Methodology 
Introduction 
This chapter has the purpose of informing the research methodology for this study on children and young people who are criminally exploited and how stereotyping and public perception ultimately affects them. This can allow for a greater understanding of how responses can be improved when public perception and stereotypes are removed. The main components of this chapter are the research strategy, participants, analysis methods and limitations of the methods. 
Research Questions 
Aim: Evaluate the public perception of children and young people involved in county lines and the role that stereotyping plays in the outcomes of children who are criminally exploited. 
Objective 1: Explore existing literature to identify existing stereotypes surrounding child criminal exploitation. 
Objective 2: Assess the impact of stereotypes surrounding child criminal exploitation and the potential these stereotypes have in terms of responses to children and young people who are involved in county lines. 
Objective 3: Evaluate public perception of children and young people who became involved in county lines in the UK.  
Research strategy

The research method chosen is a questionnaire.  Questionnaires are a useful research method as they are a low-cost and simple way to access a large amount of people’s opinions on the topic (Kuphanga, 2024). In addition to this, questionnaires allow the researcher to ask both open and closed questions, which can generate quantitative and qualitative responses (Nicolas, 2024). This shows that a questionnaire is a useful way to conduct research specifically for this research project due to the need to gather the public's perception. This means that a large sample is needed to gather trends on how the public perceives children and young people involved in county lines. 
[bookmark: _Int_YFlrGMrY]The sample that will be chosen is a sample of over 100 people. This sample size was chosen as it would give a large amount of data to be analysed. The sample would include people over the age of 18 in the UK. This age limit was set in order to eliminate any ethical concerns as children and young people involved in county lines can be considered as a sensitive topic. The sample will be people from the UK as this research specifically focuses on county lines in the UK.  
Data collection 
[bookmark: _Int_W5KHI6ym]This main data collection method was a questionnaire. This questionairre will include a mix of questions to gather qualitative and quantitative data. The questionnaire was designed using Microsoft Forms. Microsoft Forms is an online platform that allows for easy sharing across social media channels (rtripurani, 2023). Therefore, the questionnaire will be distributed across existing social media accounts. This will help reach the target number of participants reach.
The questionnaire will consist of open and closed questions. The closed questions will be used to gather statistics, and the open questions will be used to understand the public's perception. Closed questions provide quantitive data that can be put into statistics, which can make trends and patterns easily identifiable (Sehwail, 2024). These questions will typically include multiple-choice and ranking formats. Open-ended questions allow participants to express their views in more detail, gathering qualitative data that can be thematically analysed (Albudaiwi, 2024). This mixed-methods approach ensures a detailed understanding of the research topic by integrating both numerical trends and in-depth perspectives from participants.
To ensure that data collection process is reliable, the questionnaire will be structured to eliminate any bias. Additionally, ethical considerations, such as informed consent and data privacy, were considered before distributing the questionnaire. By using Microsoft Forms for data collection, the study ensures that responses are gathered and stored securely (Sehwail, 2024).

Data analysis 
Firstly, after the data is collected the data needs to be cleaned and sifted. This process contains detecting and removing inaccurate data or any errors made by the participants (Bhandari, 2022). This is an important step for this research project as inaccurate data or errors can impact the overall statistics gathered and can give false information to analyse. To limit the number of errors made the questionnaire will be programmed to ensure that every question is answered. In addition to this, any quantifiable questions will have set answers to choose from to eliminate potential mistakes made by participants.
The data collected from the closed questions will be analysed by generating statistics to identify patterns, trends, and key insights. Microsoft Forms will be used to generate statistics such as responses. These statistics will then be transferred to Microsoft Excel, where they can be organised into graphs such as bar charts and pie charts. This process will ensure that the data is quantified effectively, making it easier to interpret and compare. By using various visual representations, trends can be highlighted (Ayuya, 2024). This gives a clear understanding of the findings which enables better conclusions to be made. Additionally, averages can be applied to further analyse the results.
For the open questions, the qualitative data will be put into catergories to allow analysis. To do this, responses will be reviewed and coded into themes such as "positive" and "negative." This ensures that patterns and trends within the qualitative data can be easily identified and interpreted (Lim, 2024). The responses may be further catergorised if there are recurring themes, allowing for a more detailed understanding of the participants' perspectives. Organising the data in a structured manner makes it easier to compare responses and present findings clearly. Furthermore, catergorising the responses into themes will help in identifying the overall meaning of the responses, which can complement the statistical findings from the closed-ended questions, providing a more detailed analysis of the data collected.
 
Limitations 

[bookmark: _Int_w6yVcoHe]While this research strategy is a structured and effective way to collect and analyse data it is also subject to several limitations that must be considered. The first being ethical concerns from participants. Participants may be concerned about their privacy, confidentiality and the use of their data (UK Statistics Authority, 2022). To mitigate this participants are informed on the purpose of the study and how their anonymity will be kept. They will also be informed that there is an option to withdraw from the study at any time without any consequences to them. In addition to this all data gathered will be stored securely using password protected systems. Their data will be used only for this research project and will not be shared with anyone. This ensures that ethical standards are maintained throughout the research project. 
[bookmark: _Int_dwYCpkcW]Another limitation is the use of a questionnaire as the data collection method. Questionnaires can be efficient in gathering a large amount of responses, however they may not gather as much depth as other methods such as interviews and focus groups. Questionnaires usually gather structured responses so there is a risk that participants may be broad and give brief answers. A way to counteract this is to use open questions. The open questions will encourage the participants to freely express their thoughts (Albudaiwi, 2024). This freedom will aim to gather valuable qualitative data to offer more depth to the study. 
[bookmark: _Int_zQCUCTFi]Additionally, the use of online distribution as the main method to gather responses may be a limitation. Online distribution can be a convenient way to gather a large number of responses in a short amount of time. However, this may exclude some individuals who are without internet access such as older populations. Therefore, these people may be underrepresented in the study, which can affect the diversity of the participants. This can make the study less generalised for the UK by not representing all the people. 
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