Project Proposal #1 
Possible titles: 
1. ‘Entertainers vs. Publicists’ 
2. ‘Publicists: how much power do they really have?’ 
Aim: 
The main aim of my research is to dive deep into entertainers lives and how they get affected by bad publicity due to hired publicists who have complete control of their social media and public image in general. Go deep into contracts and see how that can affect an entertainer’s career and life. 
Questions: 
1. How can the entertainer better their career with good publicist and vice versa? 
2. How much does a publicist make with the amount of power that they hold today? 
3. How can the entertainers rule out the bad publicists to not get burned? 
Background: 
The current research point of this project is how can one person, a publicist, make or break your career. There are many professionals that come into an entertainer's life when they want to make a name for themselves, that includes managers, agents, and PR (publicists). PR (public relations) is the one I am interested in the most. Because of today's world of social media, having a good public image can be a make or break in today's world. So how much power do these individuals have and what makes some of them so good at their job, and others, not so much.  
There have been similar research projects done on this topic, however, I want to take a different route and go deep into the aftereffects of their work, whether it's good or bad. This might not help anyone, but it will give future entertainers more knowledge on how to pick and choose whom you work with more carefully.  
The few problems that I have noticed in my brief research was that a lot of people do not know what specifically a publicist's job is and how much power do they have when it comes to your public image and the rest of your career. I want to bring those issues to light and find solutions to them or a wider explanation so the decisions can be made with more knowledge under their belt.  
 
Literature Review 
 
What previous research has already been done on this topic? 
There has been research done about publicists and their roles and how they can improve people's careers, however, I have not seen any so far that question their input and how that can negatively affect someone's career and livelihood.  
 
Who did it, when and perhaps why? 
https://www.5wpr.com/new/what-is-public-relations-and-why-is-it-important/  
This is a marketing page for their own company selling their work and telling people how they can help them. I do not class this as research, but more of an example of how misleading all of this can be. 
https://www.insidermonkey.com/blog/11-most-powerful-publicists-in-music-entertainment-and-tech-in-nyc-589755/  
These people state how powerful these publicists are and identifying the companies that they are with.  
 
What conclusions did previous researchers reach? 
From my understanding, the research that I have found so far has only been positives about PR and how can they improve your career, I will be doing further research as time goes by.  
How relevant are these conclusions today generally and for your own research? 
Because I want to focus on the bad side of it all, it is a good starting point for me in terms of comparing the two sides and seeing things from both perspectives.  
How will your research build on previous research?  How is it similar or different? 
This will build because I will be doing further research into contracts and legal aspects of having/being a publicist. I would like it not to be like other people's work, however, depending on where my research will lead me, I will take that route.  
What theories, models or practices are particularly relevant to prepare or analyse your research topic and findings? 
I believe at this stage the work that they do behind the scenes and the contract that they have with the entertainers will set a foundation for my research. 
How has previous research influenced your own intended research methodology and methods?  
So far, I have not been able to find any contradicting research on publicists, however, looking into current or past entertainers and how their careers either fell or rose due to publicity has given me the influence to go deeper into this project.  
 
Methodology 
Where and how will you gather any secondary data?  Is it easily available? 
I will be doing a lot of internet searches for published papers and journals as well as any books that I can find in the library on entertainers and their lives. 
Where, how, and when will you gather primary data, if applicable? 
I will be carrying out primary data once my proposal is completely done and I have gathered enough secondary data to support my primary data. 
 
Research 
I will be using qualitative research as it suits better for the subject that I will be researching. It will be basic/pure research as it is all about the knowledge that this process can bring and not about inventing something. I have not yet decided on whether to use deductive or inductive research, it will be decided once I am further in this topic. 
 
Results 
The type of data I will be collecting will be varied, I will be using surveys and conducting interviews with different types of people in areas of work that will be applicable to this project.  
 
Evaluation 
I believe that focusing on the reality of PR and how can they affect your life as an entertainer will be very educational especially for those who want to go into this business. It is very easy to get swept up in the fame and glory of it all and having a person that can control what you look like to the public eye can be rewarding but also very damaging. Of course, this research project has quite a few holes, as I have never had a publicist, which means that the research will be solely based on research and interviews. This can impair my judgement, which will be hard not to do and stay neutral with it all. As well, with the interviews that I want to do, there will be a lot that won’t be accessible to me or will be very challenging to reach.  
