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Introduction 
	The report helps in understanding the comparison of the methods of marketing of two multinational hotel based chains. Marriott International Hotel is one of the American multinational organizations which mainly operates, licenses along with franchises lodging which includes hotel, timeshare properties along with residential aspects. It is majorly headquartered at 1927 and they are present in 8484 locations. The areas served by them are entire worldwide and till year 2020, there are 121000 employees. However, till 2020, there has been decrease in level of revenues which is $10.571 billion (Marriott.com 2021). 
On the other hand, Hyatt Hotel Corporation is the American multinational hospitality based organization which is headquartered at Chicago which manages as well as franchises business as well as luxury hotels along with vacation properties (Hyatt.com 2021). The major reason for choosing these two hotel properties include the fact that they are both five start properties with product excellence and the worldwide distribution channel. 
Analysis of Marketing Choices of Marriott International and Hyatt Hotel Corporation 
	In the previous years, Marriott mainly started as the Hot Shoppes based restaurant chain and in the current scenario, they have evolved in the international hotel company. Marriott was previously built on foundation of the guiding principles which remain embedded in culture of company in current scenario (Varadarajan 2020). In the current scenario, Marriott Hotel is mainly focused on the digital based promotions wherein they mainly focus on the promoting hotels through social media as well as websites. Example- Creating the promo code for offering their guests through sharing on the hotel website page or the social media related platforms makes their business grow tremendously. 
	On the other hand, both entrepreneurs named Hyatt Robert von Dehn along with Jack Dyer Crouch mainly started Hyatt as the motel near the international Airport of Los Angeles. With the utilization of standardized option, Hyatt International Corporation focused mainly on becoming leading market through providing best of services along with products in the luxurious manner. Hyatt is trying to reward loyalty of different regular kind of customers via the signature kind of membership card which is called Hyatt Gold Passport (Tozanlı, Kongar and Gupta 2020). Currently, the hotel has been offering option of the event based celebration like banquet, business based meetings and get together.
Current Marketing Positions 
	In case of Marriott Hotel, the positioning strategy of the company is completely based on the benefits along with affordability. Marriott has been successful in positioning themselves as the firm which offers the affordable kind of luxury and therefore, the different customers’ associate firm with luxury. However, firm is mainly required to consider transforming themselves in market leader (Rana et al. 2020). In bid to achieve the respective goal, Marriott International Hotel should be mainly focusing on extending commitment to serve large number of the customers through integrating concept of the quality. With the help of market research, the Marriott Hotel falls in the High Quality and Low Pricing tangent.
	On the other hand, Hyatt International Corporation mainly positions itself as one of the prominent players in the entire hospitality industry. Hyatt Group of Hotels mainly falls under the elite group of hotels in global manner and therefore, they have created best kind of reputation standards in the world. They are also familiar with different needs of the individuals and thus, they focus on strategies for meeting them. In this manner, Hyatt International Hotel mainly focuses on the High Quality and High Pricing Strategy (Panchenko et al. 2020).  Hyatt Hotel has the frequent checks on the feedback from guests and therefore, if any change is required and is being suggested by the guests, the same is facilitated by the company.
Analysis of Marketing Strategies Used by Marriott International and Hyatt Hotel Corporation 
Marriott Hotel
Product- It owns and has the operations with more than 30 brands which belongs to Luxury, Classic Premium, Distinctive Luxury as well as Classic Longer Stays (Li, Larimo and Leonidou 2021). 
Price- Marriott Hotels mainly follows the mixture of the economy and premium pricing strategy. The reason is that they offer the value based prices along with services and it offers distinguished services to guests (Kotler et al. 2021).
Place- Marriott has the global kind of presence which has the spread to more than 110 countries with 5700 properties. It has the headquarters at Maryland. All the hotels are mainly located in prime locations for maintaining distinctive kind of quality as well as include the strategic based places like the highways or the near airport locations (Haudi and Cahyono 2020). 
Promotion- Marriott is capable of occupying position of market leader in global world due to the high brand recall. It is capable of offering the innovative level of incentives to clients for maintaining as well as rewarding the customer based loyalty. The company has even launched the advertisement campaigns which will be suitable for them in maintaining the strong business image and reputation in competitive business world. 

Hyatt International Hotel 
Product- It is one of leading hotel chains wherein they offer the option of the event festivity like the banquet, weddings and business related meetings. There are different lodging options available like Extended Staying lodging, Hyatt Ziva as well as Zilara which offers different inclusive resorts (Hyatt.com 2021).
Price- Hyatt Hotels mainly believe in the comprehensive level of understanding of the wants as well as desires of the company. The organization is mainly focused on mainly putting the best foot forward through offering excellent services in the different luxurious settings. The premium pricing helps Hyatt Hotels as they mainly cater to the high profile of the business class and the upper class section in society.
Place- The Hyatt Hotels have their international presence in different countries in the world. The company is headquartered at Chicago and the organization is owner as well as operator of all the hotels and they operate in the franchisee system too.
Promotion- The Hyatt International Hotel has been capable of implementing the top notch marketing strategy which is designed especially for building and maintaining positive kind of awareness as well as brand value through meeting the conceivable requirements of different customers (Hyatt.com 2021).
Analysis of Considerations Made within Marketing Regarding Sustainability and Green Messaging 
	At Marriott Hotels, in support of the United Nations Sustainable Development program, sustainability and the social impact platform helps them in serving as the guide for making the positive as well as sustainable influence. The environmental commitment of the company Marriott helps in stating the fact that they seek to take the proper responsibility for environmental impact of the different business operations (Handoyo, Nurdyansyah and Haryanto 2020). Due to the respective implementation, Marriott chain mainly continues to be the recognized as leader in going green. The company has been successful in partnering with different leading non-profits for ensuring the workplace readiness along with accessing the overall opportunity. 
	On the other hand, Hyatt too emphasizes on the strong commitment towards the environmental stewardship with the different initiatives. Hyatt Hotels has been successful in launching series of different initiatives which will be helpful for reducing the wastage at Hyatt Hotels Globally (Chou et al. 2020). They have been successful in introducing large format bathroom based for replacing the traditional small bottles of shower gel, shampoo along with other lotions. There has been increase in number of water stations in the different key public areas at hotels for different guests who wish to refill the reusable water bottles. The other global initiatives have been taken by Hyatt for ensuring that the guests can enjoy their stay. 
Positioning of Marriott International and Hyatt Hotel Corporation during COVID-19 
	In case of Hyatt, the entire group which includes CEO and the other heads are trying to take care of the different aspects in hotels in a much more detailed way. Due to the COVID-19 pandemic, it has impacted the overall effectiveness of the hotels and there has been huge loss in revenues for Hyatt as well. In many parts of the countries, Hyatt Hotel was shut down temporarily as there was huge level of uncertainty present. In such scenario, the company tried to position themselves as the economy pricing aspect wherein they are able to maintain their business growth at a minimal rate. It was seen that many luxury hotels were closed and in such scenario, the economy hotels were performing much better (Ali and Anwar 2021). 
	On the other hand, the COVID-19 pandemic had more severe impacts on sustained financial aspects of Marriott than any other financial crisis in the worldwide. Therefore, in such scenario, the Marriott tried to incorporate the high quality with premium pricing itself as they thought it would be enhancing their revenue growth largely (Ali and Anwar 2021). However, it was a failure in their part and due to this, it impacted their business largely and to such an extent that it could not manage the expenses and they had to shut down their business for some time to regain their revenues. 
Analysis of Marketing Messages Provided to Customers 
	The marketing message of Marriott to the customers includes enhancing lives of the different customers through creating as well as enabling the unsurpassed vacation along with leisure experience. Marriott believes in the fact that when the company will take care of the officials and associates, they will be able to give the best to customers. The focus on digital promotions of Marriott has helped them in growing strong and as a result, it will be making their business grow tremendously (Marriott.com 2021). 
	On the other hand, Hyatt International Hotel mainly comments “Its Good Not to be Home” and it is considered to be the largest campaign of the hotel. They always prefer to provide the authentic hospitality through making difference in lives of people we touch each and every day. They are always focused on caring their customers through which they will be able to manage the business growth successfully (Hyatt.com 2021). 
Conclusion 
	Therefore, it is concluded that the marketing aspects, strategies and approaches of Marriott Hotel and Hyatt International Hotels are completely different from one another. Both the hotels belong to luxury category; however, they have the different kinds of strategies towards product, price, place and promotional aspects. It has been noted that proper effectiveness is the key which will be beneficial in managing the business in their respective way and grow tremendously. 
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