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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 



	Answer I was really impressed with how fast the Hollywood Bowl website loaded. usually, websites with a lot of high-quality photos and booking tools can be slow. The Hollywood Bowl website was quick. I tried it on my laptop and my phone. It was fast both times. This is important for a business like the Hollywood Bowl because if the website is slow people might get frustrated and leave. The Hollywood Bowl website loads quickly which makes a first impression. (AlifTech Solutions, 2025).


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The Hollywood Bowl website has a lot of content with pages for each location and party package. I did not find it confusing. The main menu is clear. I liked using the "Find Your Centre" tool. It takes you to the information you need in just a couple of clicks. I thought the navigation was easy to use and I never felt like I was searching for information, which made the experience more enjoyable (Bowl Hollywood, 2026a).

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, customers can make bookings directly through the website using a real‑time booking system. From my experience on the site, users can choose dates, times, and offers such as “2 Games and a Drink.”(Bowl Hollywood, 2026a). I found the booking process simple and clear. This saves time for customers and reduces the need for phone calls, making the booking process more efficient for the business (London Stock Exchange, 2025). 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The Hollywood Bowl website is great. There are a few things that could be improved. Some pages, like the food and drink menu are very long. Require a lot of scrolling on a phone. A "Back to Top" button would be helpful. I also think the Hollywood Bowl could improve accessibility by adding a toggle for high-contrast text or larger fonts. These small changes would show that the Hollywood Bowl cares about all customers experiences (Dc Design, 2025).

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer I really like the way the Hollywood Bowl website looks; it has a fun feel that suits a bowling alley. On my desktop it looks big and engaging. It also works well on my phone. The menu is easy to use and the "Book button is always available at the bottom of the screen. The Hollywood Bowl thought about how the website would look on phones, which's important because many people book nights out on their phones (Bowl Hollywood, 2026b).


	Question 2b - How does the website use imagery, video, and colour? 


	Answer: The Hollywood Bowl website uses visuals well. The colours, like neon pinks and blues create an atmosphere. The videos of people. Having fun make, the website more inviting than just static photos. The food photos also look great which is not always the case on websites. This modern and social approach helps position the Hollywood Bowl as a place to go for leisure (Fishtank-Agency, 2025)


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
Currently, the site uses an automated "Help" widget and a comprehensive FAQ section rather than a live-person chat (Bowl Hollywood, 2026b). While effective for common queries like "Do you have disabled access?", the absence of a 24/7 AI-driven chatbot may be a minor disadvantage for customers seeking instant, personalized support outside of standard business hours (Dc Design, 2025)

	Question 2d – How effective are the social media links on the website?


	Answer: Social media links to platforms such as Instagram, Facebook, and X are clearly displayed in the website footer. These links are effective because they encourage users to explore real customer posts and reviews. This helps build trust and keeps users connected to the brand beyond the website itself (Trustpilot, 2026). This integration is a critical technical competency for modern businesses aiming to boost brand loyalty.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	I found the breakdown of services to be very straightforward. Everything is grouped into logical categories like "Bowling" or "Parties," so you never have to guess where to click. I especially liked how they explain their packages; they clearly state what you get for your money so there aren't any surprises. Whether it's a family deal or a corporate event, the value is presented right up front. It helps customers find what they need without feeling pressured (Bowl Hollywood, 2026a).

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: They’ve integrated Trustpilot reviews directly into the site, which I think is a very transparent approach. I saw several reviews from 2026 praising the "friendly staff" and the "great vibe". Seeing real feedback from ordinary people is much more persuasive than marketing copy. It gives a more accurate look at the service quality and definitely helps build brand trust (Trustpilot, 2026)

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The whole site has a very "premium" feel to it. From the professional photos of the VIP lanes to the sleek way the site moves, they are clearly trying to move away from that old-fashioned bowling image. I’d recommend it to a friend because the digital "journey" feels so refined. If a company puts this much effort into their digital presence, you assume they take that same care with their physical locations. It’s all about creating that high-quality perception (Bowl Hollywood, 2026b).
 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are exceptionally clear, often displayed as "from" specific amounts (e.g., a family of four for £26) to manage expectations (London Stock Exchange, 2025). These prices reflect the quality shown, with clear differentiation between standard and premium VIP offerings, ensuring no hidden costs at checkout.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.  Bowling

	
	2. Entertainment

	
	3.  Parties

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, Hollywood Bowl consistently appears in the top organic results for these keywords (AlifTech Solutions, 2025). This indicates a highly effective Search Engine Optimization (SEO) strategy, ensuring the business remains visible to high-intent digital traffic.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I think they do. Social media is great for a quick scroll, but when I’m ready to spend money, I want the security of a proper website. To me, a website is a business’s "digital home" it’s where the formal stuff happens, like secure bookings and clear pricing. For Hollywood Bowl, the site is basically an automated employee that works 24/7. It handles thousands of bookings and answers basic questions around the clock, which lets the physical staff focus on the people in the centre (London Stock Exchange, 2025). Without a professional site, I think a business really struggles to look credible in today's market (Dc Design, 2025).

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I had to choose one improvement, I would suggest adding a 360-degree virtual tour for each location. While their existing photos are good, being able to virtually "walk" around the lanes and the bar would be fantastic. I believe this would be particularly useful for people booking large events or corporate parties, as it eliminates any remaining uncertainty about the layout. If you can see exactly where your group will be situated before you even arrive, you will feel much more confident about completing your purchase (AlifTech Solutions, 2025).
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