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This journal will reflect my learning of the chosen topic health and wellbeing – the emerging trend within hotels and why they are currently trending and discuss its importance in the hospitality industry. One of the most rapidly expanding sectors of the hospitality industry is wellness. Developing health and wellbeing awareness in the hospitality industry is being encapsulated in the growing international 'wellness' trend, which broadens the approaches to health and wellbeing to include nutrition, self-care, social satisfaction, and fitness (Lo, 2019). A quote mentioned by Sadhguru, 'to be healthy does not imply being disease-free. Health is when every cell of your body is moving about when you are happy, then you seem to be in better health mentally and physically overall’ (Isha, 2016). Wellness is the active pursuit of actions, choices, and habits which contribute towards an establishment of healthy lifestyle, Global Wellness Institute has a significant effect on global health and wellness by campaigning for public organisations and businesses which endeavour to prevent illnesses, lower stress, and improve overall quality of life. Its objective is to promote wellness all over the world (Global Wellness Institute, 2018). Everyday consumers are becoming increasingly aware that health and wellbeing is demanding variety, either at work or play, at home or away. Over the last decade, there has been a greater understanding of the diversified wellness concept, which is influencing consumer demands in virtually every aspect of life, of what we buy at the supermarket to how we invest our leisure time. This suggests that wellness trends are a growing organisation in the hospitality industry (Lo, 2019). I think health and wellbeing means to be mentally and physically active and healthy, look and feel good about one’s mind, body, and soul. It's challenging, but not impossible to manage a healthier lifestyle while travelling. Ferraresi, (2022) states that not only in large hotel establishments, but anyone participating in the hotel and hospitality industry, has acknowledged the significance of incorporating high calibre health & fitness spaces into their framework. In an industry that is expanding at a rate which is more than twice that of tourism. As more hotels have started to include wellness facilities on their agendas. Consumers can achieve sense of wellness by adopting or implementing certain lifestyle choices or holistic approach in their daily life, such as eating healthy nutrition, doing physical workouts, utilising time in other leisure activities. Highlighting some of the key trends from primary and secondary wellness that is popularly emerging within hotels in the hospitality industry are health retreats/resorts, spas, skiing, trekking, fitness, yoga, massage, gastronomy, hair and beauty therapies, rooms fitted with latest fitness equipment’s and machines, digital fitness training programmes, wellness features and aesthetics, therapeutic and holistic products, and services. Traveling for healthy lifestyle is a means people to enhance or manage one’s health and overall quality of life. Spas have emerged as an increasingly popular amenity in hotels of all aspects over the years, and the main facility where 'wellness' is considered to be provided. Originally, hotels either offered a full-service spa as part of their standard service or as a ‘great additional bonus’ to a hotel that specifically focuses on bedroom total sales or conferencing, rather than selling spa packages, for instance. This area has become increasingly relevant, and a new type of hotel known as a "wellness hotel" is emerging (Young, 2019). Successful wellness practise initiates with employee’s satisfaction, that motivates employee’s morale and productivity, not only do they drive customers loyalty but also, result in profitability, and expansion of the hotel business (Cohen and Bodeker, 2008). Marriott’s employees are better able to take care of themselves, their guest, and their neighbourhoods when employees feel appreciated, respected, and trusted. Marriot believes that their employees' and guests' health, safety, and well-being are crucial to their success as well as the imperativeness of their communities. They have principles and standards in place to help direct their commitment across each of these aspects. (Marriott, 2022). Hilton has created wellness rooms in which guests could unwind, recharge, have good night's sleep, take time for oneself, and enhance their overall health, if either travelling for business or relaxation. The new Wellness Guest Rooms involve eight revitalising elements: air, light, fragrance, taste, hydration, meditation, endurance, and audio (Hilton, 2022). 
Since the world travel crisis, caused by the pandemic, the hospitality industry decided to seek resources and frameworks that could have an influence on the development of wellness bookings (The Wellness Traveller, 2022). Concluding this topic, I have learnt the importance of wellness aspects becoming an emerging trend in hospitality industry. Working in operation hotel facilities wellness department requires skills and abilities in order to provide a seamless experience for the guests which I hope to acquire these competencies and able to demonstrate my theoretical and practical key skills if I were to work in this field in the future and attain recognition within operating hotel facilities. 
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