The Influential Mechanism of Enterprise Social Media’s Usage on the Knowledge Hiding Behaviour--An Exploration and Critical Analysis (in Chinese Financial Service Business)

This research will investigate the influential mechanism of enterprise social media’s usage on the knowledge hiding behaviour through an exploratory sequential mixed research method. Analysis shows that it is significant to understand how the enterprise social media, an increasingly vital communication platform, influences the flow of knowledge within organizations, since knowledge has become a significant intangible asset in the era of digital economy, and how to improve knowledge management effectiveness is crucial for business competitiveness. However, the existing study provides limited reveal and understanding of the interactions of ESM and the KH behaviour in the knowledge creation and transfer process. Therefore, scholars emphasize the necessity for more qualitative study to reveal and understand this under-researched topic. The study aims to investigate and identify the impact of ESM on the knowledge creation and transfer process, with a particular focus on knowledge hiding behavior, and to construct an explanatory theory to explain this impact with a grounded theory approach as the first stage. Based on the theory emerged from the first phase of study, the second part will design to test and measure the relationship among the influential factors as variables or constructs in a quantitative approach.  
 

