2



Content’s page




Pages 2 to 4 – Vegan food box campaign proposal

Pages 5 to 6 – Reference list























[image: A picture containing logo

Description automatically generated]Vegan food box campaign proposal
There is a new vegan range for the subscription box company. I have been tasked to promote the new vegan range for the subscription box. To promote the vegan range, a campaign proposal has been created.  According to Kennedy (2015) a campaign is a string of actions that promote a service using outlets and techniques to show your distinctive point of view and unique suggestions. Proposals are official, penned submissions by a company or people to execute an operation for the company or people they are pitching to. The goal of a proposal is to equally describe how the operation will be exercised and to convince the party to go for the proposal (Cobb & Divine, 2016). Based on this information a campaign proposal is a document promoting your vision to persuade and give information on a project to get accepted by a party. The budget allocated is 50,000 and the aim is to sign up 5000 new members.
Communication channels are forms of media that are utilized to transmit a message from an individual to another (Weebly.com, 2021). The purpose of a communication channel is to have a successful way of contacting and connecting with their audience (The Health Foundation, 2021).  Press releases for the new vegan product will be best suited for internet-based functions, social media pages and on the official website to advertise. Press releases are an inexpensive way to get in touch with consumers and prospects through industry news, organisational networks, and media. Press releases can reveal a new merchandise, new recruits, new collaborations, and other key information to your audience (Lautenslager & Levinson, 2014). Advertising will be across all social media platforms, the official website, and we will also pitch a story to a journalist. Fennis and Stroebe (2016) says advertisings main objective is, frequently, to give knowledge on what is on offer, the location, and the cost. The purpose for the use of an informational appeal is to transmit to the public something that is brand-new and something that is possibly pertinent about the specific merchandise, service or concept advertised. So, we would be looking using an informational based approach but to make it distinctive, but at the same time telling the customers the main information about the new vegan product. As stated by Ekhlassi, Moghadam and Adibi (2018) by having an online account companies can attain access to more than a billion users that companies can use to intermingle with in an inexpensive way. This can help companies connect with followers, keep them up to date and collect feedback. These days, people are paying no attention to spam emails as they are not liked due to the amount they receive. The old offline means are not the top way to reach an audience anymore with younger people leaning in the direction of online channels. Social media gives brands an opportunity to reach more people they otherwise could not with the traditional ways of marketing. Brands can enhance their reputation with customers and sales can even increase due to seeing or going to the brand page. So, using social media is a vital cog in the marketing machine for our brand. Different social media require different approaches to advertising. Social networking sites can be used via general posts, articles used with blogs sites, content sharing social media like YouTube will require video advertisement, virtual social and game worlds will be done through paid advertisement (DIGIDAMIN, 2020). Paid advertisement will be rolling out across other social media platforms too though. On the word of Patel (2017) paid advertising grants direct advertising that can be seen by people of the social media platform. Social media typically present further choices for focusing on people, such as, the place, sex and age. Paid advertising helps you attain customers swiftly and effectively. Facebook and Twitter will be where will concentrate the paid advertising, with £10,000 reserved for this.
A short-term aim for the company will be to persuade LadBible to promote the product with our story. LadBible is a popular social media page that posts news related stories and that is followed by a high number of people, with an audience currently over 584 million people every month, so to get 
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them onboard is a must (LADBIBLE Group, 2021). A way for the story to roll out is to be unique in a way to be newsworthy. The news narrative is of vital importance to a solid PR campaign, it is seen as a pitch to the media. The product will pique the interest of journalists as it is eco-friendly. Events can interest journalists too. We should invite and reserve seats for journalists to attend events across the UK to persuade them to publish our story (Waldron, 2019). Events can be planned in major cities, at these events there will be a dress code for animal clothes and potential customers can bring their own pets to show support for vegan food, with a slogan of ‘Be meat-free’. 10,000 will be reserved for these events, including staff wages, venues, and equipment. At these events there can be speeches from people who have gone vegan and the company staff in support of vegan food. In my opinion, the quirkiness and oddness of dressing up in animal clothes and bringing animals to events will hopefully be enough to get noticed and for LadBible to publish the story.
According to Shin and Heath (2020) public relations is the instrument for accomplishing a persons and company influence, and shared engagement across contending pursuits, to endure and flourish by performing methods that take control of situations that could cause trouble for the organisation or to give a positive image of the company. To keep control of public relations and for the company to maintain a positive image of an eco-friendly company we should hire a PR expert to manage posts and advise us on approaches to take across the campaign and social media. Stated by Behar (2019) a modern-day PR expert should be relentlessly looking on social media, they should converse and partake in discussions constantly and be imaginative about how to attain appropriate focused customers. PR experts should know to a degree the intended audience, their attributes, media intake patterns and inclinations.  Having a PR expert will be beneficial for the company as they can advise us on keeping a good image and it will be a safety net for the company in case we run into problems that could damage the brand. If an unexpected crisis occurs then we will need reactive PR, we will be using our PR expert for advice and guidance of the appropriate action to limit negative brand image. According to Kaya and Ayman (2020) reactive PR concentrates on disaster-based problems, to reduce or prevent them. In these situations, to lessen harm to the brand image, an appropriate plan needs to be executed, then when disaster does hit, the company can unscramble the situation and focus on developing trust. Gaining a good image for your brand can take a lot of time and effort, but you could lose it instantly. We need to do regular SWOT analysis and have plans in place for our proactive and reactive PR, so we can maintain a viable advantage. A SWOT analysis an acronym of strength, weaknesses, opportunities and threats (Sarsby, 2016). A SWOT analysis aids management to review and assess the information collected on the businesses internal and external settings as an element of the preparation development. It supports companies to determine if their objectives and targets are achievable or not. If the ambitions are unfeasible then then management can devise a different course of action for the company (Kumar R, 2020).
For the video advert that will be used on our social media pages, web sites and possibly LadBible, 10,000 will be set aside for an advertising company to create the video. The video will consist of people opening the food box and there being vegan food in there, throughout the video the family cook, plate the food, and eat it. While eating the food the family start crying because it tastes so good. There will be a voiceover at the end of the video saying ‘who says you need meat to taste good’ with the slogan ‘be meat free’ shown across the bottom of the screen a few seconds before it finishes. The video will be 30 seconds, quick and simple to keep the attention of potential customers. We want a family friendly atmosphere created for the video, and for customers to be intrigued by the vegan food and for them to be persuaded to give vegan food a go. There are laws and regulations that must be followed for the advert. All marketing and advertising must be a correct 
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depiction of the merchandise or service, lawful, respectable, honest, socially sensible (GOV.UK, 2021). A way to efficiently keep within the laws and regulations is by having a compliance officer. A compliance officer supervises submissions of the company before they roll out to ensure they do not deter from the law. A compliance officer will protect our brand and offer the company advice on staying within the law, so hiring one for this project is highly recommended (KMC University, 2019).
Another way to promote the new product is to boost the position of the website to the top of the search engine results when terms such as the website name and vegan food are searched for online, this is called search engine optimisation (Calicchio, 2021). As of February 2021, Google dominates the market share of search engines with 86.6% (Statista, 2021). This is a clear choice that we should go with Google to use the search engine optimisation as it is by far the most popular. WebFX (2021) says that monthly retainer’s cost from $750-$5,000. We will only need the basic package as we would not need other services such as website or social media page creation. We will set aside 5,000 in British money for two months SEO to promote the company.
There will be an introductory offer included with the promotions for the first 6 months to entice new customers which will be £5 cheaper than the actual price that we will use following the first 6 months. Promotions are an action that presents enhanced enticements to encourage acquisition or to try out merchandise or a service. They are an effective and convincing marketing instrument (Stevens, Loudon and Nykiel, 2013). Davis (2017) says when measuring a successful campaign, businesses should make every effort to acquire a lofty transaction rate. It is a sign that their campaign was desirable enough to draw a reaction and procurement. A high transaction rate happens when companies are exceptionally clear in their aims, intended audience is specified, and well-made message is designed. Through the advertising and promotion, we are aiming for a 20 % increase in followers, a 50% increase in mentions of our company food-box and veganism, and 5 million views across social media for our video advertisement. This attention will help drive us to reach our main goal of having a minimum of a million subscribers to our food subscription box within the first year. All spare money in the budget will be reserved for crisis management and unexpected costs.
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