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· Marriott International is a leading Global hospitality organisation headquartered in Bethesda, United States of America. 
· The portfolio of this organisation includes more than 30 Hotel brands which are offering a wide variety of accommodations to tailor to different travel preferences and budgets.
· This assignment is going to discuss Marriott Hotels & Resorts which is the famous brand of this organisation and the organisation has a strong global presence with properties in over 130 nations.
Speaker Notes
Marriott International is well recognised for its commitment to the satisfaction of guests by providing quality services and innovative hospitality experiences. The organisation is also operating a loyalty program that is called Marriott Bonvoy which is offering members various advantages and rewards for their stays and other engagements with the brands of this organisation. Moreover, it is significant to note that as of September 2021, there are more than 7600 properties of this organisation worldwide that encompass more than 1.4 billion rooms. Marriott International is involved in various other segments that include timeshare properties and residential properties that are helping the organisation to get enhanced profitability in the target market. 
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· Marriott Hotels & Resorts is one of the flagship brands of Marriott International. It is offering upscale and luxury accommodations in various destinations across the globe
· With a rich history dating back to 1957, this brand has become synonymous with exceptional services, remarkable guest experiences and sophisticated designs (Marriott, 2023).
· As a leading hotel brand, this brand is renowned for its commitment to providing a seamless and elevated stay for various leisure and business tourists.
· Marriott Hotels & Resorts tribes itself on delivering the highest levels of hospitality that ensure that the guests usually feel welcome and valued throughout their stay.
Speaker Notes
When the guest arrives at this brand, they are greeted by professional and attentive staff members who strive to develop a warm and personalised experience. The well-appointed guest rooms of this brand are designed to offer a comfortable retreat that is characterised by modern amenities, plush wedding and contemporary decor. In addition to stylish accommodations, this resort is also providing an array of facilities and services to tailor to the needs and preferences of the guests. 
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· Marriott Hotels & Resorts places a strong emphasis on culinary excellence by providing diverse dining alternatives that highlight local flavours and international cuisine.
· Various properties feature award-winning restaurants helmed by renowned chefs that ensure a memorable dining experience for guests (Negrușa et al., 2023).
Speaker Notes
As a part of Marriott Bonvoy, guests staying at Marriott Hotels & Resorts usually enjoy exclusive advantages and rewards. This loyalty program allows members to earn various points for their stays and redeem them for various perks and receive personalised promotions and offers. It is also noted that this brand is providing exceptional and world-class services to its guests that help them to retain customers and gain maximum profitability in the competitive edge. 
[bookmark: _Toc137078934]Slide 4: Key Consumers of the Brand
[image: ]
· Marriott Hotels & Resorts is a popular choice for business travellers due to the convenient locations, modern services and amenities that help to cater to the needs and preferences of customers (Marriott, 2023).
· Marriott Hotels & Resorts also attracts leisure travellers who seek luxury accommodation. This includes various families and couples looking for a memorable vacation experience.
· This brand is also preferred by group travellers who usually visit this brand for conferences, weddings and social gatherings. The brand also offers spacious meeting and event spaces as well as professional event planning services (Lee, Kim and Shin, 2023).
Speaker Notes
The loyal customers of this brand appreciate the consistent quality service and exclusive advantages which are offered by the brand and it is also enhancing the profitability of the brand as well. The brand is also offering a selection of luxury properties under its name. These properties try to meet the discerning needs of travellers by seeking extraordinary accommodations and exclusive amenities.
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· Marriott Hotels & Brands provides well-appointed guest rooms and suites with modern amenities, comfortable bedding and contemporary decor. These rooms are designed to offer a relaxing and restful environment for guests (Marriott, 2023).
· This brand is also providing concierge services to assist guests with various requests that include restaurant reservations and transportation arrangements.
Speaker Notes
This brand is also trying to provide equipped fitness centres to its guests for maintaining their workout routines (Lee et al., 2020). As a popular choice for business travellers, this brand is also trying to offer extensive business facilities that include meeting rooms and conference spaces as well as high-speed internet connectivity that ensure guests stay connected with their work and personal purpose.
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· Guest services play a significant role in the hospitality sector as they are responsible for ensuring the satisfaction and comfort of guests throughout their stay.
· Guest services personnel are often the first point of contact for the guest. They warmly welcome their guests upon arrival and assist them with various check-in procedures.
Speaker Notes
In addition, guest services employees are readily available to meet the concerns and requests of guests promptly. They also act as a liaison between guests and other hotel departments by coordinating responses and various solutions to ensure the satisfaction of consumers. Guest services personnel to handle reservations and bookings whether received in person or over telephone conversation. They ensure accuracy in recording guest details and special requests. 
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· Hospitality is at the kernel point of offering excellent guest experience. When a guest feels welcomed the value, it enhances the overall reputation and customer satisfaction in the organisation which also leads to profit maximisation (Ali et al., 2021).
· Marriott Hotels & Resorts try to develop a warm and inviting ambience to make guests feel comfortable. This brand is also going the extra mile to exceed guest expectations by offering on-expected surprises and exceptional services.
Speaker Notes
This hotel brand is also paying attention to the smallest details to ensure guest satisfaction. This encompasses everything from cleanliness and comfort as well as proper Wi-Fi connectivity to the rooms and the quality of amenities and toiletries. This brand is striving for continuous improvement based on guest feedback and evolving trends (Zarezadeh, Rastegar, and Xiang, 2022). Hence the employees of this organisation are trying to provide better guest amenities and try to have direct communication to know their needs and preferences and bring innovative services to cater to their needs. 
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· It can be concluded that this assignment has provided a detailed overview of Marriott hotels and resorts which are providing accommodation and other hospitality services to customers.
· The companies also try to anticipate and exceed expectations by providing them with better amenities and it is also trying to create an emotional connection with guests by fostering positive interactions and experiences.
Speaker Notes
Moreover, hospitality is vital for hotels as it drives guest satisfaction, loyalty and positive word-of-mouth promotion. Providing personalised services usually helps this brand to gain better profitability in the comparative edge and to expand its market in various other countries as well which also leads to customer satisfaction. 
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Overview of the brand

e Marriott Hotels & Resorts is one of the flagship brands of
Marriott International. It is offering upscale and luxury
accommodations in various destinations across the globe

e With a rich history dating back to 1957, this brand has become
synonymous with exceptional services, remarkable guest
experiences and sophisticated designs (Marriott, 2023).

e As a leading hotel brand, this brand is renowned for its
commitment to providing a seamless and elevated stay for
various leisure and business tourists.

e Marriott Hotels & Resorts tribes itself on delivering the
highest levels of hospitality that ensure that the guests usually

feel welcome and valued throughout their stay.
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Overview of the brand (Continued)

o Marriott Hotels & Resorts places a strong
emphasis on culinary excellence by providing
diverse dining alternatives that highlight local
flavours and international cuisine.

e Various properties feature award-winning
restaurants helmed by renowned chefs that

ensure a memorable dining experience for guests

(Negrusa et al., 2023).
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Key Consumers of the Brand

Marriott Hotels & Resorts is a popular choice for business
travellers due to the convenient locations, modern services
and amenities that help to cater to the needs and preferences
of customers (Marriott, 2023).

Marriott Hotels & Resorts also attracts leisure travellers
who seek luxury accommodation. This includes various
families and couples looking for a memorable vacation
experience.

This brand is also preferred by group travellers who usually
visit this brand for conferences, weddings and social
gatherings. The brand also offers spacious meeting and
event spaces as well as professional event planning services
(Lee, Kim and Shin, 2023).
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The nature, scope and role of the guest services and facilities that are provided to these guests by
the hotel brand

e Marriott Hotels & Brands provides well-appointed
guest rooms and suites with modern amenities,
comfortable bedding and contemporary decor. These
rooms are designed to offer a relaxing and restful
environment for guests (Marriott, 2023).

e This brand is also providing concierge services to
assist guests with various requests that include
restaurant reservations and transportation

arrangements.
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Role and Functions of guest services

o Guest services play a significant role in the
hospitality sector as they are responsible for

] ensuring the satisfaction and comfort of
guests throughout their stay.

e Guest services personnel are often the first
point of contact for the guest. They warmly
welcome their guests upon arrival and assist

them with various check-in procedures.
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The importance of hospitality and how hotels meet/exceed guest
expectations

e Hospitality is at the kernel point of offering excellent
guest experience. When a guest feels welcomed the value,
it enhances the overall reputation and customer
satisfaction in the organisation which also leads to profit
maximisation (Ali et al., 2021).

e Marriott Hotels & Resorts try to develop a warm and
inviting ambience to make guests feel comfortable. This
brand is also going the extra mile to exceed guest
expectations by offering on-expected surprises and

exceptional services.
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Conclusion

It can be concluded that this assignment has provided a
detailed overview of Marriott hotels and resorts which
are providing accommodation and other hospitality
services to customers.

The companies also try to anticipate and exceed
expectations by providing them with better amenities
and it is also trying to create an emotional connection
with guests by fostering positive interactions and

experiences.
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Introduction

e Marriott International is a leading Global hospitality
organisation headquartered in Bethesda, United States of
America.

e The portfolio of this organisation includes more than 30
Hotel brands which are offering a wide variety of
accommodations to tailor to different travel preferences and
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e This assignment is going to discuss Marriott Hotels &
Resorts which is the famous brand of this organisation and
the organisation has a strong global presence with properties

in over 130 nations.




