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Executive summary

This report talks about different perspectives of community engagement, challenges and benefits.  This report aims it is to use the potential which public involvement may have an impact on choices that impacts the delivery of services, long-term goals, and the maintenance of the community.



































 Community engagement

Community engagement is a principle that ensure that everyone on the community participate in making decision on anything that affects the community. It offers the potential that public involvement may have an impact on choices that impacts the delivery of services, long-term goals, and the maintenance of the community. Community engagement finds its significance in shared decision-making, even though there is no universally accepted definition of the phrase, and that usage differs widely. Governments, businesses, and individuals collaborate to develop and implement sustainable society plans for their communities. These two bodies must collaborate with and engage to population to forge lasting bonds and provide effective answers to difficult problems (De Weger et al., 2018). In an ideal world, the principle of inclusion is important to how government institutions interact with the variety of their societies. This may be achieved through strengthening these connections. Community engagement encourages the notion that, via deliberate contacts between governmental institutions and the society, residents can - and do - shape policy development. This is done through acknowledging the needs and ambitions of all members. This means that the goal of community engagement is to effectively include the community in shaping public policy. Thus, it is a perspective on how crucial it is for community members' experiences to shape relationships between governmental entities and the society, as well as a methodology that directs such relations (Sanders Thompson et al., 2021). This paper gives the analysis of the challenges that impact the potential of involving stakeholders in community engagement. 
Community engagement usually stands on five principles which work to ensure effective development of engagement and relationships in between the community members. As it is recognized to add value to the entire social experience, community leaders are expected to continually reinvent the offer that is being made to the community (Sanders Thompson et al., 2021).  The first principle of this community engagement is that it's important to have insight into the community and the people a person is interacting with. This means that if there is emergency of a new formation of society business then it is always necessary to research on the society population and the client’s base. To accomplish this then cooperation should be effective with the immediate community members and the society’s organisation. This is by studying on the needs, behaviors, and the aspirations of the society.  Community survey is a strategy in this principle. This is a strategy that a company can employ to understand the community and influence a big commerce. It is important to understand the factors that can influence more people join the market and their believe on the market trends and understanding. Community survey is important data gathering strategy since an individual can understand the value of a community and what the society offers. By doing this survey the community will be stronger and the needs and values of the members will be tackledeffectively as it is the aim to help the community (Martinez et al., 2020).
Making members the centre of attention is another principle (Sanders Thompson et al., 2021). This principle clarifies why attention should be paid to individuals and their connections and giving the public credit for their contributions and accomplishments in this principle is necessary. With this principle, the likelihood that members and community volunteers will discover and develop connections in the form of sincere relationships with others who share their interests increases as members become more visible. By developing an environment where all members come together and ensuring that connection and solutions are available for their goals is a fantasticpotential that enables an individual to be self-awareand understand the problems and experiences that the group is facing. This whoever should not be end but the community should also feel empowered and elevated in their daily activities through given them attention and learning on their needs. An important idea should always be elaborated clearly and be made simple to the community: this is another principle in the community management. This is made so that the community can understand the ideas and take part in community change by making decisions and contributing to the idea and theStart modest is utilized in engagement-boosting strategies. By starting with the community then it is the start of the idea, and these ideas need to be made accessible andlighted to enable the community members to view them. This idea discussion should however be made to take the shortest time possible since many participants may need to deal with idea with short time and should be straight forward discussions as some members need to discuss ideas that make sense. According to this principle the society’s culture is the driving force since it facilitates prompt direction (De Weger et al., 2018). 
Another principle is that the community participator should always involve the community and be part of the community activities (Sanders Thompson et al., 2021). This will serve as the foundation for the community's members' motivation, as the engager's engagement and interaction will serve as a model for the culture and behaviours that the individual wishes to see in the community. This may also be done through social media by conversing in the groups created specifically for the target communities. The contributions must be viewed as supportive, kind, and beneficial for those who are a part of society. The members will feel more at ease and protected, allowing them to be their authentic selves, the more influencers participate in the community's politics and environment. This may encourage members of the community to express their honesty and true selves. Being persistent, consistent, and thorough while engaging with the community is another community engagement principle. A plan is always the engagement process and will mean that a plan needs to be executed so that the process can be successfully done. A plan in this case has a calendar that shows all the events that are to be carried and thus the calendar is necessary. This plan calendar should be well-crafted and clear to shows the community engagement points to be tackled.  This calendar will whoever shows the community progress and will give a track on the events that are done. Examining the performance data behind the actions might help in determining what is and is not working. This idea is supposed to be followed during the experimentation as well and therefore, it is necessary to attempt the activity in the community before learning how to execute it. The individual must start again and come up with the best strategy that can be employed to engage the community if the engagement rate is at its lowest point. Engagement activities should however be given time to succeed, and not everything that will be done will be a big success the first time (Sanders et al., 2021). 
There are different social media platforms that can be involved in community engagement (Xu and Saxton, 2019). These platforms enhance the community participation, are digitally structured and are used to communicate with different stakeholders. Stakeholders are communicated in this case because they are the major influences of community participation, and they have great impact on the community activities. So, it is possible to involve stakeholders by maintaining continual communication to make sure that everyone is on the same page, recognizing interests and current realities, and doing it in a way that will guarantee that the appropriate and appropriate stakeholders are invited to participate. Digital involvement can be the best way to communicate with stakeholders and take survey of several stakeholders can be important as it builds accurate and effective link in between thecommunication. These digital platforms that can be used in communication can be social media. This is accomplished by reaching out via social media to stakeholders and online influencers (Dennis, 2021). Many companies delegate their social media or community manager the responsibility of doing social media outreach and this strategy has the benefit of making advertising more intimate. Utilizing company brand pages for social media outreach has the benefit of appearing more official, especially if the business has already gained more popularity. For example, an individual can easily believe and advert that a well-known company is doing rather than a little know company. if company like coca cola does an advert through their official social media platform it will go viral than a small emerging business (Cities, 2020).
Therefore, the following can be among the many ways that an individual can utilize social media for project outreach while taking people's interpersonal abilities into account. The project's goals must be considered for the work of community involvement to be successful. Prior to engaging in social media marketing, choose an individual should first choose goals. The objectives will dictate the recipient of the message, how to compile a list of prospects, and how to contact individuals. For any initial outreach effort, an individual should try not to set too high goals (Unhcr and Carlisle, 2022). Making a prospect list is the other social media outreach strategy for community participation and this entails reaching out to anyone you follow on social media at random. Having a strategy with idea is necessary because this might be unsuccessful and make it difficult to track your efforts.  Ideally an individual can use influencers they can locate people who are likely to be interested in the business and sector. This is also achieved by identifying the key phrases that may be applied to the identification of the project or industry that aims to engage the community. Making social media accounts outreach ready is the second strategy. When a person interacts with others on social media, those who are following them may easily view their personal profile and information and the profile must seem professional for this to work effectively and for people to take it seriously. This may be accomplished by creating a variety of biographies on the professional accounts like Twitter or Instagram bio setup. An individual can do this by creating a professional profile photograph and describing who he/she is and the work.  The preservation of brands is the goal here and after that, an individual may invite others to contact the responsible person by providing means of contacting (Dennis, 2021).
To conclude this essay is that community engagement ensures that every person in the community participates in making decision and get involved in developing the community. This shows the importance of community engagement in sharping the community and the influence in the community growth. This essay has critically analysed the principles of the community engagement shows how the stake holders relate with the community. This principle shows the strategy that community engagement plays between the stake holders and the population. The essay has further discussed on social media platforms that are involved in the communicating to the stakeholders. The social media platform shows to have great influence on informing the stakeholders. Social media can influence largely and thus can reach a larger market. The essay has concluded by discussing on the how to make influence on the social media platform.
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