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	Student Number
	2328713
	Student Name
	Eric Bale

	

	Website Chosen 
	www.thecookingacademy.co.uk

	Insert hyperlink to website
	https//www.the.cookingacademy.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: leveraging optimised code and robust content delivery network, the cooking academy is engineered for maximum performance, typically rendering in under one second
on high-speed connection, technically website load is 1-2 second however the majority of website users abandon websites that take longer and face high bounce rates, fast loading website boosts users experience and SE  


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: the cooking academy has many sub-pages which enable users to find the information about company, services or products and our users navigate by a combination of hierarchical menus,


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: based on marketing evolution and modern technology is essential for customers to book through website because scheduling software is integrated in our website to facilitate our users, sometimes our company offer lower price and promotions when booked online and 24/7 convenience for users and customers. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: improve website speed are important because most of our activities is online and can help the users to avoid chaos example in 2020 during Covid 19 widespread internet disruption cause chaos in amazon, gov.uk and the guardian newspaper which lot of users was affected, our company focus on intuition navigation  and structure, prioritise user testing 
and effective content and layout to avoid negativity with our website. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in  

appearance on a mobile phone versus a computer? 


	Answer: the differences between both mobile phone and computer are mobile phone layout and design are optimised for small screens, touch navigation and sometimes speed featuring single layout column while computer are more complex layouts which involves mousse clicking and advance information density and wider visuals but both tools are important and useful engine.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the cooking  academy uses the three elements imagery, video and colour to identify brand and enhance customers engagement and navigation guide. in imagery, excellent quality imagery breaks up text, video lead to deeper interaction and colour to  combine mood and purpose.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:online chat is the most important tool that helps our users to interact instantly with our agents or automated systems without booking any appointment or meeting our agents physically when enquiring about the product or service. 


	Question 2d – How effective are the social media links on the website?


	Answer: social media become the most important tool in the  business environment the purpose of social media is to share information and connect globally  when running business is highly effective to link social media to website because it's helps to have wider audiences and increasing the visibility of the brand and enhancing customers trust and will help social media users to search for service or products, there are like a bridge between websites and social platforms.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: the majority of company make their services clear to customers through a combination of transparent, consistent communication across various channels such as digital and written communication, proactive sales and support, omnichannel approach, social media interacting.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: customer review are important which help the public with clearer picture of products or services evaluation our company is customers review been made by automated digital system, our company make sure that our users get actionable feedback the cooking
academy has an up to date system where the website user need to be inform according to our recent content.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: in the cooking academy  the company focused on the combination of tangible, behaviour and operation cues that exceed clients expectations in general our company is reliable, excellent customer care, tangible value and higher business quality practices. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: customer trust is solid when clear  pricing, ensuring legal compliance when there are transparency helps customers with purchasing decision and ambiguity, the reason why our price reflect to our products is to avoid misleading practice ensuring that customers are satisfy with the products or services they buying however certain company decided not to put the price which will give the customers extra job to go in the shop.


	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service? 
	1 the

	
	2.cooking

	
	3.academy

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: of course because our users need quality.relevant; helpful and trustworthy information and has excellent technical SEO and page experience.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: website is a vital tool within the business industry especially in 21 century where technology industry is moving fast therefore website facilitate potential customers and users  to utilise it without  physically going to the shops, where customers shop intangibly and sometimes can helps a customer to save the energy and transport cost.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: improvement of page speed are important  and critical for company success which impacting directly a customers experience and conversion rates  in particular when the page speed are slow can lead to negative impact in which customers get bored and feel annoyed therefore next time will avoid using the same website in general website need to be effective in order to attract customers 
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