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Introduction
I have always been inspired by rarities and oddities, gems hidden in flea markets, overlooked by most. My design process leads me to the weird and wonderful, being drawn to interesting technique; researching how the first botanical illustrators would document our natural world, utilising watercolour, fine brushes and a keen eye for detail, or how more modern artists and designers utilise the vast array of new processes the 21st century grants us to depict the world’s wonders. My influences are vast, ranging from the painters Renaissance; Botticelli, Titian, Da Vinci, to the masters of ornament, Alphonse Mucha, Rene Lalique, Walter Crane. My design process involves incorporating thoughts, theories, and methodologies of both old and new design, and by doing so I enable myself to create my own informed yet unique design style through my work. 
Narrative is a key element that begins within my practice, it plays heavily in my design choices and constantly motivates me from the small beginnings of the idea up to the finished product, whether that is a single hero print design, or a whole collection of print and pattern. It is crucial for me to have a story, having always loved creative writing and storytelling, finding that hook that can lead a drawing, direct a colour scheme, or dictate the flow of a pattern. For my Creative Venture, I need to be able to not only learn how to portray my narrative through my work, but also to learn where that narrative stems from, and how I can develop it. 
One common factor throughout my inspirations and passions is my pure love for Nature and its creatures. I love to depict animals and botanicals, poised in aesthetically pleasing settings and positions, sparking joy in those who observe. My previous collection explored this notion alongside my dissertation, spurring me into dreams of sprawling murals, life sized depictions of our natural world in a biophilic haven. I want to push my ideas further than before through my Creative Venture, focusing on an opulent Interiors collection that aims to celebrate the beauty and radiance of our earth whilst also having the ability to teach and inspire others about Biophilia and the vast benefits the natural world can provide to us as human beings. 

Purpose and Narrative
The purpose of art is a concept that has been heavily debated over the years, spurring ideas of thought to generate their own Artistic movements to satisfy their concept of what Art should be, and a constant clashing of theorists and scholars on how to define a piece of Art. I find myself pondering often whether I classify myself more as Artist or Designer, or am I something else? My work is always strongly linked with a story I hope to tell, or a feeling I want to explain through paint or pen. Looking at the purpose of Art then, I consider narrative to be a key contributor that I cannot create without.
Narrative art used to be known for its religious and political importance, depicting scenes of great relevance such as Leonardo Da Vinci’s ‘The Last Supper’, and would be used to inform masses about events that had occurred, and created pieces of work that we still admire today in the 21st century. It is interesting to consider from this, and on the topic of narrative, the purpose of what we as artists create. Is it solely to relay narrative? Carroll (2004) suggests that whilst art undeniably has been conceived over history to reinforce and widely spread ideas, world views, and many other political and religious ideologies, it also has wider possibilities in its purpose to us as humans and viewers. He believes that art and aesthetic are strongly connected to our feelings and emotions, with the ability to create cohesion and understanding in social groups. It is also thought to be invaluable to us in fuelling our imagination. “From the earliest stories that we hear as children, art teaches us to think counterfactually – to think of how things might be otherwise than they are… it enables us to plan, to envision alternatives, to take heed of warnings of dangers not immediately at hand, to run in our minds’ (Carroll, 2004). One of Art’s purposes then can be assumed to be as a tool, to assist us in taking ourselves on adventures mentally, exploring our emotive responses to art and thus feeling more connected with ourselves and those around us, enriching our lives. 
In addition to Art being a tool to enable others to explore their emotions, Collingwood (1938) is of the opinion that Art is an expression of the self and of the artists emotions. Many artists have historically and will produce representational art to evoke a specific feeling within their audience, and to do this Collingwood suggests they will present a depiction of the typical features of a certain emotional scene, motifs will be the perfect version of what is needed to instil that emotion in the viewer. However, he is of the strong belief that this is not the true ‘proper art’, as by predetermining what emotions they want to evoke in their audience, they are not producing a true account of their feelings and beliefs. “If art means the expression of emotion, the artist as such must be absolutely candid; his speech must be absolutely free” (Collingwood, 1911). What we can determine from this is that the artist must not attempt to create solely to satisfy their audience, to truly express your emotions to their fullest is to be honest with yourself and that Is the right way to create ‘proper’ art. 
With very contrasting and strong viewpoints, what I can learn from both Collingwood and Carroll is that the whole topic of Art and purpose is subjective, but I believe that a merging of these views and opinions will enable me to develop my own narrative for Creative Venture that will produce work that is a close representation of me and my ideals. Motivated by concepts I am very passionate about and with the ability to respect and learn from other passionate artists and theorists, I will design a collection that connects to my viewer, stimulating them and their emotions in addition to being a tool for me to express my own feelings and passions through my work, creating an enriching experience for all. If I were to label myself, I would consider Storyteller, and I will be pushing this concept in my project.

The Biophilic Connection
It is clear for anyone to see from a simple scan of my sketchbooks or social medias that nature is a key contributor to my design language. It is my immediate reference point when beginning a new brief and drives my initial sketching and development stage of a project. However, in preparation for my Creative Venture I want to consider why this is, how I can learn from artists and movements that featured the natural world as a driving force and how I can utilise the Zeitgeist of 2020 to explore my narrative. 
I have previously explored the concept and theory of Biophilic Design, championed by Stephen Kellert, which claims that we as human beings have an inherent need to be in and around nature, with detriment to our health and wellbeing if we are not. The theory is rooted in the concepts of built and designed spaces, suggesting that by bringing the natural world and its shapes, patterns and influence into the spaces we occupy day to day, we will see a vast range of benefits not limited to increased satisfaction, motivation, creativity, as well as physical benefits (Kellert, 2015). The workplace environment has been the epicentre of driving Biophilic Design Values over the past few years, with large companies such as Google and Microsoft investing heavily in their employee satisfaction through natural spaces and breakaways. One company who is continually driven by the “reinvention of the built environment” (Orangebox, 2020), is Orangebox. 
Their new project Campers and Dens is highly considered and well-designed down to the last detail, portraying the relationship between innovation, good design as well as biophilia and natural inspiration. The structure is modelled after the experience of camping and being within the outdoor space, bringing those emotions and connotations into the workplace with the goal to improve wellbeing and mental health at work. Working alongside Patternistas, Orangebox have imbued natural motifs and themes into their structure’s customisation options, developing a range of patterns that are applied to a variety of surfaces including sheer textiles and glass.
	The patterns designed for Campers&Dens are the manifest of a love for being within nature, “our delight in sitting under the dappled light of leaf laden branches or on rippled sandy beaches with a scattering of silky seaweed” (Patternistas, no date). Playing on the connections the viewer will have with these scenarios of nature, much like I explored earlier through Caroll’s view of Art as a facilitator for emotional and social connection, these designed spaces allow the user to work in an environment which they relate to peace, happiness and content, much like how being within nature makes us feel. This concept of bringing the outside world inside is echoed In Biophilic Design, and Orangebox’s execution of this is impeccable. 
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                                                Figure 2. Patternistas, Germinate Collection

When considering my own practice, I want to be able to mirror Orangebox’s philosophy for their work; an attention to detail and passion for creating experiences for their users, led by the ethos of natural influence in motif and design, whilst also being highly innovative. Whilst the demand for Biophilic Design is mainly centered in workplace spaces in current trends, I hope to bring it into the forefront of interior design for our homes, transforming patterned walls or decorative textiles into a statement on how we can embrace the natural world and utilise it to enhance our environments. 
The Zeitgeist
	Bringing the outside inside has never been such a prominent concept as it has become in 2020 and beyond. With the introduction of lockdown and the ‘new normal’ of working, exersising, learning and essentially living our entire lives within our homes, we as a society are looking for an answer to allieviate our endless worries, and are finding it within nature.
Caroline Arnold, (2016) suggested how the concept of a green prescription is gaining popularity in the UK, rather than a pill to take a walk in your local park or nature spot. In addition, the experimentation with ‘Forest Bathing’ has been massively successful in Japan, the practice of fully immersing all 5 senses within nature in order to gain clarity, calm and a plethora of other proven psysiological and medical benefits. Prescribing nature has been steadily increasing in traction since Arnold spoke on it, but as the pandemic has hit, we have seen a concious decision by society to utilise our world as a cureall. 
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Figure 3. Author, A Walk in Nature



In many ways, we could view the pandemic as both a curse and a blessing. “It is only by being in lockdown that I have seen new treasures that I’d previously have overlooked… The more we pay attention, the more we see” (Jones, 2020). It has enabled many to take time to breathe from their daily routines, and to explore and find new wonders in nature that they did not feel they had the time to appreciate before.  When we are not given the choice to immerse ourselves in urban, manmade environments such as bustling crowded cities and streets, we gravitate towards nature and natural pursuits, with an overwhelmingly positive effect on our mental and physical wellbeing in addition to a positive correlation in our attitude as a society towards nature. 

Handcraft and Technology
[image: ]Drawing paralells whilst researching enables me to better construct my own practice, moulded by the ideas of conflicting and complimentary times. The Arts and Crafts movement’s ideology, with its focus on natural form, spurred by great technological change and reform, has the opportunity to be refreshed and brought to life in these uncertain times we are currently living in. William Morris was one of many who fought for a change in thinking during these times, in the realm of interior and design. 

                         Figure 4. Morris, William, Pimpernel, 1876
When considering my practice, my devotion to carefully hand rendering my motifs and imagery is encouraged by artists like Morris, who deeply valued handcraft and the importance of the skilled designer as the answer to the age of technology. His formed group, The Arts and Crafts Society, vehemently opposed the unskilled industrial age of design, casting it as artificial and innapropriate (Arts and Crafts Exhibition Society and Morris, 1893). “He would argue for drawing… he never designed anything that he did not know how to produce with his own hands. Morris needed handwork psychologically” (Parry and Victoria and Albert Museum, 1996). Morris’ beliefs were deeply rooted in the importance of utilising your skill as an artist to produce beautiful works, which for me is my skill with watercolour and gouache painting, to bring plants and creatures to life in vibrant colour.
This idea of the skilled artist continues to be relevant in modern day, as I continue to be influenced by many different mediums and brands of artist. I have had the pleasure of meeting Vanessa Hogge at her Studio in Cockpit arts and learnt first-hand of her passion for botanicals and to her craft. The notion of hand-crafting and physical exploration is very strong within Hogge’s work, and It is an important aspect of her design process. In By Hand, (2007), Shu Hung and Joeseph Magliaro comment on how hand crafting enables the artist to instil themselves within their work. “They infuse their work with strong ideas and inventive narratives- so much so that the personality of the artist is put forth as a key element of the finished product” (Hung and Magliaro, 2007).  Vanessa Hogge does not explicitly explore her narrative in a visual pattern, or a descriptive image, but instead through the visual impact of her work, with bold neutral colours and outrageous form. 
[image: A picture containing bowl, dishware, porcelain, ceramic ware

Description automatically generated]
Figure 5. Hogge, Vanessa, Efflorescence


Whilst the physical works of Morris and Hogge are lacking in visual simularities, they are alike in theory. The ability to create connections between artists and designers from very different times and perspectives will allow me to broaden my own thinking in design, picking valuable sections of information and idea allows me to stitch together my own unique practice. 
However, whilst I am keen to utilise the values of handcraft and design in my practice, I disagree with the notion that technology does not have a place in good design that the Arts and Crafts Movement believed. CiricWales and Fraser, (2011) speaks on working with the Crafts Council to create the Labcraft exhibition, investigating how digital technologies are influencing the realm of craft. Facing resistance to digital technologies from the craft establishment, many believe that technology loses the skill, in addition to the spontaneity involved with craft, mistakes and risk. In contrast, Fraser believes digital technologies can enhance handcraft, and pushes the importance of embracing this new integral part of design in the 21st century. This approach of a blended relationship between the two practices Is an important part of my design process, wherein I am able to take my hand illustrated motifs into the digital space to manipulate endlessly, not limited to the restraints of physical practice such as the lengthy time painting can take. 
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Description automatically generated]Whilst Morris was deeply involved in the printing process of his wallpapers, mixing dyes and colours, printing the blocks and so forth, in the 21st century his legacy lives on through Sanderson, who continue to distribute Morris designs globally as shown in figure 6. In contrast however to the ethos of Morris and Co, these designs utilise the new technologies that are available to us, not limited to new print pastes, paper structures and printing methods. Does this mean that Morris’ skills as a talented craftsmen are worth any less, or the beauty of his handrendered illustrations are lost? I believe that it is simply embracing the new processes and techniques of the 21st century, and that value is added through this. 
                         Figure 6. Morris, William, Pimpernel
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Description automatically generated]Of course along with the availability of these technologies, the market can become saturated with unskilled work, as the Arts and Crafts movement aimed to eradicate. Michael Angove is just one example that this is untrue. Exquisitely and intricately designed to capture miniscule detail, his talent and skill shines through his designs, in both the sense of his masterful illustration, photography and his impeccable digital manipulation. “I take inspiration from the weird and the wonderful, then, with a little bit of imagination, create designs that people can fall in love with” (SurfaceView, no date). Angove captures the wonder that he finds in nature, and is able to utilise both physical and digital means to produce visually striking wallcoverings and surface patterns. The process of digital refinement will play a large role in my work in the Creative Venture, exploring the relationship between handcraft and the digital realm, exploring scale and space, to create a hollistic design experience for me and my viewer. 
Figure 7. Angove, Michael, Pomegranate 





I aim to challenge my previous ideologies and practices and improve upon them through Creative Venture, focusing on developing a strong narrative and building a unique design signature to contribute to my portfolio. This will be explored through the melding of both handcraft and digital technique, hand painting and sketching from life, transferred into digital to manipulate and enhance.
 Explored through the theory of Biophilic Design, I am looking to show my audience how nature should be an essential part of our designed lives, specifically through passionately designed home furnishings and décor, and how having these marvellous references to the natural world consistently in our lives improves them.
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