four help to identify those sales will be reached 8931 billion USD within 2030. 
[image: ]
Figure 4: Growth of Revenue from 2017 to 2030
(Source: Statista.com, 2021)
[bookmark: _53zdm5xtvuf4][bookmark: _Toc89444728]Megatrends of Automobile Industry 
Megatrend of industry refers to the future trend of the industry. Future vehicles are Connected, Autonomous, Shared and Electrical vehicles (Steffens et al. 2018). Electrical and battery vehicles are trending in the market, and it will be the future of the automobile industry. Figure 5 helps to identify those electrical vehicles will take 24.7% market share of the automobile industry and it will be a megatrend of industry. In addition, sales of battery automobiles will increase in the market. Several automobile companies work for self-drive and alternative energy cars. 
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Figure 5: Increase Trend of low carbon automotive 
(Source: Statista.com, 2021)
[bookmark: _id3id28glfeq][bookmark: _Toc89444729]Conclusion 
This report has been discussing the impact of COVID 19 automobile industry. This pandemic has a huge impact on this industry. Reports identify those sales and production both decreased after COVID. Reports evaluate factors that can help to get success and survive in the automobile industry. Political, technological, economical, and environmental, innovation and so on help industry to survive. In addition, a megatrend of this industry has been identified in this report.
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