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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: I have opened this website on my mobile device and also on my laptop, on both devices it opens quickly. It took only few seconds to load. The pages are opening very quickly due to avoidance of heavy graphics. The design of the website is simple and heavy graphics have not been used because of which the loading of website is easy. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website consists of many subpages like contact, pricing, events, workplace well-being and FAQs. A perspective customer can easily navigate through the menu at the top of the website. Users can easily get information by clicking on the relevant button. They keep the design same throughout the website to make it more simple to navigate and move through website easily without any confusion.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, a customer can make a booking via the webpage. The “bookings” option at the top of the page is very clear to see. This can link the customer to the booking system. There are different booking slots and timing available when you click on the BOOKINGS.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: There should be a search bar at the top of the website for more easy access of the relevant information. The front page should use the videos and more graphics to enhance engagements. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The webpage has very soothing and professional look that give you an instant feel of wellness. It has used the simple design and soft colours that give you very relax and calm feeling instantly. There is a difference on the mobile and laptop appearance of the website. On laptop all the menus are clearly on the top of the page horizontally but on the mobile phone they stacked up and you have to navigate them. 


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The website has used the minimal amount of image and videos. There should be more images and high-quality videos to improve the website engagement. The colour theme is very sophisticated and goes well with the business of yoga. Adding more appealing videos and images can make the website more appealing. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
No, the website does not made use of an online tool on the website. Instead, they had given the option of phone and email. They are useful but online chat tool provides the instant response that improves the customer support. Adding the chat tool to the website make the enquiries to be dealt more efficiently


	Question 2d – How effective are the social media links on the website?


	Answer: 
The website contains the social media links that can help users to connect with other businesses. These are useful for viewing updates and reviews. However, they are not clearly displayed. They should be clearly visible and can be integrated in a better way to be more visible and encourage better in teraction.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services offered by the company have been made clear to the customers through the dedicated sections such as events, workshops, courses, and memberships. Every service contains the full detail regarding yoga, its benefit and about its level. The website has used the same layout and structure on all pages and also used simple language to make its services clear to the customers. 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
It was very hard for the customers to see the review as I have searched lots to reach them. There are limited testimonials for the website that makes it less trustworthy for the new customers. By including the recent reviews, it becomes more credible service provider and makes customer feel more confident about their choices.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service presented on the website is high quality because of the its professional design, the description of all the classes, their levels, and the focus on the wellbeing of the customers. The different level of classes and the experts people coaching suggest their expertise. I would recommend because of the different level of yoga, different services and very easy booking system. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, the prices have been mentioned clearly with the level of yoga and its duration as well. This transparency makes it clear for the customers how much they are paying and what they are getting in return. It also helped them in making the informed decision. The prices are reasonable to me and reflects the quality of services offered by them including professional classes and flexible access.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.yoga near me

	
	2.yoga reading 

	
	3. yoga 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No I type these words in the google and the website is not in the top 10 list. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes, the website is relevant in the modern UK business. The website serves as the digital storefront of the business which plays an important role in developing the trust and establish professional credibility. After this engagement, customers need the landing page that is our website which offers detailed information regarding the product and services. Booking options, buying something, branding of the products is all done on the website. Now a days the mobile first economy is rising. Which means customers go online to search for the product before buying it, if a business does not have a website, it will losses its visibility to the potential online customers. We use social media for the customers engagement and the advertisement of the goods and services that our business is offering According to Kotler, P., Armstrong, G. and Opresnik, M.O. (2018) Principles of marketing. Global edition. Harlow: Pearson (page no 515). “Digital and social media marketing is the fastest-growing form of direct marketing. It uses digital marketing tools such as websites, online video, email, blogs, social media, mobile ads and apps, and other digital platforms to directly engage consumers anywhere, anytime via their computers, smartphones, tablets, internet ready TVs, and other digital devices.”


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The one recommendation that I would like to make to improve the usability of the website is implementing the direct online booking and payment system. Customers journey on the website becomes longer if they have to call or email for booking. Customers do not like delays when they want to buy services of their choice. By showing the customers real time available time slot and the booking option, business can engage more potential customers. Allowing customers convenience to check and book slot instantly prevents the business from losing their customers interest and move on to other businesses. 
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