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A flexible framework for evaluating the direct social- cultural impacts the unique(small) festival has on a community 
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	1. Festivals are important part human activity that contributes to social and cultural life.

2. “learn from your mistakes”

3. Closer the residents live to tourist attraction more positive they are.

4. Unique interaction between tourists and destination.

5. 
6. A need or desire to celebrate their unique identity



7. Valued aspects of a community’s way of life

8. Many festivals suffer commercialisation


9. Who identify with the theme of the event

10. All events have a direct social and cultural impact


11. This theory is concerned with human emotion


12. The best thing in being involved in the lady slipper event is the opportunity to help build a community



13. If the event is fully committed to its marketing strategy the organizational structure will reflect that.
14. Post-event analysis
15. Involvement in a business that directly benefits from tourism.
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16. Events are powerful platforms



17. All participants surfaced with a smile on their face after being in ice water.

18. High contact with tourists creates negative perceptions

19. The evaluation of socio-cultural impacts

20. That high level of tourist contact is positive.

21. Positive and negative impacts have led to a growing body of research.

22. There is a growing recognition of the need to measure the social – cultural impacts of festivals and events.

23. One way to look at the future is to understand the patterns of trend

24. There seems to be a natural increase in the number of occasions human beings choose to celebrate








