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[bookmark: _Toc156665314]Introduction
This study will focus on the green washing practices in hotels and their relevant operation in their business. In addition, this study will outline the green washing of Marriott International hotels to identify their sustainability initiative in their business operations. Hence, this study will focus on the self-evaluation practices of Marriott International to operate their business with sustainable measures. Furthermore, this study will discuss the motivation behind self-evaluation to implement green technology in the hotel. In accordance, this hotel has developed its brand reputation to make the green choice for the customers. This program has preferred to ask guests to clean their rooms during their stay. 
[bookmark: _v0eaa14v5h7d][bookmark: _Toc156665315]Analysing the perspective of Green washing relevant to Marriott International
Marriott International has performed its business with green washing to operate in the hotel industry. In addition, this hotel has minimised its environmental footprint through sustainable management. This hotel has taken the effective initiative to reduce waste and carbon emissions to increase the use of renewable energy in their business. The green concept of this hotel has committed to promoting sustainability and helping to protect the environment through eco-friendly and green practices (Lewis, 2019). In accordance, Marriott International is the world's largest hotel chain, which has been eliminating the small toiletries in the global initiatives. This hotel has replaced the small bottles of shampoo, bath gel and conditioners with the large bottles as alternatives. In relevance to this, the effective initiatives taken by this industry have saved 500 million small bottles from landfills, which is equivalent to 1.7 million pounds of plastics (Lewis, 2019). 
As opined by Reid (2021), this hotel industry has aimed to reduce emissions over the next 30 years, focusing mostly on the operation's carbon footprint. Additionally, Marriott has committed to reducing the carbon footprint in their business operation with 360 programs to communicate the goals. Marriott International has utilised these practices due to sustainable business initiatives to reduce carbon footprints from the environment. Hence, Marriott has encouraged their customers to reuse the towels by emphasising environmental impacts, which helps to reduce the water and energy consumption to perform the operations (Marriott-Commitment, 2021). This hotel has empowered the communities through corporate social responsibility to achieve sustainable business goals. This hotel has developed its brand reputation with effective and appropriate sustainable initiatives. Accordingly, the portfolio of this hotel has prioritised the appearance of sustainability over genuine environment-friendly practices. This hotel has embraced the global responsibility to be a force for good to enhance business operations in the competitive marketplace. Marriott International has aimed to reduce the water intensity by 15% and carbon intensity by 30% and achieved a minimum of 30% renewable electricity utilisation (Marriott, 2018). According to the reports of Marriott (2018), this hotel will be 100% certified to recognised sustainability standards by 2025. Hence, sustainable business practices help to achieve business goals in the competitive marketplace, which helps to develop the business growth of Marriott International. 
[bookmark: _hgewgaufmh86][bookmark: _Toc156665316]Assessing the self-evaluation practices of Marriott International
The green washing approach in Marriott International is crucial to exploring the self-evaluation of the business process. In addition, the self-evaluation practices in Marriott International have helped to identify the environmental impacts and sustainability efforts in their business operations (Shepherd, 2023). In accordance, the self-evaluation practices help to present an effective brand image in aspects of environmental transparency in business operations. However, this hotel has focused on the environmental commitment to ensure sustainable business practices in their goods and services. Apart from that, Marriott has utilised the inspection facility for the hotel goods and services, rooms and back of house operation, which helps to maintain sustainable business practices. Accordingly, this hotel has utilised the waste classification facility to reduce the waste from the operation, while this hotel has utilised the food scrap for composting and feeding the animals. 
This effective approach helps to reduce the waste in landfills by approximately 45%. Furthermore, this hotel has aimed to invest $35M to increase and deepen programs and partnerships, which helps to develop the hospitality skills and opportunities in the staff (Marriott-Opportunity, 2018). Additionally, this hotel has provided different training programmes to perform their business with sustainable approaches. Marriott has developed their self-evaluation practices to enhance their business operation with sustainable business approaches. Hence, this hotel has reduced the use of plastic consumption and waste to enhance sustainable business practices. In addition to this, Marriott International needs to implement the triple bottom line theory for sustainable business operations. 
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Figure 1: Triple Bottom Line Theory
(Source: Ozanne et al., 2018)
The “triple-bottom-line theory” can influence the hotel to focus on the people, planet and earth to make a profit. In addition, the triple bottom line theory can help to improve business operations with the measure of sustainable business operations (Ozanne et al., 2018). This theory helps to provide a comprehensive approach to achieving sustainable business practices, whereas it integrates environmental, social and financial performances. Marriott International can encompass the energy efficient system and waste reduction measures to improve the sustainable business, whereas this has implemented various types of green technology across the respective properties. Additionally, this hotel has collaborated with suppliers in the top 10 categories of sustainable products to provide information on the products' sustainability. In addition, this hotel has used energy-efficient lighting and water-saving fixtures in their services to reduce excessive water utilisation (Marriott, 2018). Marriott International utilised renewable energy sources with the use of solar panels, which help to provide power in operations. The effectiveness and scale of this type of initiative have varied across the Marriott’s portfolio. The hotel needs to review its sustainable practices in its business operation to achieve its environment-friendly business goals. 
[bookmark: _dqstsxj9yw][bookmark: _Toc156665317]Evaluating the motivation behind the self-evaluation
The motivation behind self-evaluation in the hotel helps to enhance business operations with sustainable business practices. The self-evaluation has proposed to identify the current market trends and sustainable initiatives to develop the business growth of the organisations. In addition, the management of the hotel can understand the sustainable business initiative to operate their business environment and be eco-friendly (Cesário et al., 2022). The self-evaluation in aspects of sustainable practices helps to improve customer satisfaction to reduce waste and overhead, which helps to boost organisational efficiency. Marriott International has motivated by its self-evaluation technology, which helps to provide sustainable business practices to this hotel (Marriott International Inc., 2019). The self-evaluation approach in the hotel has facilitated the preservation of the natural and cultural attractions in the business operation helping to attract a wider range of customers. In accordance, sustainable business practices have involved integrating eco-friendly practices in each of the operations of the hotel. This hotel has aimed to improve its sustainable business practices with the use of adaptive and reused projects. In accordance, this hotel has aimed to collaborate with the owner by 2025 to develop 250 adaptive reuse projects (Marriott, 2018). 
[bookmark: _qhvgo5m98hyy][bookmark: _Toc156665318]Ways to implement green technology in the hotel
Green technology is an integral part of the Marriott Hotel to ensure sustainable business practices. This hotel has committed to encouraging energy-efficient systems and waste reduction measures to develop eco-friendly business environments. In addition, this company will have sustainable certification while 650 hotels will pursue LEED certification by 2025. Here, this has achieved 100% in all prototypes of design with the certification program (Marriott, 2018). This effective initiative will help to achieve sustainable business goals in the business along with promoting brand image in the competitive marketplace. Apart from that, this hotel has aimed to achieve sustainable certification, and sustainable building standards to operate their business in an effective sustainable manner (Marriott, 2018). 
This has adopted renewable energy sources, such as solar panels for the operation, which helps to encourage the sustainable business practices of this hotel. Marriott Hotel needs to reduce waste through composting, recycling, and reusable products to implement green technology, which helps to reduce environmental issues in business operations (Marriott, 2018). This hotel needs to reduce the utilisation of water in its operations, whereas the hotel needs to utilise water-efficient washing machines for clothes. Marriott International needs to create a green team, which helps to ask the employees in each of the departments to participate in the green team. In context to this, it can help to provide effective suggestions for best practices of eco-friendly business. 
In accordance, this hotel needs to implement AI (Artificial intelligence) in their business operation to personalise sustainable business operations to perform effectively. However, AI technology will help to optimise resource allocation, and sustainable practices to achieve sustainable goals for the long term. AI technology helps to provide waste management techniques and AI-driven energy efficiency to improve sustainable business practices (Karagiannis, 2023). The AI technology will help to optimise inventory management and effectively monitor on control energy usage, which helps to provide sustainable business practices. 
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Figure 2: 3 Pillars of Sustainability model
(Source: Purvis, Mao and Robinson, 2018)
The company needs to adopt the 3 Pillars of Sustainability model in the business operation to implement green technology to ensure sustainable business practices. The 3 Pillars of Sustainability model consists of economic, social and environmental factors to perform sustainable business practices in the hotels (Purvis, Mao and Robinson, 2018). In accordance, these three pillars are connected to the well-being of the societies and industry. The environmental pillars in this theory will help to provide the responsible use of resources to protect the environment with sustainable business practices to Marriott International. This theory will help to provide an effective roadmap for business leaders to transform business operations in the competitive marketplace in the hotel. In accordance, this hotel can achieve sustainable business goals by reducing the water intensity and use of renewable energy in business operations with the help of this theory. Marriott International has embraced the global responsibility to enhance its sustainable business practices in their business, which helps to develop the strategic growth of the hotel (Marriott-Commitment, 2021). Accordingly, this hotel has committed to integrating the leading environments with the social practices in the supply chain and collaborated with like-minded suppliers in the business operations. 
Marriott has aimed to reduce the negative environmental and social impacts on the business activity, which focuses on local sourcing, and responsible and sustainable business operations. This hotel needs to ensure a sustainable business with the utilisation of energy-efficient lighting and reduced water utilisation. In addition, this hotel has promoted sustainable business practices with the top 10 FF&E products (Furniture, Fixtures and Equipment) to the categorised source for the top tier of sustainable business programmes (Marriott, 2018). This has focused on effective sustainable practices by utilising sustainable decoration and furniture. Apart from that, this has utilised the automation and utilisation of electricity usage to reduce the environmental issues from the business operations. 
[bookmark: _dy4ks1ah6d2y][bookmark: _Toc156665319]Identifying the alternatives of self-evaluation
The alternative self-evaluation approach in the hotel helps to uphold sustainable business initiatives. In addition, this hotel has focused on sustainable certification and sustainable building plans, which helps to encourage sustainable business practices in the current business environment. The self-evaluation towards the intended certification can help to embrace the credibility of the hotel's sustainability (Mauri, Minazzi and Ivanov, 2018). Hence, it can help to build consumer trust with environmentally conscious consumers. Marriott International has positioned itself as a leader in the sustainable hotel in concern of green washing. This hotel has been involved in various certification programmes to perform their business, while the certification program has facilitated improved customer engagement, which helps to enhance the business performances of the organisations. 
[bookmark: _opfgt2c0c8t5][bookmark: _Toc156665320]Conclusion
This study has focused on green washing practices in hotel and business operations. In addition, this study has focused on the business operation of Marriott International to operate sustainable business practices, which helps to enhance the brand image in the competitive marketplace. This hotel has accused of the green washing that is identified in this study to understand the sustainable initiatives taken by this hotel. Apart from that, this study has focused on the self-evaluation practices of Marriott International to analyse sustainable business operations. Additionally, this study has focused on the ways to implement green technology in the hotel to enhance sustainable business practices. In accordance, the different sustainability of this hotel has improved the sustainability initiatives, which helps to enhance the business operation in the competitive era. 
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