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Mental health and the stigma related to it can have severe consequences for the individual. According to Thornicroft et al (2016), the stigma associated with mental health can have as severe or worse consequences than the illness itself and suggested that attitudinal change and improved perceptions of mental health could be facilitated by interventions aimed at reducing stigma, including mental health awareness education and increased social contact. The authors point out that direct social contact was the best type of intervention, often disconfirming pre-existing stereotypes the general public may have, for example, being viewed as ‘violent and dangerous’ (Mental Health Foundation, 2015). Stigma is well documented as a barrier to diagnosis of mental health conditions and also a barrier to the successful treatment for many individuals (Corrigan, Druss and Perlick, 2014; Golberstein, Eisenberg and Gollust, 2008). The World Health Organisation (2013) identified stigma as key in its 2013-2020 action plan on mental illness, opening up pathways for diagnosis, treatment and recovery.
Public attitudes towards mental health conditions in the UK have seen improvements over recent years (The Health and Social Care Information Centre, 2011; Evans-Lacko et al, 2014). The Time to Change (2015) report indicated that attitudes towards people suffering with mental health improved from 2008 to 2014 and displayed a statistically significant increase in tolerance and understanding of mental health over this period. An interesting section of this report showed that people who were aware of the Time to Change advertising campaign were more likely to report knowing someone close to them with mental health issues. Some 78% of people who were aware of the campaign knew someone with mental health problems compared to 59% of unaware respondents. The report also showed that 94% of people aware of the campaign said they believed in mental health stigma and discrimination, compared to 85% of people who had not seen the campaign adverts. Both of these points arguably endorse the importance of campaigning and the impact it can have on public attitudes, changing the way people experience mental health and access support for these conditions (Evans-Lacko et al 2012).
Even though improvements to society’s attitudes towards mental health were noted there are still real issues with stigma related to these conditions and discrimination people experience as a result of this stigma (Coleman et al, 2017; Evans-Lacko et al 2012). The Mental Health Foundation (2015) stated that 9 out of 10 people say that stigma and discrimination have a negative impact on their lives, noting how the best way to change attitudes is first-hand contact with people who have experienced these issues. If campaigns can make a difference to keeping in contact with people experiencing mental health issues, as found in the Time To Change report (2015), then there is a chance that these campaigns can influence experience based contact and make a positive change to mental health within the UK (Evans-Lacko et al, 2014).
One such campaign that has grown in momentum recently is the Heads Together campaign to raise awareness of mental health (Heads Together, 2020). According to The Royal Family (n.d.) website The Duke and Duchess of Cambridge and Prince Harry had discovered that there were many cases of mental health problems left unsettled at the centre of an individual’s life from both the social and private aspect. They started the Heads Together charity which the Heads Up campaign is from by working with their pre-partnered charities from other campaigns and developing a branch that helps people to open up about their struggles with mental health and its effects on the lives of individuals and people within and around their lives. In 2019 Heads Together joined forces with the Football Association (The FA, 2019) to campaign to change how society talks about mental health and inspire the largest conversation ever on mental health. With the FA’s involvement there was a mass audience available already, meaning that the campaign had a chance to reach a very large audience both nationally and internationally (FA Press Release, 2019). 
This was important because of the huge amount of people who suffer with mental health issues. Some 1 in 6 people in the UK will experience some type of mental health problem each year, where most types of mental health problems coming from anxiety disorder, depression, phobias, OCD or PTSD. Will and Kate’s popularity arguably raised the profile of the campaign and its novel way of reaching men because of its association with football and its possibility of reaching wider society, influencing attitudes towards mental health. Stigma and discrimination surrounding mental health problems could result in an even worse ordeal for individuals which could be harder to recover from. Stigma, not only from society and strangers, but also from friends, family, employers and colleagues affects individuals (Mental Health Foundation, 2015).
Individuals with existing mental health problems are least likely to be able to find work, hold steady, long lasting relationships, and they struggle to be included in society because of stigma and stereotyped views of mental health. The stereotyped views that people created about individuals with a mental health problem, irrespective of severity, includes viewing them ‘violent and dangerous’ when they are statistically at a higher risk of being attacked by others or at harming themselves (Mental Health Foundation, 2015).
According to Recovery across Mental Health (RAMH, 2020) women (29%) are more likely to be treated for mental health after opening up about their struggles than men (17%). There are many different factors that affect both men and women, but in different ethnic backgrounds there are roles that women must follow both in their private lives and in society under the eye of the patriarch.
The FA and Heads Together launched Heads Up to raise awareness, by using the influences and the popularity of football, to showcase the importance of not only physical health, but mental health. One of the most important parts of this campaign was that many footballers opened up about their struggles. One such footballer, Matt Legg who was diagnosed with depression during his second year at university said he lost all of his confidence and it had affected his studies and his love for playing football. Thankfully, Legg had help from his cousin Ian McKenzie, who, after some time, managed to convince him to go to a game and help him believe that there was hope in the world by keeping fighting against the darkness that surrounds a person and to keep on going (Legg, 2019).
There are a variety of campaigns dedicated to raising awareness for mental health all across the UK and are produced to encourage conversations about mental health these are in line with government directives to improve health and well-being (Welsh Government, 2012). The Mental Health Act 1983 – updated in 2007 – and the Equality Act 2010 under the section for disability discrimination where created to help individuals in regarding what rights that they have when it comes to assessments and treatments for their mental health in hospitals as well as how they are treated within their communities and work placement (Mind, 2020; Mind 2019). 
The Duke of Cambridge, who is the president of the FA, had criticised multiple football clubs on their attitudes towards the mental health of their players in an article for the BBC (2019). Prince William commented: ‘Some of these clubs don’t do anything about mental health’ and added that the way players were looked after needed to change as did the stigma that connected itself to the sport and the individuals as many players come from different and varyingly difficult backgrounds (BBC, 2019).
After this statement by Prince William, Michael Bennett, head of welfare for the Professional Footballers’ Association (PFA), praised him as did many players who use its services on welfare including many footballers, both former and current professionals, who opened up about their individual stories of battling with mental health problems (BBC, 2019).
This campaign has limitations as it was only trialled for the 2019/20 season. It is unclear whether the FA will continue its partnership however it is likely that it will depend on how successful the campaign has been. It could be that it was too limited and may need some revision. Alternatively, because it was so short term, were they just setting this campaign up for people to fail. Or was it to help raise the awareness only? All the high-profile association with the Royals perhaps obscured the fact that the campaign was limited. As evidence by Kakuma et al (2010) very few interventions: -
‘are systematically evaluated for the effectiveness and very few are being published in peer-review journals or in reports where experiences and lessons can be shared and potentially applied elsewhere’ 
This likely indicates that the effectiveness of this particular campaign, even with its royal endorsement, may never be fully evaluated.
The campaign ends in May 2020, but it is unclear at this time as to whether it has addressed a need in the football community. Obviously with the added problems relating to the pandemic it may be some time before the findings are fully evaluated. If it found to be helpful what is the likelihood of securing additional funding to keep working? Perhaps prior to the pandemic funding would have been more easily secured but it remains to be seen if the work will attract more money. In all likelihood the pandemic may have created a situation where people’s mental health needs more care and consideration. By only operating for a year was the campaign bringing false hope or was it the most efficient way of identifying a need? Mental health issues are long-term problems which require long term solutions and long-term support. Because this campaign is still ongoing it is unclear whether it is something which could offer long-term support. If the campaign is about raising awareness about mental health issues among the football audiences then it has probably achieved its aim.
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