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1. Introduction 
Eden Spa Harborne is a local health and beauty company that also provides personalised services to the people of the UK, including massages, facials and holistic treatments. The use of the Wix platform on its site serves as a source of digital touchpoints, facilitating contact with customers, describing the products being offered, outlining the costs of obtaining these products, and allowing for reservations. This report aims to critically analyse the online presence of the Eden Spa website, including its strengths and areas for improvement. Significant points of evaluation include the site's design, navigation structure, mobile friendliness, content quality, accessibility compliance, and communication functionality. All sections will address the concepts of usability and online design paradigms for small wellness companies. Realistic, research-based suggestions will be made to enhance the site's effectiveness in meeting user and business requirements. Their assessment is based on the theory of digital communication and research on web usability. It can be said that the analysis will serve Learning Outcomes 1 and 2 by focusing on the implementation of digital tools and content strategy (Liao et al., 2023; Garrett, 2011).
[bookmark: _Toc204177119]2. Website Overview 
Eden Spa Harborne offers a range of massages, skincare treatments, and holistic therapies. The website targets wellness-focused individuals, especially local women seeking personalised spa experiences. Promoting services, offering deals, and letting customers schedule appointments or inquire are its primary purposes. Wix, a popular no-code platform for small businesses, limits customisation and capability compared to commercial websites. However, platforms like Wix enable microbusinesses to establish an online presence at a low cost (Papadopoulos et al., 2020). This digital environment is crucial to assessing the platform's fit for Eden Spa.
[bookmark: _Toc204177120]3. Evaluation Criteria 
[bookmark: _Toc204177121]3.1 Navigation and Layout 
The single-scroll style, featuring a fixed top navigation bar, simplifies navigation on the Eden Spa Harborne website; however, it limits internal choices. The site gives a basic summary of services, but the lack of internal anchors, filters, and dropdown menus limits user involvement. In service-based websites, better navigation aids job completion and autonomy (Rosen & Purinton, 2004). Without a booking system, users must manually schedule appointments, which reduces the usefulness. Users anticipate simple routes to action; therefore, small firms with low navigational depth may have greater bounce rates (Nielsen, 2020). Although it appears and persists, the menu lacks current UX design structural sophistication.
[bookmark: _Toc204177122]3.2 Visual Design and Branding 
Eden Spa employs a soft, calming colour palette of lavender and cream tones, reflecting its wellness ethos. However, while the colours align with brand expectations, visual inconsistency arises from the use of mixed font types and sizes across pages. Research by Cyr et al. (2009) highlights the psychological significance of design consistency in fostering user trust and emotional engagement on wellness-related websites. Moreover, the site lacks a custom logo and favicon, which weakens brand recall and professional appearance. Branding elements, such as logos, serve as identity anchors and influence perceived credibility (Park et al., 2018). The visual design is aesthetically pleasing but requires refinement to establish a consistent and memorable digital brand identity.
[bookmark: _Toc204177123]3.3 Mobile Responsiveness 
Eden Spa's website is mobile-responsive, automatically resizing elements for different screen sizes. However, it suffers from performance lags on mobile devices due to the heavy use of high-resolution images, resulting in longer loading times. According to Google's research, 53% of users abandon mobile sites that take more than three seconds to load (Google, 2018). Moreover, mobile usability could be enhanced with tap-to-call buttons and collapsible menus, which are absent. As highlighted by Seckler et al. (2015), users tend to engage more with mobile sites that offer tailored interactivity and improved task efficiency. The Eden Spa app conforms to the minimum technical requirements but is being enhanced with features that can result in higher user satisfaction and better business.
[bookmark: _Toc204177124]3.4 Content Quality
The site features a list of spa services, each accompanied by a brief description and its corresponding price. The site, however, lacks dynamic content, such as a blog or customer updates, and thus, it has a static appeal, as it simply does not hold much interest. Content relevance and freshness play a key role in user retention and SEO rankings (Ramsay, 2010). Additionally, the site contains occasional grammar errors and missing calls-to-action (CTAs), such as "Book Now" or "Get in Touch," which weakens conversion potential. Quality digital content should be persuasive, error-free, and action-oriented (Rowley, 2008). Without regular updates or interactive media, the site fails to fully utilise content as a communication tool, limiting its ability to inform and persuade the target audience effectively.
[bookmark: _Toc204177125]3.5 Accessibility and Inclusivity 
Accessibility is an essential part of inclusive digital design, yet Eden Spa's website lacks key compliance features. Images do not contain descriptive alt text, violating WCAG 2.1 standards for non-text content (W3C, 2018). Although text contrast is adequate, users cannot adjust the font size, and there is no accessibility widget. Inclusive websites allow users with visual or cognitive impairments to access content without barriers (Lazar et al., 2015). The absence of multi-language options further limits inclusivity for diverse local users. Small businesses often overlook accessibility due to budget or platform limitations, but compliance not only improves usability, but it is also a legal and ethical responsibility. Addressing these issues could enhance the site's reach and equity.
[bookmark: _Toc204177126]3.6 Customer Communication and Social Media 
Eden Spa has a simple email and contact form. The Instagram-themed site lacks ratings, interactive maps, and instant chat. These technologies enhance trust and conversions, particularly in service industries (Zhang et al., 2017). Live chat, WhatsApp integration, and Google Maps location embeds might boost consumer engagement. Kumar & Reinartz (2016) state that real-time digital interaction enhances brand loyalty and consumer satisfaction. Without these elements, the website relies on passive contact techniques, which limit its ability to capture spontaneous interest or address user concerns in real-time.
[bookmark: _Toc204177127]4. Recommendations for Improvement
To achieve the goal of increasing the digital efficacy of Eden Spa Harborne, the following five SMART (Specific, Measurable, Achievable, Relevant, Time-bound) changes are proposed. To start with, the addition of a booking service, such as Wix Bookings or Calendly, would allow scheduling clients transparently in the location. The real-time booking functions enhance operational efficiency and user satisfaction (Verhoef et al., 2021). Second, addressing accessibility issues by applying alt text, ensuring screen reader compatibility, and implementing a toggle for high contrast will align the site with the WCAG 2.1 guidelines, which contribute to digital inclusion (Alajarmeh, 2021). Third, mobile UX would be optimised by compressing images and adding a button to call, achieving shorter loading times and better interaction. Nimble, speedy mobile experiences are the key for service-based SMEs (Grewal et al., 2020). Fourth, the inclusion of certified customer comments via the platform, such as Google Reviews, can promote high levels of trust and online reputation, which are highly valuable for their subsequent impact on purchase intentions (Liu & Park, 2015). And finally, consistency in branding can be achieved by creating a custom logo and favicon, as well as setting font typography uniformly throughout the site. Good branding empowers brand familiarity and career reputation (Kapferer, 2012). All of these alterations are possible to implement in the short term with the help of digital tools, which are either free or have low prices, making them feasible for small businesses.
[bookmark: _Toc204177128]5. Conclusion 
The Eden Spa Harborne website offers a visually calming aesthetic and includes foundational contact features that align with its wellness brand. However, the digital evaluation has revealed several critical limitations, including the lack of a booking system, inadequate accessibility, slow mobile performance, and inconsistent visual branding. These factors reduce both usability and client engagement. Implementing the proposed improvements—ranging from enhanced interactivity to design consistency—would significantly strengthen the site's digital presence and operational efficiency. By addressing these digital shortcomings, Eden Spa can not only meet modern user expectations but also build stronger, long-term customer relationships in an increasingly competitive market.
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Figure 1 Eden Spa Harborne. (2025). Homepage. https://edenspaharborne.wixsite.com/eden-spa
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