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Effective marketing strategies are considered essential for ensuring the growth and long-term success of the business because it helps set out the specific goals of the company. This shall also include identifying the ideal customers and strategies that must be adopted to reach the target audience (Ferrell, Hartline and Hochstein 2021). Marketing strategies are the plan of action and the specific blueprint related to the marketing activities the business will adopt in the following months and years to ensure the company's growth (Vieira et al., 2019). In the following essay discussion related to the marketing strategies of Six Senses and Moxy will be done. Along with this, marketing analysis, segmentation and sustainability strategies of the companies will also be focused on. This shall help assess the effectiveness of the different marketing strategies adopted by the companies and highlight the significant factors that are beneficial in ensuring a strong position in the market. 
According to Latan et al. (2018), some of the significant external factors, such as competition, politics, economic conditions and customers, have a considerable impact on the overall performance and success of the company. With that, at the time, they are beyond the control of the business and hence need to be focused on to ensure success. In the case of Six Sense and Moxy, political factors play a significant role in ensuring the smooth functioning of the business. In the case of the hotel and hospitality industry, the stable political condition and decisions taken by the country's government play a significant role. In the case of the United Kingdom, the country has an everyday political necessity, and with that, the government also support the industry because of the revenue it generates for the economy.
Furthermore, in terms of economic conditions, some significant factors that can impact the company's performance include unemployment, inflation, and exchange rates (Chuang and Huang 2018). Due to the recent pandemic, there was a decline in terms of sales within the hospitality industry, but the situation has been improving. In addition, Epstein (2018) states that with the ease of travelling, tourism has increased across the globe. With that, there is a slight change in people's perception as now people are looking for hotels which provide a safe environment in terms of hygiene. Furthermore, technology helps improve the way businesses operate and work. Within the hospitality industry adoption of advanced technology would be beneficial in improving the overall customer experience. 
A marketing mix is an effective tool adopted by the company to produce a desirable response from the target market. Following is the marketing mix applied for Six Senses and Moxy. 

	
	Six Senses 
	Moxy

	Product
	· The services provided, including Hotels, Hospitability, management, Resorts, and lodgings by the brand, are the total product (Zhang, Xiong and Lee 2020). 
	· The unique services and experience provided by the brand are the core product. 

	Price
	· The brand provides services with different rooms and suite ranges; therefore, prices differ. With that, the company adopts a premium pricing strategy.   
	· As the brand is associated with Marriot hotel groups, therefore, adopted a premium pricing strategy. 

	Place
	· Currently, the brand is operating in different countries across the globe. 
	· Similarly, Moxy hotels are also available in different countries (Carvalho and Pinto 2018). 

	Promotion 
	· The brand uses digital media for its promotional strategies. 
	· Moxy is majorly using its official website for promotional strategies. 





The brand's Six Senses and Moxy segmented customers who prefer luxurious and comfortable rooms. With that, the target market for the companies includes families, couples, professionals and millennials. In addition, Six senses are positioned as a business that provides a luxurious stay and, at the same time, also emphasizes the guests' well-being. On the other hand, in the case of Moxy, the brand focuses on positioning itself as a business that emphasizes providing a unique and fun experience to its guests (Xiong and King 2019).  
In the view of Katsikeas, Leonidou and Zeriti (2020), marketing choices play a significant role in the overall success and growth of the company. With the analysis of the marketing strategies adopted by Six Sense and Moxy, it has been identified that both brands have a significant audience present on their website. With the statistics presented (refer to appendix 1), it has been determined that in comparison to Moxy, Six senses have more traffic engagement, with that total number of visits also on the Six Senses website. In addition, a monthly visit to the website is much higher in the case of Six senses than in Moxy (refer to appendix 2). Furthermore, among the different channels for searching for the hotel, organic searches are most common, which is frequent in Moxy's case rather than Six senses (Refer to appendix 3).
Moreover, in terms of communication, Six Senses, in comparison to Moxy, is performing much more efficiently, and with that, the focus is also given to using different digital mediums. In the case of Moxy, the priority is majorly given to websites. With that, Six Senses also emphasizes sharing the different strategies adopted by the brand, for example, in terms of sustainability; contradictory to this, in the case of Moxy, there needs to be more information on the different channels. Overall, in terms of communication, the Six senses are performing relatively well and are using other mediums efficiently (Similar web. 2023).  
Brand positioning is crucial for efficiently targeting the audience and accomplishing the developed goals (Akbari et al., 2020). In the case of Six Senses, the brand is positioned as a brand that emphasizes providing comfort through a peaceful environment. The brand also focuses on the guests' well-being and the community (Six senses, 2023). Contradictory to this, Moxy focuses on providing its services in a much play whole manner; to do so, the brand focuses on eliminating the conventional environment from the hotel. For example, the guests are welcome with a cocktail glass at the bar rather than at the front desk. In terms of market positions, both the brands offered services which are contradictory to each other, but with that, the core focus is on providing high-quality services and ensuring that guests have a memorable experience while staying at the hotel (Moxy 2023). 
The core messages communicated by both brands are related to the services provided. Six Senses' primary news is related to the importance of well-being, which the brand focuses on and therefore ensure that it should be incorporated at all levels. In addition, the brand emphasizes sustainability and has developed different goals, such as a plastic-free 2022 (Six senses 2023b). On the other hand, in the case of Moxy, the brand focuses on communicating the fun and unique environment the guests can experience. In addition, the focus is also on ensuring that customers are satisfied with the services and have a high-quality experience while engaging with the brands. Companies emphasize the value of tackling geopolitical, social, and contemporary themes in their marketing initiatives. They want to use marketing to demonstrate their commitment to good governance, ethical corporate conduct, a sustainable environment, and current societal issues. Sustainability-focused marketing emphasizes green programs and projects, such as eliminating waste, resource conservation, and promoting renewable energy. This advertising enables businesses to stand out from rivals and attract customers who value eco-friendly products. 
As businesses work to solve general societal top environmental problems, marketing and sustainability are becoming more and more integrated. Marketing spreads the word about a business's sustainability dedication and advertises environmentally friendly services and procedures. Promoting eco-friendly goods, waste reduction, resource conservation, and developing renewable energy are a few examples of this (Dangelico and Vocalelli, 2017). Businesses may stand out from rivals and draw in customers seeking environmentally friendly items by highlighting their dedication to sustainability. Furthermore, companies may utilize marketing to inform people about sustainability, increase consciousness of environmental challenges, and spur constructive change. To sum up, advertising and sustainability are essential elements in advocating for a more sustainable future and solving the problems that our world is now undergoing.
Establishing moral and just corporate practices is the primary goal of social issue marketing. This entails boosting ethical trading methods, ethical manufacturing, and aiding localized economies. A coffee corporation may emphasize its initiatives to assist coffee growers by providing them with a fair rate for their harvest. Organizations may draw customers to seek items that reflect their beliefs by showcasing their dedication to social responsibility. Organizations are utilizing marketing to support political stability as geopolitical stability becomes vital in the global economy. This involves working to advance human rights, safety, and harmony.
Additionally, businesses are addressing contemporary issues like diversity, gender equality, and inclusiveness through marketing. This kind of advertising frequently focuses on advancing gender and racial equality, helping marginalized populations, and encouraging diversity and equality within the workplace. For instance, a tech corporation may emphasize its initiatives to advocate for equal wages for equal labour and enhance inclusiveness in its workplace. Organizations may draw clients who respect these principles and search for companies that adhere to their convictions by solving these contemporary issues. 
With the discussion mentioned earlier, it is concluded that adopting effective marketing strategies is essential for the brand's success. In the case of Six Senses and Moxy, both brands focus on providing high-quality service to the guests. Although the approaches of both brands differ, the core emphasis is on ensuring customer satisfaction. 
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