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1. [bookmark: _Toc126924905]Introduction
Financial management manages an organization's finances to fulfill its aims. It includes budgeting, forecasting, cost control, & investment planning. Financial management also comprises monitoring and assessing the organization's overall performance, making investment decisions, and using financial resources ethically (Cottrell, S 2011).
Financial management helps hotels stay profitable and successful. Hotel financial management includes, Budgeting and forecasting, Cost control, Revenue management, Financial reporting and analysis, Investment planning (Smart Capital Mind, G. Wiesen., 2023).
Hotels can weather economic storms and market shifts with the help of careful financial management that keeps them competitive, profitable, and viable.
2. [bookmark: _Toc126859470][bookmark: _Toc126924906]Hilton Company
Hotel and resort management giant Hilton operates on a global scale. Founded in 1919 by American entrepreneur Conrad Hilton, the company's headquarters can be found in McLean, Virginia. With a portfolio of 18 hotel brands, including its premier Hilton Hotels & Resorts brand, the company manages more than 6,000 properties in 122 countries and territories (Hilton, 2022).
Hilton is well-known for its high-end amenities and services, which include opulent rooms, gourmet restaurants, and a plethora of fun things to do. The Hilton Honors loyalty program provides frequent guests with rewards and perks, and the company's hotels range from opulent to affordable.
A pioneer in the hospitality sector, Hilton was the first to implement guest loyalty programs, in-room televisions, as well as in video games. Hilton is still at the forefront of its field because of its innovative use of technology to improve (Cottrell, S & Morris, N., 2012)  the stay for guests and increase business.
2.1. [bookmark: _Toc126859471][bookmark: _Toc126924907]Total Revenue
View Hilton Worldwide Holdings' annual/quarterly growth and revenue rate from 2011 through 2022. Revenue is the money a business makes from selling products or providing services to customers. On an income statement, revenue is listed at the top and after deduction of expenses, net income is calculated (www.zippia.com, 2021). Hilton World wide's total profit (TTM) is $8.16 Billion, as reported in the company's most recent financial reports. The firm's 2021 earnings were $5.78 B, up from $4.30 B in the previous year. Revenue is the sum of money earned by a business from the sale of products or services (companiesmarketcap.com., 2023).



Hilton Annual Revenue Over Time
	Year
	Revenue

	2013
	$9.7B

	2014
	$10.5B

	2015
	$7.1B

	2016
	$6.6B

	2017
	$8.1B

	2018
	$8.9B

	2019
	$9.5B

	2020
	$4.3B

	2021
	$5.8B

	2022 (TTM)
	$8.16B



2.2. [bookmark: _Toc126859472][bookmark: _Toc126924908]Market Position
Hilton has a commanding presence in the hospitality industry as one of the world's largest and oldest companies in the sector. The company has a footprint in over 122 different nations and territories and runs 18 different hotel brands that cater to different price points and customer needs. Hilton, as of the year 2021, was the world's second-largest hotel chain by room count, trailing only Marriott International (Hilton, 2022).
When it comes to recognizable brands, Hilton stands out for its high standards of quality and service. The company has a solid reputation thanks to its many years in business, and the members of its Hilton Honors customer loyalty are dedicated to the brand.
Hilton is also well-known for its commitment to and leadership in the fields of sustainability and corporate responsibility. In addition, the company has a sizable footprint in the cyber world, where it uses cutting-edge IT infrastructure to provide a more satisfying stay for guests and boost revenue.
Despite some recent setbacks, Hilton still commands a dominant share of the hospitality market.
The current market value of Hilton Worldwide is $39.83 billion as of February 2023. According to our data, this helps make Hilton Worldwide the 455th most valued company in the world (companiesmarketcap.com., 2023). Market capitalization, or market cap, is a common metric used to evaluate the value of publicly traded companies. It is equal to the current market price multiplied by the number of outstanding shares.



Market cap history of Hilton
	Year
	Market Cap

	2013
	$21.90 B

	2014
	$25.68 B

	2015
	$21.13 B

	2016
	$26.92 B

	2017
	$25.55 B

	2018
	$21.16 B

	2019
	$30.94B

	2020
	$30.86 B

	2021
	$43.47 B

	2022
	$34.17 B

	2023
	$39.83 B



2.3. [bookmark: _Toc126859473][bookmark: _Toc126924909]Growth Potential
Hilton's growth prospects are promising because of the expanding hospitality industry and the company's commitment to technological innovation and advancement. Increased international travel, a thriving economy, and rising living standards are just a few of the factors fueling the hospitality industry's predicted global expansion. Hilton's presence in more than 117 countries and territories and its portfolio of 18 hotel brands, which spans segments from luxury to budget-friendly, allow the company to capture a wide range of demand and set the company up well for future expansion.
Hilton is one of the largest and most diverse hotel chains in the world, operating over 6,800 hotels with over 1 million guest rooms in 122 countries and territories. The fact that Hilton will be opening more than one hotel per day in 2021 is a testament to the value and opportunity that the company's brands and strong commercial engines provide to its owners, shareholders, Team Members, communities, and partners (www.corporatereport.com., 2021).
Hilton Annual Growth Rate Over Time
	Year
	Growth Rate

	2014
	8%

	2015
	32%

	2016
	8%

	2017
	24%

	2018
	10%

	2019
	6%

	2020
	54%

	2021
	34%



2.4. [bookmark: _Toc126859474][bookmark: _Toc126924910]Financial Commitment to CSR
Several CSR and sustainability-related initiatives and investments by Hilton speak to the company's commitment to these objectives.
The Travel with Purpose project is essential to Hilton's corporate social responsibility efforts. The program's goals include reducing its influence on the environment, supporting local economies, and fostering more cross-cultural understanding.
Hilton has made a variety of environmental commitments, including pledges to reduce its impact on the climate, conserve water and electricity, and reduce waste. The corporation has invested in renewable energy and energy-saving technologies in order to accomplish its target of reducing carbon emissions by 36% by 2030. (Hilton 2019 Corporate Responsibility Report, 2019).
In addition, Hilton's hiring and purchasing practices contribute to the growth of local economies. The corporation has committed to recruiting one hundred thousand individuals from underserved communities by 2030 and has set a target of getting fifty percent of its food and beverages from local suppliers by 2025.
In addition, Hilton has vowed to promote cross-cultural understanding through its hotels, which are located in a vast array of global communities. The corporation has a number of programs in place to help local areas, such as its Matching Gifts initiative, which twice the amount that workers donate to charitable organizations.
3. [bookmark: _Toc126859475][bookmark: _Toc126924911]Hyatt Hotels
In 1957, when Jay Pritzker was looking to expand his hotel business, he bought the Hyatt House motel that was located near the Los Angeles Airport. After becoming a public corporation in 1962, Jay Pritzker as well as his brother Donald Pritzker expanded the company into a management as well as hotel ownership firm across North America over the next decade. Hyatt International was established in 1968 and later spun off into its own publicly traded company. Both Hyatt hotels were taken private by the Pritzker family's business interests in 1979 and 1982. Hyatt Hotels Corporation is the successor to Hyatt Corporation & Hyatt International Corporation, which were merged into a single entity by the Pritzker family's business interests on December 31, 2004 (Hyatt, 2009).
Luxury hotels run by the company are well-known for their excellent service and attention to environmental and social concerns. Popular travel destinations in North America, Europe, Asia Pacific, as well as the Middle East are all home to Hyatt hotels and resorts.
3.1. [bookmark: _Toc126859476][bookmark: _Toc126924912]Total Revenue
With a 126.39% increase from the prior year, Hyatt Hotels reported $5.379B in earnings for the year that ended September30, 2022. For 2021, Hyatt Hotels reported $3.028B in annual revenue, up 46.56 percent from the previous year.
The most recent financial reports for Hyatt Hotels show that the company is currently bringing in $5.37 Billion in revenue. The company's revenue in 2021 was $3.02 B, up from $2.06 B in 2020. Revenue is the sum of money earned by a business from the sale of products or services. The opposite is true for expenses, which are not deducted from the revenue (companiesmarketcap.com., 2023).
Hyatt Hotels Annual Revenue
	Year
	Revenue

	2013
	$4.18 B

	2014
	$4.41 B

	2015
	$4.32 B

	2016
	$4.42 B

	2017
	$4.68 B

	2018
	$4.45 B

	2019
	$5.02 B

	2020
	$2.06 B

	2021
	$3.02 B

	2022(TTM)
	$5.37 B



3.2. [bookmark: _Toc126859477][bookmark: _Toc126924913]Market Position
Hyatt Hotels Corporation holds a dominant position in the international hotel industry. The company manages a wide variety of hotel chains, serving everyone from business travelers to vacationing families.
Hyatt has risen to prominence in the hospitality industry thanks to its consistently excellent service, cutting-edge amenities, and modern properties. The company has been successful in attracting new customers and retaining existing ones thanks to its dedication to corporate responsibility and environmental responsibility.
Hyatt Hotels is worth $12.14 billion as of February 2023. Based on our analysis of market capitalization, Hyatt Hotels is currently ranked as the 1300th most valuable company in the world. Market capitalization, or market cap, is a common metric used to evaluate the value of publicly traded companies. It is equal to the current market price multiplied by the number of outstanding shares (companiesmarketcap.com., 2023).
Market cap history of Hyatt Hotels
	Year
	Market Cap

	2013
	$7.72 B

	2014
	$8.97 B

	2015
	$6.40 B

	2016
	$7.23 B

	2017
	$8.79 B

	2018
	$7.20 B

	2019
	$9.17 B

	2020
	$7.51 B

	2021
	$10.54 B

	2022
	$9.68 B

	2023
	$12.14 B


 
3.3. [bookmark: _Toc126859478][bookmark: _Toc126924914]Growth Potential
Earnings for Hyatt Hotels total $3 billion per year. 
· The revenue growth of Hyatt Hotels between the years of 2010 and 2021 is -14.15%.
· There are 127,000 people working for Hyatt Hotels, and each one of them brings in an average of $23,842 in profit.
· In 2022, a quarter of peak sales for Hyatt Hotels was $1.5 billion (q2).
· It was in 2019 that Hyatt Hotels saw their highest revenue of $5 billion.
Hyatt Hotels' annual revenue in 2020 was $2.1 billion, down from $3.3 billion in 2019. The annual revenue for Hyatt Hotels in 2021 was $3.0B, up 46.56% from the previous year (www.zippia.com, 2021).
Hyatt Hotels Annual Growth Rate Over Time
	Year
	Growth Rate

	2013
	6%

	2014
	6%

	2015
	-2%

	2016
	-1%

	2017
	5%

	2018
	-0%

	2019
	13%

	2020
	-59%

	2021
	47%



3.4. [bookmark: _Toc126859479][bookmark: _Toc126924915]Financial Commitment to CSR
Hyatt Hotels Corporation is dedicated to fostering a culture of CSR within the company. Having a positive effect on the communities & environments where it operates is a priority for the company, so it has allocated resources to further its CSR initiatives.
Hyatt's corporate social responsibility (CSR) initiative focuses on a number of different areas, including:
Hyatt is dedicated to environmental sustainability and has made it a priority to lessen its impact on the environment through measures like cutting back on energy and water use and recycling more instead of throwing trash in landfills.
Hyatt has a strong commitment to the communities where it operates, and the company has formed programs to provide financial and other forms of assistance to nonprofits in those areas. The company places a premium on its workers by encouraging personal growth, facilitating professional development, and encouraging a welcoming and diverse work environment for all employees (www.bsr.org, 2011).
With regards to ethical sourcing, Hyatt is dedicated to working with suppliers who share the company's values of social responsibility and sustainability.
Hyatt also makes technological and innovative investments to support its Csr strategies, such as the creation of mobile apps that allow guests to monitor their own environmental impact during their stay (Cottrell, S., 2011).
Hyatt is committed to making a positive impact on the world and promoting responsible and sustainable business practices, and its financial contribution to CSR is indicative of this.
4. [bookmark: _Toc126859480][bookmark: _Toc126924916]Conclusion
Finally, financial management contributes to the long-term success of hotels. Financial management includes budgeting, forecasting, cost control, revenue management, financial reporting and analysis, and investment planning. Financial management can help a hotel survive economic downturns and market shifts.
In today's competitive hotel sector, financial management is crucial for staying ahead of the curve and making smart financial decisions. In order to succeed and stay in business, hotels must keep up with the latest techniques and technologies for managing money. Financial management tools can help hotels save money, increase profitability, and plan for the future.
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