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Sustainable Hospitality: A Circular Economy Approach in Marriott's CSR Policy
Introduction
In the face of challenges, the hospitality industry is currently, at a crucial point where it must adopt sustainable practices beyond traditional business models. Corporate Social Responsibility (CSR) has become an aspect for organizations navigating this paradigm shift with a growing focus on integrating circular economy principles. The core of this shift lies in recognizing that the linear approach of "take, make dispose" is not sustainable. Instead, a circular economy model that prioritizes waste reduction efficient use of resources and responsible consumption has emerged (Ellen MacArthur Foundation, 2017). This essay examines Marriott International’s CSR policy as it relates to the principles of the economy. While exploring Marriott’s commitment to sustainability we will also highlight examples from the industry to underscore the importance of embracing circular economy practices in creating a responsible and socially conscious hospitality sector.
 
Circular Economy and CSR
The concept of an economy—focused on maximizing resource utilization—has gained recognition as a transformative force, in sustainable business practices (Kirchherr et al., 2017).In contrast, to the economy, which follows a "take make, dispose" model the circular economy aims to establish a closed-loop system that reduces waste and enhances resource efficiency (Ellen MacArthur Foundation, 2017). As companies grapple with their impact on the environment and society incorporating circular economy principles into Corporate Social Responsibility (CSR) has become crucial. World Economic Forum. (2017)
CSR is no longer an endeavour; it has evolved into a strategic imperative for organisations across various industries, including hospitality. CSR involves integrating social and ethical considerations into business operations with an emphasis on practices that go beyond regulatory requirements (Carroll, 1979). Within the context of the economy, CSR becomes a means through which companies commit to shrinking their footprint promoting responsible consumption and contributing to a more sustainable future. (Shishime, T., & Fukuda, K.,2017)
Marriott International serves as an example of how the circular economy and CSR intersect through their dedication to practices (Marriott International, 2022). The company recognizes that embracing circular economy principles is not morally right but strategically essential, in an era where consumers increasingly value environmentally conscious businesses. By integrating the concept of economy into their Corporate Social Responsibility (CSR) initiatives companies, like Marriott aim to have an impact on both the environment and their financial performance. This integration reflects a shift in how corporate responsibility is understood moving beyond compliance to a proactive approach where organizations actively seek innovative solutions to minimize their environmental footprint and contribute to the well-being of the communities they serve. As the hospitality industry navigates the complexities of practices combining circular economy principles with CSR emerges as a strategy for building resilience enhancing brand reputation and ensuring a future where economic growth is not detrimental to the environment. (Geng et al 2012)

Marriott's CSR Policy and Circular Economy
Marriott International, known for its leadership in the hospitality sector has embedded circular economy principles into its Corporate Social Responsibility (CSR) policy. The company’s commitment revolves around aspects such, as waste reduction, responsible consumption and sustainable sourcing (Marriott International, 2022). Marriott has implemented a strategy to reduce its impact by focusing on waste reduction. They are taking measures, such, as minimizing the use of single-use plastics implementing recycling programs and collaborating with suppliers who prioritize sustainable materials. 
Marriott’s commitment to responsibility (CSR) goes beyond waste reduction. They also prioritise energy efficiency. Utilize energy sources. This aligns closely with the principles of the economy as Marriott actively invests in eco-technologies and implements energy conservation measures across their wide range of properties. Their goal is not to reduce their carbon footprint but to maximize resource value through sustainable practices. 
In line with their circular economy efforts, Marriott places importance on sourcing. They actively work with suppliers to ensure that goods and services meet environmental and social sustainability standards. This commitment is not just symbolic; it is an initiative aimed at creating a closed-loop system where materials are responsibly sourced used efficiently and repurposed. This reflects Marriott’s dedication to economic principles. 
Throughout their pursuit of an economy within CSR initiatives, Marriott emphasizes transparency and accountability, as core values. Marriott International in its pursuit of a future sets clear goals and regularly updates its progress to demonstrate its dedication, to stakeholders. This proactive approach not only aligns with the principles of the economy but also establishes a benchmark for responsible business practices in the hospitality industry. 
By incorporating circular economy principles into their responsibility (CSR) Marriott ensures that they consider the entire lifecycle of their products and services from sourcing to disposal. This comprehensive and responsible approach resonates with consumers who value businesses that prioritize sustainability. (Vezzoli, C., & Manzini, E. 2008)
The seamless integration of circular economy principles into Marriott’s CSR policy showcases how embracing sustainability can be transformative for an industry leader. Then seeing it as a burden Marriott embraces sustainability as an aspect of their identity and business strategy. As consumer demand for choices continues to grow Marriott’s commitment, to circular economy principles not only meets these expectations but also positions them as leaders driving positive change in the hospitality sector. (Bocken, et al 2016)
Evaluation of Marriott CSR Policy
Marriott International deserves an evaluation, for its commitment to circular economy principles in its Corporate Social Responsibility (CSR) policy. It's not a gesture but a strategic imperative that aligns with global sustainability goals (Marriott International, 2022). 
One aspect that stands out is Marriott’s focus on reducing waste. They actively participate in initiatives to minimize single-use plastics and have recycling programs showcasing their dedication to reducing their impact (Marriott International, 2022). This commitment aligns with circular economy principles by promoting a closed-loop system where materials are e repurposed and recycled contributing to sustainable resource management (Ellen MacArthur Foundation, 2017). 
Marriott also emphasizes energy efficiency and renewable energy sources as part of their circular economy practices (Marriott International, 2022). Their investments in eco-technologies and energy conservation measures demonstrate their commitment to stewardship while aligning with circular economy principles of maximizing resource value and minimizing waste throughout the product lifecycle (Kirchherr et al., 2017). 
Furthermore, Marriott’s dedication to sourcing adds another layer to the circular economy narrative, within their CSR framework. Marriott International’s dedication, to collaborating with suppliers to uphold environmental and social sustainability standards demonstrates its commitment to creating a supply chain. This approach aligns with the principles of the economy, where responsible sourcing is crucial (Marriott International, 2022). 
The transparency and accountability exhibited by Marriott in establishing goals and regularly reporting on their progress are components of an effective corporate social responsibility (CSR) policy (Marriott International, 2022). This commitment to accountability is in line with circular economy principles as it fosters a culture of improvement and encourages stakeholders to participate in the journey towards sustainability (Carroll, 1979). 
To assess the impact and success of Marriott’s circular economy initiatives it is important to go beyond the company’s self-assessment. Independent third-party evaluations and industry acknowledgements serve as benchmarks for evaluating CSR initiative’s effectiveness. For instance, certifications like ISO 14001 for environmental management systems or recognition in sustainability indices provide proof of a company’s dedication to economic principles (ISO, n.d.). 
In summary, Marriott International’s CSR policy exemplifies an approach to integrating circular economy principles within the hospitality sector. The evaluation not only showcases their commitment to sustainability but also highlights strategic alignment, with circular economy practices that can foster long-term business resilience and positive stakeholder relationships.
 
Industry Examples of Circular Economy Practices
As Marriott continues its journey, towards sustainability it recognizes the importance of assessment and adaptation to ensure the effectiveness and relevance of its circular economy initiatives in meeting sustainability expectations. 
The hospitality industry, including Marriott International, demonstrates a commitment to adopting circular economy practices. Various examples highlight how the sector is making strides towards sustainability. UNWTO. (2019)
Premier Inn, an immense hotel chain, has implemented initiatives that embody the principles of the economy. By focusing on reducing food waste through solutions like surplus food redistribution and composting (Whitbread, 2022) they are effectively minimizing waste and optimizing resource utilization by repurposing food waste into products. 
Accor, a hospitality group stands at the forefront of circular economy adoption. The company has committed to eliminating single-use plastics from its operations (Accor, 2022). Their initiative addresses the issue of waste by seeking alternatives and promoting responsible consumption. This aligns with the economy’s objective of reducing reliance, on resources and mitigating the environmental impact of disposable materials. 
InterContinental Hotels Group (IHG) integrates building practices that resonate with circular economy principles. IHG places an emphasis, on incorporating eco designs and construction materials in its properties ensuring that they adhere to rigorous environmental standards (IHG, 2022). This approach reflects their commitment to minimizing the impact hotels have on the environment aligning with the principles of resource use and waste reduction in the economy. 
These real-life examples not only showcase how principles are being put into practice but also highlight the importance of collaboration in driving sustainability within the hospitality sector. By adopting economic practices these companies not only contribute to environmental preservation but also position themselves as leaders in sustainable business practices meeting the evolving expectations of environmentally conscious consumers. 
Moreover, these initiatives demonstrate how adaptable circular economy principles can be across aspects of the hospitality industry. Whether it is implementing strategies to reduce waste by sourcing materials sustainably or promoting consumption these examples illustrate that circular economy practices can be tailored to suit operational needs. They serve as a guide for companies seeking to embrace sustainability in a way (Kirchherr et al., 2017).
 
As the hospitality industry continues its journey towards sustainability these real-world examples offer inspiration and guidance for others who wish to follow suit. (Gössling, et al 2020). The collaborative and flexible nature of these circular economy initiatives exemplifies the potential for change within the industry while setting a precedent, for environmentally conscious business practices. In today’s changing world of sustainability, ty the hospitality industry finds itself at a point where Corporate Social Responsibility (CSR) and circular economy principles converge to shape a more resilient and responsible future. 

Conclusion
The case study of Marriott International, which is discussed in this essay highlights their dedication to incorporating circular economy practices into their CSR policies. By addressing waste reduction, responsible consumption and sustainable sourcing Marriott not only minimizes its environmental impact but also sets a noteworthy example, for sustainability within the hospitality sector (Marriott International, 2022). 
The assessment of Marriott’s CSR initiatives demonstrates an integration of circular economy principles that prioritize transparency, accountability and a proactive approach towards sustainability. This proactive stance is crucial as circular economy practices continue to evolve and adapt to the changing landscape (Carroll, 1979) Marriott’s efforts exceed compliance. Showcase an authentic commitment towards driving positive change, in the industry.
Furthermore, examining real-life cases in the hospitality sector, such, as Premier Inn, Accor and InterContinental Hotels Group (IHG) demonstrates how principles can be put into action. These companies showcase the flexibility and adaptability of circular economy practices by tackling issues like reducing food waste eliminating single-use plastics and adopting sustainable methods. Their success stories serve as sources of inspiration that offer insights for organizations looking to embark on their sustainability journey.
 
To sum up, integrating circular economy principles into responsibility (CSR) policies not only aligns with environmental stewardship but also enhances a company’s reputation, and relationships with stakeholders’ long-term term profitability (Kirchherr et al. 2017). As conscious consumers continue to raise their expectations for the hospitality industry embracing circular economy practices becomes a necessity, for companies aiming to thrive in the future. Marriott’s commitment and the examples discussed in this context highlight that sustainability is not a checkbox but an ongoing journey that requires continuous innovation and collaboration to foster a more sustainable and responsible hospitality sector. Ultimately the seamless fusion of CSR and circular economy practices is not merely a passing trend; it represents a power that will shape the future of business within the hospitality industry.
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