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Marketing Strategy Pitch
“N-Juice”

A New Functional Energy Drink by Nike

HOW IS THE NEW BRAND ALIGNED
WITH CUSTOMER TRENDS?

Rising demand for healthy, zero-sugar functional

drinks.
Consumers shifting to clean-label energy

products.

Growth of the fitness & performance lifestyle
among Gen Z & Millennials.

Nike already represents energy, movement, and
athletic performance, making the product a
natural fit (Dey, 2025).

CONCLUSION

* N-Juice expands Nike into the fast-
growing health & wellness beverage
market, strengthening its identity as
a performance lifestyle brand.

* The product aligns with fitness
trends, targets high-value young
consumers, and creates a powerful
new revenue stream for Nike.

The 7Ps
Marketing Mix





