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The Label

BOON RECORDS




What Will Boon Records Provide?

e Global playlist pitch to editorial & independent playlists
on all major DSPs.

e Global playlist pitch to independent curators on Spotify /
YouTube / Facebook / Instagram & Tik Tok.

* TikTok campaign.

e Social media strategy & optimisation.

e Pre-save campaign to drive Spotify algorithm & follower
growth.

e iTunes pre-order campaign to drive chart placement and

provide a strong PR angle.

e Release assets to promote this release prior to & post.

e Reactive marketing assets (Post-release for playlist
features & streaming milestones).

e Shazam unlock campaign.

* YouTube music video campaign.

e Artist Collaboration opportunities.

e Weekly performance update.



ARAMIAH



® Female Grime artist with an
asian heritage

® Mixed ‘mystery’ cultural -
cultural hints without definitive
elements

® Spirituality

® Hidden / mysterious elements /
hidden face

® Customised one of a kind
clothing elements

® A trend setting ahead of the
curve - female grime artist
(luxury field)

ARAMIAH

AraMiah pairs urban Grime rap
and high street luxe with a
consistent nod to her Pakistani,
Indian and African culture. She is
the first of her kind and ahead of
the curve.

Our aim is to take her culture
and make it aspirational. Using
strategic cultural hints without
definitive elements, AraMiah’s
brand should be relevant with a
wider audience.

AraMiah maintains an air of
mystery by always obstructing /
obscuring her face through
masks, make up or hair.
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Competitor Analysis

From the competitor analysis, we
have determined that there is a
current gap in the market for a

luxury image.



e ARAMIAH Styling Direction

E - Debut - 6-12 months After 6-12 months

(Gradually develop into customised cultural mfus'n ) &
\ - \




Social media content




Album Artwork

aramic



Budget Breakdown

Total Budget - £200,000
( )

IFPI, 2017



Key Campaign Moments




Marketing Campaigns

* Social Unlock Campaign
e Generate excitement about the music video release.

 Early access to fans when they add the track to their Spotify library.
* LAUNCH DATE: June 12th, 2020 (2 days prior to official music video release)

e Shazam Unlock Campaign
e Similar to the campaign above.
* Instead, fans can see exclusive ‘behind the scenes’ footage of Aramiah.

e Behind the scenes footage of: days of video shoot, studio session footage, etc.
* LAUNCH DATE: June 12th, 2020 (2 days prior to official music video release)



Weekly Marketing Plan




Weekly Marketing Plan




Post-Release Marketing
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