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Assignment question:
· Identify the key learning points which you have gained because of completing the Changemakers: Creativity and Value Creation module. Draw upon aspects from each of the four units of the module e.g., ideas and values, creative solutions, mobilising support and evaluation to identify your knowledge and critical understanding of innovation, creativity and enterprising mindset recognising the values and contribution, which creativity makes to the common good.
 


  Introduction
Changemakers: Creativity and Value Creation is a module that develops some essential skills in a student’s life and offer support for his future projects. This assignment will present the key learning points that I have gained because of completing this module. The module has four units, and for every unit we will discuss the outcome of learning from one topic. Unit 1 – Ideas and value /Topic – How innovation Changes the World; through this topic, we will introduce innovation and creativity in our society. Unit 2 – Creative solution / Topic – Storytelling; in the topic, we will discuss stories and why we tell them that we will spot the competencies and create a competencies story. Unit 3 – Mobilising support / Topic – Telling your story; through this topic, we will develop the term persuasive, and we will talk about the critical points for a strong presentation. Unit 4 – Evaluation / Topic – Measuring success; at the end, we will know how important it is to evaluate the project and what is the connection between success and failure. I will explain my point of view and what I learned as I completed them in all the topics.






Unit 1 – Ideas and Value 
[bookmark: _Hlk68836447]    Topic – How innovation Changes the World
‘Ideas and Value’ two simple words but with lots of meaning. In Unit 1, I discovered that the idea concept is not something strange for me. Because we humans tend to think we can not do certain things and when we think about great ideas, we think of someone smart with many degrees. However, the truth is that all of us can have great ideas because they are inside us. We need to find a way to be more creative, to believe in ourselves and develop good values because the values signify the relative importance of goals or ideals.
Innovation has various definition in the literature because of the scientist interpretation. According to Roger (1998), Joseph Schumpter was the economist who turned his attention to the importance of innovation. In the 1930s, he defined five innovation types:  introducing a new product, process innovation new to an industry, the opening of a new market, development of a new source of supply for raw materials, changes in industrial organisation. Through all these types, we understand that innovation = creativity, progression, future. 
From prehistoric times to 21st century, innovation has changed the world, this has enabled humans to produce more food and energy and to establish social order and cultural meaning.
Innovation in our society is essential because its creative destruction and national economic growth are well known (Kriz, 2013). 
Creativity is the best solution to the problem, and we see creativity every day around us, from children’s drawings to science and theories, to business with innovative products (Kaufman and Sternberg, 2010). 
In the past, people were not allowed to be creative because they know that through creativity, people will improve themselves, and they will fight to be free. Creativity is helping society to evolve and to protect its future.
In our desire to create our future, we try to develop new projects, improve old projects and forget to enjoy simplicity. In this unit, I learned to develop myself, give free rein to ideas, and understand my values, but the most important was that I learn to believe in my powers. 



Unit 2 – Creative Solution
  Topic – Storytelling
Creativity generates solutions, which means our creativity helps us to develop new ideas and solutions to problems. It is a whole process at the base of creative problem solving which identify the problems, separates them into categories and analyses them, after it is developing a plan and put it in place, in the end, he evaluates the plan and sees the results (Creative Problem Solving: Finding Innovative Solutions to Challenges, 2021).
The story term was coming from antiquity and was usually oral combined with gestures and expressions. The storytelling helps us share a part of our lives with someone. However, in Unit 2, I learned that a developed storytelling skill could help us in many ways. In business, good storytelling can promote our business, can make peoples understand more about our business. In real life, good storytelling can make people empathise, make our superior understand, and help us express our feelings.
In this difficult period when we need to respect the Government guidance, our life was moved to the World Wide Web, where we can communicate, buy products, pay our bills, find information. According to Prensky (2001), most of the students in our days are called ‘digital natives’ because they were born and raised in the age of technology, they use the internet from an early age, and they tend to believe all the information they find there. (Tomczyk, 2019). From Unit 2, I understood that not all the stories are accurate and not all the storytellers are well-intentioned the same as the internet information. We can use some tips to protect ourselves from fakes information like: check the source and use only the official sites (for students is better to use only the information from books, journals and accredited sites); check the picture (sometimes they use tools to improve the imagine or use old pictures); check if the story is not taken from another site; check for spelling mistakes (How to spot fake news, 2021).
After completing the Unit 2 task, I understood that to create a good competence story, we need to focus on our skills, knowledge and behaviours. We need to write down everything we archived and how we achieved it, give examples and for support to use clear evidence. In the end, we need to review few times (if we read with a loud voice is helping us correct the spelling mistakes), and a second opinion is always useful.


Unit 3 – Mobilising Support
    Topic – Telling your story
The mobilising support is very important in student life because it encourages him to improve himself and not give up in the challenging moments.
Persuasive storytelling uses the narrative to persuade the audience. The persuasive story’s main purpose is to convince or persuade, not for entertainment or enlightenment (Lee,2002).  Storytelling is about sharing ideas and experiences because a good narrative makes connections between our facts and the people with want to share.
In Unit 3, we explain that if we want to create a story to help us with our business, we need to focus on the target people and to create vocabulary special for them. To use simple words to explain and words that attract and resonate with the audience. Because the stories build empathy, we need to know what the audience’s needs are. We need to be confident and use actual data to support our story and experience, create a strategy, and respect the summary.
Self-confidence and authenticity are the crucial factors in storytelling because this is the evidence that supports our case. Without them, we risk not be credible, and the audience will lose their interest. To grow our confidence is better to use real facts, real evidence, and belief in our project.
The planning for a strong presentation need to answer at the next questions: What is the purpose of your speech?; How long do need be?; Who is the audience, and how much do they know already about the topic?; What do you want the outcome to be?.
The relationship between the audience and presenter determined the effectiveness of the presentation. To build a good relationship, we need to be well prepared, focus on their needs, have clear objectives, and have flow. For the presentation to be a success, these five factors must be implemented as well: confidence, passion and enthusiasm about the topic; use of appropriate visual aids; use stories examples of engaging the audience; an interactive atmosphere established through questioning; and speaking skills (Shanholtzer, 2019).





Unit 4 – Evaluation
[bookmark: _Hlk68831315]   Toping – Measuring success
Evaluation is the most important process that critically examines the project. It involves collecting evidence, analysing the program and the outcome. The evaluation purpose is to identify the problems and to find a solution for 100% effectiveness.
When we are thinking about success, there are both social and personal perspective to consider, whether we are thinking of success in terms of an individual, an organisation or a project.
In general, when we are thinking about success, we tend to think of famous peoples but most of the times we do not have access to know the real successful persons.
Feelings of wellbeing are linked to the achievement of and the feeling of success. Maintaining a healthy body and a healthy mind affects learning and the ability to archive our goals.
After completing Unit 4, I understand that success is just above the line of failure because if we do pass the failure, we cannot feel the success. 
According to Collins (2011) “The Pygmalion effect refers to situations where teacher expectancies of student performance become self-fulfilling prophecies; students perform better or worse than other students based on the way their teacher expects them to perform”.
The Pygmalion effect represents a current theory because in this pandemic period is hard for the students to cope with these new programs and to be 100% involved in classes and assignments. We feel that the teachers ask more from us, but I had big expectation from the teacher support in these challenging times. However, now I learn about The Pygmalion effects, and the situation looks a little bit different.
At the end of term when we receive the results, we start to feel the success, and we forget about how difficult was and all the situation we were passing because the success is connected with well-being. If we want to keep our well-being, we need to believe in ourselves, work with confidence, support and understand the lecturers, practice before a presentation, attend the classes and to store vital information’s.




Conclusion
 “Changemakers: Creativity and Value Creation”, is an expressive name for this module, but this is good because, through this, we learn important information. The module’s topics come to support the students through their project and teach them how to improve their confidence, values and help them practice for future projects. I presented in this assignment the module with all four units to come to the aid of other students because after I completed this module, I come with a powerful outcome and with some new skills. In all four units we find precious information, we start with the innovation and creativity, we find solution and we learn about storytelling, we learn how to create our story and how to attract the audience and in the end, we critically evaluate our work to find the best way to success. 
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