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Introduction:
Social media is a term wisely used today, often associated with being trendy and modern. It became integral to daily life for huge number of customers around the world. Taprial and Kanwar (2012) explain that almost 90% of people online use social media in some way. It   became integral to daily life for huge number of customers around the world. Information can reach you immediately despite how distant you are. It became a very popular, comfortable, quick and powerful tool for recruitment. Knowing how to use it and which key platforms are the best for hiring people in this modern way gives you opportunities to find the right stuff that you are looking for. So, today we are going to talk about what recruitment is in general and what the most famous platforms does it has on social media. What possible advantages and disadvantages you should be aware of. 

Overview of social media: Development in recent years:
Social media platforms have evolved significantly over the past decade, becoming essential tools for personal, social, and professional interactions. Kaplan and Haenlein (2010) note that the growing availability of high-speed Internet boosted the popularity of social networking sites like Myspace (2003) and Facebook (2004). This development coined the term “social media” and contributed to its current prominence. Recent additions, such as virtual worlds and platforms like Instagram, focus on communication and entertainment. Today platforms like Facebook, LinkedIn, and Twitter play a vital role for businesses by enabling brand presence, audience engagement, and targeted recruitment. Advanced features like algorithms, job boards, and artificial intelligence enhance connectivity between employers and potential employees. Social media now includes features like live streaming, stories, and influencer-led interactions, allowing people to connect and communicate across distances, as well as maintain relationships with friends and family.
Define what is recruitment: Traditional vs Modern Methods:
Recruitment is the process of identifying, attracting, interviewing, selecting, and hiring suitable candidates for job openings.  It has become an important process in the highly competitive labor market. Tradicional recruitment methods include newspaper advertisiments, employment agencies, job fairs, and internal hiring. It often involves face to face interviews and are effective but can be slow. Modern recruitment is the use of social media and profesional networking platforms such as Linkedln and Faceook, offering faster communication and a better experience for candidates. Modern hiring focuses on using technology , promoting diversity, and building a good company image to attract talented workers.  (Dr .Anand and Dr. Radha,2020). These platforms allows companies to reach passive candidates-individuals who are not actively seeking job but are open to the opportunities. Overall, modern recruitment is characterized by a combination of technology, a focus on employer, and a better experience for candidates. Its about attracting new talent while adjusting to the changing needs of the workforce. 
Linkedln and Facebook in Recruitment:
Social media is changing the way people find a jobs. Linkedln became one of the most important platform for recruitment, helping companies find the right candidates, post job openings and interact with potential employees. One of the of the most benefits is that recruiters can search for candidates with the exact skills and experience they need, and it lets companies reach a wider, global audience. Candidates can create their detailed resumes and build credibility through reccomendations. While Facebook isn’t a proffesional platform, its still  popular for hiring, especially for casual or local jobs. Social and behavioral researches are using Facebook more often to find participants for their studies (Kamp et al; 2023).  Companies can post job openings directly on their Facebook page. These posting are visisble for followers and can be promoted to reach specific demographis or locations. Both, Facebook and Linkedln are powerful platforms for recruitement. Facebook, while effective, is less formal, whereas Linkedln is a highly proffecional platform specifically designed for carrer networking and recruitment 
Advantages of using social media for recruitment:
 Social media  platforms like Linkedln,Facebook can let you connect with a large audience, Including people who not actively searching for jobs but could be interested in opportunities. Compared to traditional methods like newsapaper ads or recruitment agencies social media recuitment is usually more cost-allows recruiters to accses a global talent pool, increasing the diversity and volume of applications . …Posting jobs openings on social media is often cheaper then traditional advertising or agency fees.Platforms like Linkedln or Facebook provide tools to target ads based on skills, geography, and demographics. Engagement: Social media facilitats two-way communication, allowing empluers to showcase their culture and interact with potencial candidates. Speed:Job postings on social media often receive responses faster than through traditional methods.
Disantvantages of Using Social Media  Recruitment:
While these new advancements may seem to increase the success of recruitment, they are not without their own faults and limitations (Oudat & Bakas 2023). Social media also brings challenges for HR managers, like making the process of rewiAlso recruiting through social media may not reach all types of people equally, some especially older candidates,may not use social media as much. Social media can be a target for scams,people might be tricked into sharing sensitive information. lly use concerns about the privacy of personal data. Users might worry how their data is being used or stored. ocial media profiles inadvertently  expose personal information leading to unconciuos bias. Information overload. The large numbers of applications received from social media can overwhelme recruiters , making it harder to find the right candidate.Social media profiles may not always provide accurate or verified information, leading to risks in hiring decisions. These are some of the challenges you shoud think about when using social media fir recruiting. 

Conclusion:
In conclusion, social media has made hiring easier and faster. It helps companies reach a lot of people, including those who are not activelly looking for a job. It’s also cheaper than traditional methods. However, there are some challenges, like privacy concerns and reaching only certain types of people. Overall, when used carefully, social media is a great tool for finding the right people for the job. Ultimateley, social media recruitment is likely to continue evolving, becoming an even more essential part of modern recruitment strategies.
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