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[bookmark: _Toc24888882]1.0 Introduction 
Surveys such as that conducted by Dijck (2013) highlighted how in 2011, 1.2 billion internet users were logging into a social media site every month with figure’s continuing to rise. Focussing on the Events and Tourism industry, people’s behaviour and decision-making processes have been significantly altered through social media (Sigala et al, 2012). This indicates that the industry is undergoing considerable growth and development that would benefit from further research. 

[bookmark: _Toc24888883]1.1 Background and Literature Review
Kaplan et al. (2010) defines social media as:
‘A group of Internet-based applications that build on the ideological and technological foundations of Web 2.0, and that allow the creation and exchange of user-generated content.’
Research carried out by Edosomwan et al. (2011) points out that social media acts as a platform for topics to be discussed with a larger audience which feeds the ‘long tail’ concept’. This concept suggests that different forums can access the same conversation. This indicates that social media allows events to be conveyed to a far wider audience than would have been possible prior to the creation of social networking sites.
Further studies suggest that events can use social media as a platform for building a following and an online event reputation and the ability to moderate and curate event content (Stanton, 2015). These new opportunities do not always indicate a positive change. Findings from Berthon et al. (2012) identify how the growth of social media means what is local, now becomes global through social media. As a result of this, an issue at a local event has the opportunity to become a major global issue. This is where more adaptable and innovative strategies need to be developed to overcome the increased interactive online environment. 
An increasing challenge for the events industry is to meet the attendee’s expectation of having continued engagement with technology at events, as they do in their everyday lives (Adema and Roehl, 2010). Therefore, it is essential that social media and technology enhance the event experience rather than detract from it (Luxford, 2015). However, there is little evidence to suggest that social media is, in fact, ruining the event experience. 

[bookmark: _Toc24888884]1.2 Rational 
With social media and networking sites growing rapidly, the possibilities for the events industry continues to grow with it. There is a large amount of research that indicates the positive influence that technology has on the events industry, however, there exists a paucity in academic literature regarding the negative impacts of event experience. 

[bookmark: _Toc24888885]1.3 Research Aims
This thesis aims to investigate whether event motivation and enjoyment has been impacted through the use of social media within the Swansea based population. The conclusion sought by this investigation is to identify the extent to which the events industry can benefit through the use of social media and to understand what strategies could be put in place to overcome any detrimental elements there may be. 

[bookmark: _Toc24888886]1.4 Research Objectives 
To achieve the overall aim, the following objectives have been created:
I. To critically analyse previous academic literature on the impacts of social media on the events industry. 
To achieve this objective, multiple methods of research will be utilised to gather understanding of what current research has been done into this topical area. 

II. To conduct primary research using mixed methods to identify event motivational factors and how technology impacts an event experience within the Swansea based population. 
To achieve this objective, a survey and a focus group will be conducted to collect qualitative and quantitative data that can further be analysed to understand in greater depth the impacts on the event experience.

III. To synthesise extant literature and primary research to make recommendations on how to successfully use social media to increase event participation whilst improving the event experience for the consumer. 
Once the qualitative data has been collected, it can then be analyzed and cross-referenced to find similarities with current academic theories. It can also be used to help develop an understanding of the issue and make strategic recommendations for improvement.  


[bookmark: _Toc24888887]2.0 Research design and methodology 
The research will be a fundamental element of this thesis. As discussed by Mugenda (1999):
“Research generates new knowledge and information; it extends the frontiers of understanding as we gain new insights into phenomena. There can be no improvement of higher education without sound research.”
To gain sound research, there needs to be thorough data collection and analysis. To effectively illustrate the issues underlying the choice of data collection techniques and analysis procedures, the Research Onion was created (Saunders et al. 2009). 

[image: https://www.allassignmenthelp.co.uk/blog/wp-content/uploads/2017/07/onion.jpg]
[bookmark: _Toc498727458][bookmark: _Toc24888888]Figure 1: The Research Onion 1– Source: (Saunders, Lewis, & Thornhill, 2009)

[bookmark: _Toc24888889]2.1 Research approach 
Applying the Research Onion to this thesis, a mainly inductive approach shall be applied to gather research starting from the bottom up. The inductive approach is best suited when the analyst’s mind already has some research practically directing the analysis, but where there is still a lack of, or limited current research (Armat, 2018). This approach will allow for new evidence to be collected that can be used to generate new findings and theories that build on the current academic literature. 

[bookmark: _Toc24888890]2.2 Philosophies 
Interpretivist research focuses on a shift from deterministic explanation by  establishing relationships between different variables that are grounded in people’s self-understandings (Leitch et al. 2010). This research strategy is therefore going to be primarily based upon interpretivism as this will allow for the researcher to gain an understanding of the different perceptions among individuals in relation to social media and interpret how different groups of people are affected. 

[bookmark: _Toc24888891]2.3 Method
To conduct this investigation, the main primary research method will be a questionnaire made up firstly of open-ended questions and ending in close-ended questions. The purpose of using both question method’s is to be able to collect both qualitative and quantitative data. As discussed by Bansal (2018) collecting qualitative data is a critical tool in being able to depict new theoretical direction and challenge current theories. The qualitative data will also offer opportunity to critically analyze the opinion of event attendees and create room for discussion. As the qualitative element of the research will be largely based on interpretivism, the quantitative data collected will allow for a more clear, statistical approach of positivism. King et al. (1994) highlights the benefit of applying both methods to conduct research, suggesting that they both share an integrated logic and that they ultimately draw the same inference. Similarly, it is thought that both paradigms are compatible as their individual strengths can be used to reinforce the weakness of the other and capture different aspects of the same spectacle but from different angles (Sale, 2002). 
In addition to the questionnaire, the researcher will also aim to collect further qualitative data from a singular group interview. Group interview’s offer a dynamic quality of group interaction that provides a holistic presentation of breadth, variation and nuances within the research (Hummelvoll, 2008). 

[bookmark: _GoBack]The group interview will consist of six individuals with varying ages who have shared characteristics. These shared characteristics include living in the Swansea area and having attended Radio One’s Big Weekend event that took place in May 2018 in Singleton Park, Swansea. The sole purpose of the group interview is to identify the numbers of photographic and video evidence the participants have of the event as well as to gain a further understanding of the participant’s need to be seen at an event. The researcher will facilitate a 45-minute group discussion based on ten open-ended questions to achieve this. The interview will be audiotaped and then transcribed at a later date.  As the interview will concentrate on a specific event, it will provide a platform for a more detailed analysis on personal experience of social media at events as well as the opportunity to identify if the levels of impact are influenced by age groups. 
In order to appropriately analyze the data, the information collected will be divided into separate subheadings relating to the research objectives. By organizing the information into logical sections, it makes the information easier to analyze and provides a clearer direction of the research (Oxbridge Research Group, 2018). 

[bookmark: _Toc24888892]2.4 Sample
For this investigation, purposive sampling will be used for data collection. Purposive sampling can be defined as:

‘The deliberate choice of an informant due to the qualities the informant possesses’. (Tongco, 2007, p.147)

The researcher will target male and female adults in the 18-40 age range for both the questionnaire and the group interview. This sample of people has been selected as this age bracket is one of the largest user groups of social media (Statista Research Department, 2014).  
The questionnaire will be posted on social networking sites. The researcher aims to collect data from at least eighty participants. This number has been selected as it is vast enough to gather a large insight into the topic and provide enough research to gain a further understanding within the investigation. 
Additionally, both the questionnaire and the group interview will target the Swansea based population. The aim of this is to collect more concise data and to provide the opportunity to spot potential geographical trends. 

[bookmark: _Toc24888893]2.5 Limitations 
 As the main research method is a questionnaire, a large limitation is the inability to follow up ideas and issues with the participants. To overcome this, careful consideration will be taken when creating the wording of the questions in order to dilute this issue. 
A second limitation relating to the group interview is the sample size. Due to the group interview involving a small sample of people, it may indicate that the results are not an accurate representation of the larger population. To overcome this limitation, the results from the group interview will only be used to offer further insight into the research, rather than for definitive findings, and will be used in conjunction with the data collected from the questionnaire. 
A third limitation is time-constraint. As a result of the restricted time frame, there is a limit on the amount of data that can be collected and therefore analyzed suggesting the investigation results will not be as thorough as desired. To minimize this limitation, effective time-management skills will need to be projected by the researcher, as well the assistance of tools such as a Gantt Chart. 

[bookmark: _Toc24888894]2.6 Ethical Risks
In assistance with this dissertation proposal, an ethics form will also be completed. As participants will be voluntary and over the age of 18, there is minimal risk involved in this investigation. However, to ensure the utmost protection and professionalism, the researcher will first confirm that all participants have given informed consent for their results to be analyzed and used in the purpose of this research. Secondly, the data will be collected anonymously, and personal information kept strictly confidential to guarantee legislation on data protection is followed.                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                

[bookmark: _Toc24888895]2.7 Validity and Reliability of data
To ensure all data collected is as valid and reliable as possible, the researcher will ensure a fully unbiased and impartial stance when collecting data. In addition, all literature research will only be derived from credible sources and will be thoroughly checked by an experienced supervisor. 

[bookmark: _Toc24888896]3.0 Resources and Planning 

[bookmark: _Toc24888897]3.1 Resources
The main resources used to collect primary data will include online services for the creation of the questionnaire and online IT services provided by the University to assist in the analytics.
The main resources used to collect secondary data will include the University’s online and physical library services, physical textbooks, academic journals, the internet, film tapes and interviews. 

[bookmark: _Toc24888898]3.2 Gantt chart 
[bookmark: _Toc498727426]As discussed by Wilson (2003) the Gantt chart is highly effective at simplifying communication between the analyst and the user, whilst providing a platform for implementing a collaborative approach when scheduling tasks and duties. The following Gantt chart identifies the set dates for individual tasks to be completed to ensure the investigation is complete and finalized by the 14th of May.
[bookmark: _Toc24888899]Figure 2: Gantt Chart 1 Source: (Saunders, Lewis, & Thornhill, 2009, p. 45)
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