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[bookmark: _Toc533889339]Abstract
Digital technology taking over the world has come to pass a lot many years ago. Present business organizations are performing on a field where technology use for various functions are inevitable and new inclusion of technology is as important as continuing successful operations to be time relevant. The marketing operations for organizations are being increasingly dependent on the technology based media due to various reasons such as their widespread application, mass coverage and cost efficiency, etc. To use this media and effectively market products and services produced by the organization, employees have to possess an amount of digital literacy and skills and organizational management must be aware of the potent digital skills and usage for their business. This is possible through researches specifically drawn to derive the associated understanding to be able to implement them.
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[bookmark: _Toc533889340]Introduction
Companies working to serve produced goods and service to their customers need extensive marketing operations to reach their potential customer. In globally operating companies, the marketing strategies and applications are emphasized immensely. With technologically powered marketing operations all over the world, the digital skills possessed by companies are needed to be updated on a regular basis (Brassington, 2013). This can be done through organizational research. This assignment will detail such research for digital skills in play for evaluating importance of marketing for the business context of Asda Stores Ltd. A concise literature review will be also conducted alongside the questionnaire to make comprehensive conclusion over the matter. 
[bookmark: _Toc533889341]Aims and Objectives:
The aim for the research in this study will be to evaluate-
The importance of marketing for the business aspects of Asda Stores Ltd. And the required digital skills for effectuating the marketing operations for the business.
The followings are the research objectives that will need to be fulfilled:
· To evaluate the marketing operation’s effect over the business of Asda
· To make a connection between digital skills and marketing operations in the business
· To assess the required digital skill set among employees to effectuate marketing operations
· To carefully deliver recommendations to avail and utilize the most relevant digital skills to further the business growth through marketing operations for Asda
[bookmark: _Toc533889342]Research question:
This research aims to find the following hypothesis through conduction of research:
How important is marketing for the business of Asda Stores Ltd and what are the digital skills needed for effective marketing operations for the business?


Questionnaire
The followings will be the questions for the questionnaire that helps the research objective obtaining:
1. I believe that marketing is one of the strongest suite of operational function in Asda’s business.
2. I think, the online marketing campaigns are required for reaching extended customer base for the business.
3. In my opinion, website and social media are the most effective marketing channels for the business.
4. Various digital skills are needed to operate effective marketing strategies to the right direction and toward the best possible outcome for the business.
5. I think, digital marketing through online and other technological media is more effective than traditional means of marketing.
6. Digital literacy available in the organization is enough for operating technology based marketing.
7. I believe the marketing operations effect the business growth of Asda.
8. I think that extensive opportunities for employees to adapt with new digital skills will help Asda’s marketing operations. 

[bookmark: _Toc533889343]

Literature Review
Marketing operations for contemporary organizations are a must and digital skills have become increasingly important as well for effective marketing planning and implementations. Marketing is the activities to promote product quality and specifications to customer for attaining their attention and trust on behalf of the company. According to Armstrong and Kotler (2007), marketing is the activities to attract customers to business and keeping up the good relation between customer and business organization. Hence, marketing functions of organizations are not only to attract customers with high expectations for the products and services, but it is the comprehensive art of engaging customers to the business sand retaining them overtime for the organization as loyal consumer base ensuring greater success and sustainability of the business (Chaffey, 2012).Digital skills are the practical knowledge of operating various technologically advanced innovations. New products and services are being innovated throughout history. As Lewin and McNicol (2015) suggests keeping up the digital skills is necessary for both individuals and the organizations to be adapt to prevalent techniques in operations of various aspects of workforce. This is further emphasized by Ahmad (2013) who claims that digital literacy and skills adaptations helps gain not only professional preparedness but also changing requirements of the various types of jobs available in organizations.Technology is dominating all aspects of life these days. According to Aalawan and Rana (2016), technology has the ability to change so much in these time and age. The marketing meaning building improving relationship to customer for business is a very important aspect for any business and so  Vries (2012) advices managers in business organizations to be able to take on the challenge of making the employees digitally adaptive and have the required digital skills to be able to deliver on tasks more efficiency.
However, it is not that employees are to know several digital Medias and have the literacy only. According to Martin (2008), the employees must be well versed in areas of digital literacy as they should be practically efficient to deliver work based on such digital Medias and to collect and evaluate information using the same.Mitrovic (2010) consequently suggests that digital skills should be relevant to organizational needs. Hence, it is essential to understand the required digital skills for marketing operations and understanding the implications of marketing for business can be the very first step. As many new digital innovations are being used for marketing for businesses, digital skills practically related to these can help make better results from regular operations. 
[bookmark: _Toc533889344]Findings & Analysis
[bookmark: _Toc533889105][bookmark: _Toc533889345][bookmark: _Hlk533889214]Data structure
This research will be on the importance of marketing for business of Asda Stores and will relate to the digital skills required to pull of the effective marketing in the business. The data that will be the most suitable for depicting on the subject matter are the opinions of the employees of such business as will be most relevant and practical choice (McNiff, 2006). Thus, the data structure of the research will be derived through a questionnaire with several related questions for employees of the Asda Stores Ltd.
[bookmark: _Toc533889106][bookmark: _Toc533889346]Sampling
The employees available for answering research questions are the assets for the research. However, not all can be included due to lack of time and resources for the research. Hence, sampling will be done to select few of them to answer the questionnaire. Sampling is the techniques to select a small portion of research population to be utilized for the purpose of researching (Turabian, 2007).
For this research topic, a range of 50 employees will be included and sample. These people will be delivered with the research questionnaire outlined to bring associated assumptions from them over the importance of marketing for the business and relate it to digital skills requirements to fulfill the demand of marketing operations.

[bookmark: _Toc533889107][bookmark: _Toc533889347]Data collection
Data collection method varies by means of type of data. For primary data, the research method for collecting data is to directly collect data form relevant sources on specific concerns of the research. For secondary research data, sources related to the research can be accesses and data used in these means can be rearranged and reevaluated for purpose of the research (McNiff, 2006). This study will be based on both types of data so primary data will be collected from the employees of the company of Asda, while secondary data source will be literatures such as journals, books and articles.
[bookmark: _Toc533889108][bookmark: _Toc533889348]Data analysis method
The collected primary data from employees will be analyzed using digital analytical tools. Analytical methods are the bets for presenting analysis of such data as can be comprehensive yet concise and easily elaborated using graphs, charts, tables, etc. Tools used can be Word chart applications, excel spreadsheet and SPSS. Along with excel plotting, this study will include a brief and relevant secondary research over scholarly articles. This will helps with drawing out the best explanation over research topic. 
[bookmark: _Toc533889349]Findings
The questionnaire was used for collecting opinions from 50 Asda employees over importance of marketing for the business and required digital skills for marketing. The collected answers are being presented in the following section after analytical analysis:

44% agree and 18% strongly agree that marketing operations of Asda is one of the most important functions for the business and are rightly working for the business. There is only 8% strong disagreement, 14% disagreement and 16% neutral view. The company sells their various products all over their stores and marketing is found to be the cause of sells in all these different locations.

The company undertakes online marketing campaigns with discounts and special offers and employees think that this helps reach extended customer base out of company’s loyal customers. 48% agreement and 16% strong agreement is the proof. There is few opposition such as 10% strongly disagree, 12% disagree only and 14% remaining neutral. 

A mixed response was found for the next question in questionnaire. 34% agree while 18% disagree followed by10% strong agreement and 14% strong disagreement. 24% more stay neutral to state any opinion. All this suggest that website and social media marketing are not very evidently efficient to the employees.

54% agree and 4% strongly agree, while 12% strongly disagree and 14% disagree with 16% neutrality to the following statement in questionnaire. The employees in their opinion stated that digital skills are widely needed as tools to utilize the marketing technological tools and these can help direct technical works for marketing toward the determined direction of the organization.

58% agree and additional 16% strongly agree with statement that digital marketing are more effective than traditional billboard and television advertising. 10% disagree and 4% strongly disagree which is very small. The employees feel that these means of marketing are getting more viewership due to various practical reason and so are more effective.

About 42% agree and 12% strongly agree that digital literacy over required digital skills to be able to maintain digital marketing is available in the organization. Their view is that the employees can use and perform marketing on available digital media of marketing and that is bringing in the success of the company. 

42% agree that marketing operations efficiency effect business growth for Asda Stores Ltd. Another 40% strong agreement totals an 82% employees supporting the statement. Marketing has been the way organization promotes their available products and services and customers are drawn to the stores, hence it is said like this.

Employees suggest for more opportunities for themselves to adapt to new digital skills. They found that new inclusion of digital technologies need new set of skills for operating them efficiently and so 64% of them agree to that with another 4% in strong agreement.
The analysis over findings from questionnaire helps understand that digital skillsare very important to marketing operations which is important for the businesses growth and survival in present age. 
[bookmark: _Toc533889110][bookmark: _Toc533889350]Discussion over findings
Marketing has been the backbone for service based business. As the literature sources from scholarly people and institutes are depicting, marketing has become a part and parcel of core operational functions for any business. Simply, businesses need to make profit from serving their customer with their products and this is possible only after introducing and attracting the customer with all relevant advantages of the product over other similar products in the market (Zarrella, 2010). New age technologies also emphasize on digital skills of employees in marketing functions to make use of the channels and means efficiently and perfectly. Employee answers over questionnaire suggested that employees of the business of Asda also are aware of the implications of marketing and digital skills required for marketing in elevating the business’s prospect. Therefore, with all research methods over importance of marketing and relation of digital skills for emphasizing marketing operations in business, it is evident that digital skills are required for marketing and needs updating while marketing operations itself need to be time relevant to the business and customer base.
[bookmark: _Toc533889351]Conclusion and Recommendations
Marketing operations for business organizations are essential parts of the operation as it brings in the customers to the business who help the business in achieving their profit target and reviews the product and service quality to work better on. Present digital media based marketing requires extensive digital literacy and skills to be possessed by employees who work relentlessly to make the best product marketing for the organization to capitalize on it. 
After analyzing the importance of marketing and digital skills required for effectuating marketing operations of the company, the following recommendations seems most appropriate for leveraging the use of digital technology for the business for marketing operations as it has significant impact over the business growth:
· Seminars and interactive courses to make the employees realize the importance of website and social media based marketing can help them emphasize their daily work appropriated for making the best out of these aspects in the business. Being aware of the implications can help them prioritize their work accordingly.
· Annual newsletters for marketing department may be launched entailing all detailed field of operations in the department and their collective results
· Regular research study and observations must be recorded and found out results must be sued for including new digital skills to employees job specifications and for recruiting members adept with such skills
· Learning of new marketing trends and implementing these knowledge with creativity should be encouraged among employees through rewards and incentives so that the marketing of the company can be well above average and attract increased volume of customers 
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[bookmark: _Toc533889353]Appendix A
Research Question:How important is marketing for the business of Asda Stores Ltd and what are the digital skills needed for effective marketing operations for the business?
Questionnaire:
1. I believe that marketing is one of the strongest suite of operational function in Asda’s business.
a) Strongly disagree
b) Disagree
c) Neutral 
d) Agree
e) Strongly agree

2. I think, the online marketing campaigns are required for reaching extended customer base for the business.
a) Strongly disagree
b) Disagree
c) Neutral 
d) Agree
e) Strongly agree

3. In my opinion, website and social media are the most effective marketing channels for the business.
a) Strongly disagree
b) Disagree
c) Neutral 
d) Agree
e) Strongly agree

4. Various digital skills are needed to operate effective marketing strategies to the right direction and toward the best possible outcome for the business.
a) Strongly disagree
b) Disagree
c) Neutral 
d) Agree
e) Strongly agree

5. I think, digital marketing through online and other technological media is more effective than traditional means of marketing.
a) Strongly disagree
b) Disagree
c) Neutral 
d) Agree
e) Strongly agree

6. Digital literacy available in the organization is enough for operating technology based marketing.
a) Strongly disagree
b) Disagree
c) Neutral 
d) Agree
e) Strongly agree

7. I believe the marketing operations effect the business growth of Asda.
a) Strongly disagree
b) Disagree
c) Neutral 
d) Agree
e) Strongly agree

8. I think that extensive opportunities for employees to adapt with new digital skills will help Asda’s marketing operations. 
a) Strongly disagree
b) Disagree
c) Neutral 
d) Agree
e) Strongly agree




Thank You!


3.      In my opinion, website and social media are the most effective marketing channels for the business.	Strongly disagree	Disagree	Neutral 	Agree	Strongly agree	0.14000000000000001	0.1800000000000001	0.2400000000000001	0.34	0.1	




4.      Various digital skills are needed to operate effective marketing strategies to the right direction and toward the best possible outcome for the business.	Strongly disagree	Disagree	Neutral 	Agree	Strongly agree	0.12000000000000002	0.14000000000000001	0.16	0.54	4.0000000000000022E-2	




5.      I think, digital marketing through online and other technological media is more effective than traditional means of marketing.	Strongly disagree	Disagree	Neutral 	Agree	Strongly agree	4.0000000000000022E-2	0.1	0.12000000000000002	0.58000000000000007	0.16	




6.      Digital literacy available in the organization is enough for operating technology based marketing.	Strongly disagree	Disagree	Neutral 	Agree	Strongly agree	0.1	0.12000000000000002	0.2400000000000001	0.42000000000000021	0.12000000000000002	




7.      I believe the marketing operations effect the business growth of Asda.	Strongly disagree	Disagree	Neutral 	Agree	Strongly agree	2.0000000000000011E-2	6.0000000000000032E-2	0.1	0.42000000000000021	0.4	




8.      I think that extensive opportunities for employees to adapt with new digital skills will help Asda’s marketing operations. 	Strongly disagree	Disagree	Neutral 	Agree	Strongly agree	6.0000000000000032E-2	0.1800000000000001	8.0000000000000043E-2	0.64000000000000046	4.0000000000000022E-2	




1.      I believe that marketing is one of the strongest suite of operational function in Asda’s business.	Strongly disagree	Disagree	Neutral 	Agree	Strongly agree	8.0000000000000057E-2	0.14000000000000001	0.16000000000000006	0.44000000000000011	0.1800000000000001	




2.      I think, the online marketing campaigns are required for reaching extended customer base for the business.	Strongly disagree	Disagree	Neutral 	Agree	Strongly agree	0.1	0.12000000000000002	0.14000000000000001	0.4800000000000002	0.16	
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