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 - DIGITAL SKILLS AND RESEARCH   METHODS


Executive Summary 
This assignment the various use of social media in improving the business operation such a production, marketing as well as information processing. The role of latest software in scheduling sales call and various types of appointment has provided huge benefits to the organization in order to reduce time involved in transfer of information and digital data. The proper use of social media can also be very vital in improving work culture relationship in all aspects and has been used in this assignment. Role of marketing strategy in enhancing its role in development of image in enhancing its ability to target the customers has been elaborated. Proper conclusion has been made in the final part of assignment.
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[bookmark: _Toc6054518]Introduction
The proper use of technology can be very beneficial in enhancing business operation and reduction of the risk involved in business operation. In this assignment the various use of social media in improving the business operation such a production, marketing as well as information processing has been discussed elaborately. This assignment also deals with different aspects of theories involved in assessing the current situation based on the formulation of different types of strategies and evaluation of proper data. On the other hand, the various aspects of real world examples and case scenarios have also been taken in consideration in this assignment.  
[bookmark: _Toc6054519]Explanation of the use of modern technology in workplace 
Technology provides us proper and accurate tools for obtaining high quality resultant outcomes in daily operation. As per the view of Bowen & Bowen (2016:57), use of modern technology in business operation has provided proper and accurate level of experience in meeting business goals more efficiently and effectively. Various use of technology is enhancing the capabilities related to data sharing, quick decision-making as well as checking and comparing quantities for different products. The major effectiveness of modern technology in the use of different kinds of services has been discussed. 
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The use of latest technology has provided more accurate and efficient flow of information and resources in organization (Felix et al. 2017:138). A different type of data related to the performance of employees as well as daily routines of the employee has provided efficient results in obtaining high products in business. On the other hand, the role of latest software in scheduling sales call and various types of appointment has also provided huge benefits to the organization. In order to reduce time involved in transfer of information and digital data, use of different types of mailing software in various firms using internet has provided more efficiency in gaining a lot of speed.  
[bookmark: _30j0zll][bookmark: _Toc6054521]Ensure Computational Accuracy
Many data related to the business operation needs to be calculated on daily basis. These data are related to the amount of expenditure, number of items supplied or amount of profit gained by the management of any organization. These data related to the development of different types of business operation can be very beneficial in improving the different types of aspects (Leclercq-Vandelannoitte, 2015:18). The different types of aspects can be data related to the customer’s feedback. Data related to the payroll of employee as well as calculation of data related to the transfers of services to different department can take very huge amount of time and resources if management calculates them manually. In order to avoid the wastage of time and resources, management can easily enhance its capability of doing critical tasks with extreme ease.  
[bookmark: _1fob9te][bookmark: _Toc6054522]Be Competitive In the Marketplace
As per the view of Pepe & Bournique (2017:195) the use of different types of technology in advertisement and promotional purposes is becoming in trends day by day. Latest of use of different types of digital media in promoting products in public domain is very useful for the management of varieties of organization. Personal data which is available to the different types social media platforms are very vital for marketing department of different organization as it posses the personal interest of individual. The data related to the personal interest can be very beneficial in promoting products to the targeted customers. Use of different types of latest tracking system of opinion of customers can also be very beneficial for enriching the capabilities
Boosts Work Efficiency
It cannot be ignored that the latest technology has helped the management to enhance its capability of increasing the efficiency in business operation. The work efficiency is defined as the ability to provide maximum output in very less time in production unit of any business (Byström et al. 2017:58). Use of latest equipment for packaging instead of manual packaging always increases the ability of management to enhance its efficiency. In the similar way, the management can easily use latest software in research and development department of any organisation. Manual designing can take huge amount of time and resources may cause delay in production as well (Blackwell et al. 2016:121). 
Social media as a tool in workplace
Social media in workplace can be very beneficial in information gathering in almost all kinds of situation. The proper use of social media can also be very vital in improving work culture relationship in all aspects. On the other hand, it has been also seen that the role of social media in improvement of decision making process can easily affect the efficiency of growth of organisation. As per the view of Brown & Duguid (2017:25), proper and effective use of social media platform in business operation can be very beneficial in enhancing its capability of getting maximum efficiency in public domain. 
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Figure 1: number of social media users from 2010 to 2021
(Source: Statista.com, 2019 )
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According to Statista.com (2019), 70% of the U.K. population in 2018 has at least one social media profile in Internet. It clearly shows that there are huge numbers of population spending their time in social media platforms. The marketing strategy can easily enhance its role in development of image in enhancing its ability to target the customers according to their personal reputation. Marketing in social media can be very effective for small business operators in enhancing its role in reaching directly to the customers. Directly reaching the customers can easily enhance its role in encouraging the ability for maximum numbers of customers (Pykhtin et al. 2017:196). On the other hand it has been also noticed that the networking in social media for marketing purposes has maximum chance to reach suitable customers. 
Conversational efficiency is very important for promoting brands in public domain. It has been seen that the social media platform provides more accurate and suitable methods for providing services to the customers in very efficient manner. This has been very beneficial for maintain the image of brand in online market. The use of social media in promotion as well as booking different types of order can also provide an efficient chance to enhance its role in developing trust among the visitors in all aspects. The reputation of brand is also one of the major and effective terms to increase sell in open market. The better is the demand; the better will be its price. As per the view of David (2015:85), use of social media platform has always been used by maximum numbers of organization in enhancing its ability to maintain accuracy in managing different types of marketing procedure. The reviews of different types of products can also be collected on the social media in regular basis to enhance the capability of maximizing customer relationship. 
Use of social media in information gathering 
The accurate market research need to be done by any organization for enhancing its role in achieving target before launching final products(Molina et al. 2017:42). The various types of data related to interest of the maximum numbers of population are needs to be collected on regular basis. In order to gather information from social media, the information and technology department of organization need to place various types of survey according to the targeted portion of individual. The management needs to focus on the targeted audience and data collected from the social media needs to be analyzed properly. It can also be noticed that the social media can be very beneficial for the conversion between the various customers and organization like healthcare and industrial. It has been seen that one of the largest social media website Facebook has dominated mangy countries in e commerce (economist.com, 2019). The management of Facebook neither charges a single penny from small traders, which make them very reliable source for marketing in almost all kind of situation. On the other hand, universities have also spending huge amount of money in the advertisement campaigns to gain huge numbers of students (theguardian.com, 2019). In order to gain trust of the customers, the management of any organization can easily focus on the user experience and their demands in order to fulfill it. On the other hand, it can also be seen that the surveys on social media are perfect for obtaining the perfect demand of huge numbers of experience in all matters. On the other hand the management can also provide free gifts to the top participants of the survey enriching themselves from a lot of user experience. 
Use of social media in communication
In case of various types of operation involved in communication from social media, the role of sales department in convincing their customers in achieving targets are very beneficial. As per the commented by Hnát et al. (2015:25) role played by the management in enhancing its ability for improving communication with different types of client is very vital for the growth of organizations. Social media communication is also used by the management of various organization for supporting their clients or customers, who has already used the various types of products of that company. The feedback can also be obtained by the management of organization in social media platform to understand the current demand of the customer. On the other hand, various types of approaches from reaching the customers who doesn't have time to go for shopping for particular brand can order their products in through social media. 
[bookmark: _Toc6054524]Evaluation of effectiveness of use of modern’s technology 
Use of different types of modern technology has always provided a secure gateway for retail industry to obtain customer from various types of online platform (Roque & Raposo, 2016:84). In case of developed nations like UK, the management of various companies has used the technology for gaining competitive advantages in all kind of situation. It has been seen that the UK based online giant's TESCO has used proper and efficient  methods for gaining a lot of customers related to the retails products in very less numbers of time (tesco.com, 2019). According to website of company it has been seen that there are more than 60000 of web experts are working 24 hours for maintaining different brand of TESCO. The management of research and development team of TESCO has also analyses regularly different types of personal choices of products of the customer. This has helped the management to obtain a good image in public domain. By the proper use of technology in marketing aspects, the management has chance to reach to the wider level of audience from greater geographic locations. On the other hand it has been also seen that it is very difficult to convince various types of customers in all aspects. However, certain types of security breach are also common while dealing with the online mode of transaction. On the other hand it has been also seen that there are faulty products widely by fake companies in name of online marketing. The various types of data related to interest of the maximum numbers of consumers are needed to be collected on regular basis. It can easily enhance the ability of reaching to the maximum range of customer in retail industry. In order to gather information from social media, the information and technology department of organization need to place various types of survey according to the targeted portion of individual.
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It can be concluded from the assignment that the use of modern technology has provided many secured channels between the customer and organization. The role played by the management of different retail organization in providing good materials to the clients on online order and payment is very vital. It can be concluded from the assignment that the proper use of social media in information gathering is very important in launching latest and trending products between customers. It can also be assessed from the assignment that the proper use of technology can be very beneficial in boosting the efficiency of workplace. Proper up gradation of different equipments and tools according to the latest technology can also be very beneficial for organization. 
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