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In this assessment I declare that I have used AI to check my grammar in some sentences.
 
Element One: Reflective Essay
Morocco, a country located in North Africa (National Geographic, 2014), has a rich cultural heritage shaped by a mix of historical, geographical and social influences (News, n.d.) Morocco’s history is full of different civilisations and people who have shaped its culture over thousands of years. The Phoenicians, Romans, Arabs, Berbers and later Spanish and French (Lawrence of Morocco, n.d.) all had an influence on the country. Morocco’s location, sitting between Africa and Europe, has made it a place where many different cultures come together. This blending of cultures has created a unique mix of Arab, Berber, African and European traditions (Anon, 2016) that you can see in the country’s food, music, art and even its language.
Growing up in Morocco has had a big impact on who I am today. The mix of different cultures in Morocco helped me understand myself better and taught me to appreciate different ways of life. I have learned to value the beauty of other cultures and traditions, which has shaped the way I see the world. Language plays a big part in culture. In Morocco, we speak Arabic, Berber and French. I grew up learning Arabic and French, which helped me connect with people and sparked my interest in learning other languages, like English. Speaking these languages has made it easier for me to communicate with different people and understand their cultures.
Religion is very important in Morocco and our customs come mainly from Islam. Growing up, I learned a lot from practices like fasting during Ramadan and praying. These traditions taught me patience, discipline and how to respect others. Family celebrations, like religious holidays and weddings, bring us together and help us stay close. They remind us of the importance of sharing, helping others and honouring our culture, as well as caring for our families and respecting our elders. Even though the world is changing, and Western ideas are becoming more common, the values of family, respect and tradition are still very important. These values continue to guide us as we welcome new ideas while staying connected to our roots.
Hospitality is an important part of Moroccan culture. We always welcome guests with food and drink to show respect and kindness. This practice has stayed with me, being kind and warm to others, no matter where they come from. Whether I meet people from similar or different cultures, I always try to make them feel comfortable and valued. I believe being open helps build good connections and brings people closer together.
I learned to cook from my mother, who taught me her skills and recipes. Through her, I learned that cooking is not just about making food but also about sharing love and culture. These lessons have stayed with me and influenced the way I cook today, whether it is for my family or for guests. Cooking is a way to show generosity, respect and keep traditions alive.
Family is very important in Morocco, and it has shaped who I am. I grew up in a close family and extended family is also important. It is common for relatives to live nearby and help each other. The values of caring for others, showing respect, and supporting one another have influenced how I view relationships and community.
Meeting people from different backgrounds in Wales has been a great experience. It has helped me learn about different cultures and ways of life, making me more aware of the world’s diversity. I have realised that every culture has something important to share and by understanding each other, we can grow together. Connecting with so many people has made me more open, kind, understanding and thankful for the variety of cultures around me.
Living in Wales has also shown me new ways of thinking. The Welsh care a lot about their community, nature and language. This has helped me appreciate the beauty of the land around me. Their pride in their culture has also inspired me to stay connected to my Moroccan roots. I have learned to adjust how I act in different situations, showing respect for other cultures while staying true to my own values.
For example, in my interactions with Welsh people, I have learned to value individuality and independence, which is more important here than in Morocco, where family and community come first. This has helped me understand the balance between personal and group values. While my Moroccan identity is still important to me, I now see relationships in a more global way, recognising both the similarities and differences between cultures.
In conclusion, my Moroccan cultural identity is very important in how I interact with others, behave and build relationships. The values of respect, hospitality, family and empathy are at the heart of who I am. These values guide how I treat others and help me connect with people from all different backgrounds. My love for these traditions helps me relate to others, whether they share my culture or not. Wherever I am, I have found that embracing my own identity and appreciating the diversity around me has helped me make meaningful connections with people.




Element two:  Written Report
Introduction
As the world becomes more connected, hotels need to understand the different cultures of their guests and adjust their services to meet their needs. People from different cultures have different expectations, traditions, and customs, which affect how they experience hotel services. Knowing about these cultural differences is important for providing great guest experiences, making sure guests are happy, and staying competitive in the hotel industry.  In this report we will cover how cultural awareness influences what guests expect, why good communication is important, and how training hotel staff to understand different cultures can improve service.
Cultural Influences on Guest Expectations:
In the hotel industry, it is important to understand how guests’ cultures affect their expectations. People from different cultures have different values, habits and ways of doing things, which can change how they view service at the hotel. These differences can affect how guests interact with staff, use hotel services and what they expect from their stay. By understanding and respecting these cultural differences, hotels can make guests feel more comfortable, improve their experience, and make them want to return. Knowing what each culture expects helps hotels offer services that meet the needs of all guests. 
Japanese for instance are famous for great customer service (SoraNews24, 2017). People in Japan care about being quick, polite and friendly. Their cultural belief is that the service should be included in the price, there is no tipping in the Japanese culture. This means that service providers, such as restaurant waiters and hotel staff, do not expect to receive tips for their work (Hannah, 2019). Their focus is on providing high-quality service as a standard, not as something that requires additional rewards. In fact, offering a tip in Japan can sometimes be seen as awkward or inappropriate (Wise, 2024), as it may appear that the service is not valuable or that the worker needs a reward for their basic duties. In contrast, service professionals in Japan often take great pride in their work and view providing an excellent service as an important aspect of their job. 
[bookmark: _Int_JVWlpg2S]In Japan, people expect great service because they care about quality, details, and respect. Service is not just about doing the job but going the extra mile to make customers feel valued. This is important in both business and everyday life (ulpa, 2024), showing how much they respect others and want to create good experiences.
In contrast to Japan tipping is a common way to thank hotel staff for good service, but it is different in every country. In places like the U.S. tipping is expected (Greig, 2024). Guests leave money for services like cleaning or room service. Staff often rely on these tips as part of their income, and guests expect good service in return. Tipping also affects how hotel staff behave. In places where tipping is common, staff may try harder to provide excellent service to earn tips. 
To avoid confusion, hotels should inform guests and staff about local tipping customs. Hotels in tipping cultures can explain how much to tip, and hotels in non-tipping cultures can make it clear that tipping is not necessary. This helps everyone understand what to do and have a better experience.
Communication Styles and Guest Interaction
Good communication is very important in making guests feel welcome and happy in a hotel. When staff communicate clearly, they can meet guest needs, solve problems quickly, and create a better experience, leading to happier guests who will come back (Brown, 2024).
Different cultures communicate in different ways. Some people like direct communication, while others prefer a more polite or indirect approach. Hotel staff need to adjust how they speak to guests based on their culture to avoid confusion and make guests feel respected (Traininghotels.com, 2024). For example, guests from Western cultures may like clear and direct language, while guests from Eastern cultures may appreciate a gentler tone.
Using good communication skills like listening well, speaking clearly, and being positive can build trust and make guests feel cared for. Non-verbal communication, like smiling, eye contact, and body language, also helps guests feel comfortable and welcomed (Petty, 2023). Staff need to understand that different cultures may interpret non-verbal signals differently.
Good communication is key to making guests feel happy and respected. By understanding cultural differences and communicating clearly, hotel staff can provide a better experience for guests.


Training and Development for Cultural Competence
Cultural competence training helps staff understand the different ways people communicate and what guests might need based on their culture. It helps staff interact with guests in a way that makes them feel respected and valued. Training also helps staff avoid misunderstandings that could affect the guest experience. By understanding guests' cultural customs and preferences, staff can provide better service. For example, they might know about special dietary needs or the correct way to communicate. This makes the stay more comfortable for guests. 
When hotel staff are culturally competent, guests feel understood and respected. This leads to higher satisfaction and more positive reviews (Complete Hospitality Training, 2024). Guests who feel comfortable are more likely to return and recommend the hotel to others. Staff who understand cultural differences can also avoid problems by handling situations carefully and respectfully. To help staff become culturally competent, hotels can offer education and training workshops (StudySmarter UK, 2019), online courses and give staff opportunities to interact with people from different cultures. Employing staff from different backgrounds can also help, as they can share their experiences with others (Grobelna, 2015). It is important for hotels to regularly get feedback from guests and staff to improve the training and ensure it works well.
Case Study Marriott International
Marriott International, a global hotel chain (Marriott International, 2024), has done a great job integrating cultural understanding into its guest service. Marriott operates in many countries and serves guests from many different cultures. The company trains its staff to understand cultural diversity and how it affects guest expectations and service (hotelbusiness.com, 2018). Their training focuses on cultural awareness program (Hanna, 2019), which means the ability to work well with people from different cultures (www.proquest.com, n.d.). Marriott teaches employees about cultural differences, like customs, values and behaviours, that can affect how they interact with guests. For example, the staff learns about differences in things like being on time, how people greet each other, and food preferences.
Marriott’s approach is based on Cultural Intelligence (Earley and Ang, 2003), which helps employees adjust and interact well with people from different cultures. The ongoing cultural intelligence training helps staff handle cultural differences with care. With this training, Marriott employees can provide a great service, making guests happier and more loyal. By focusing on cultural knowledge, Marriott ensures its staff are prepared to meet the needs of guests from all over the world.
Element Three: Staff Guide
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Element Four: Cultural misunderstanding scenario
I once saw a cultural misunderstanding at the hair salon where I worked. A client from a different culture came in and asked for a specific hairstyle. However, the stylist did not fully understand what the client wanted. The client requested a style that was popular in their culture, but the stylist, who was not familiar with this style, gave them a different cut. This led to confusion and frustration, as the client did not get the hairstyle she expected.
The client seemed upset and disappointed because she had hoped for a style that she wanted. She did not explain enough about the style, assuming the stylist would know what she meant. On the other hand, the stylist appeared confused and uncomfortable because they did not want to upset the client, but they did not understand the request fully. The stylist might have thought the client was asking for something similar to a more typical hairstyle, not realising it was a specific style important to the client’s culture.
I felt bad for both the client and the stylist. The stylist did not know about the cultural style and the client was upset because she did not get the hairstyle she wanted. I could see how the client felt let down. At the same time, I understood that the stylist was trying their best but did not know enough about the request. This made me realise how easily misunderstandings can happen when people from different cultures have different ways of communicating. 
There are a few reasons why this misunderstanding happened. First, communication styles can be different between cultures. In this case, the stylist did not ask enough questions to understand exactly what the client wanted. The client, however, might have assumed that the stylist would know the style they were asking for because it was popular in their culture. This led to confusion. Second, different cultures have different norms and traditions (Austin, 2020). The stylist was unfamiliar with the cultural significance of the hairstyle, which made it harder to understand the client’s request. They did not ask for more details, which might have helped.
Looking back, I realised that improving communication skills could help prevent misunderstandings (Cook, 2024) like this in the future. One important skill is active listening. When a client asks for something, it is important to listen carefully and ask questions to be sure you understand exactly what they want. For example, the stylist could have asked, “Can you show me a picture of the style you want?” or “Can you explain more about the look you are hoping for?” This would have helped clear up any confusion. Patience is also important. If the stylist had taken a little more time to talk with the client, they might have avoided the misunderstanding.
Another lesson is to learn about different cultures and the things that are important to people from other backgrounds. In a place like a hair salon, it is helpful to understand the different styles and preferences from various cultures. If the stylist had known more about the client’s culture, they might have been able to give them the hairstyle they wanted. Asking clients about their preferences and being open to learning about their culture can help avoid mistakes.
In the future, I would make sure to ask more questions and take time to understand what clients want, especially if they come from a different culture. I would also try to learn more about cultural differences so that I can better understand their needs. By improving my communication and cultural awareness (Stevenson University, 2023), I can help prevent misunderstandings and make sure clients are happy with the service. 




Element Five: Presentation 
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Element Six: Reflective Essay

Introduction
In the hospitality industry, understanding different cultures is really important for providing great service to guests. Culture affects how people think, act and what they expect, so knowing about it helps us meet their needs better.
I come from Morocco, a country with a blend of many different cultures, including Arab, Berber, French and Spanish influences (BBC, 2018). Living in Wales for many years has allowed me to experience Welsh culture and learn from other cultures as well, since Wales is home to many people from different backgrounds and cultures (Wao.gov.uk, 2023). This mix of cultures has helped me understand how different traditions and values shape people’s lives. The module on Foreign Languages and Cultural Awareness has taught me more about my own culture and other cultures too. It made me realise that understanding these differences is not just about knowing what makes people different, but also what we have in common as humans.
This knowledge will help me give better service to people from all kinds of backgrounds. I will be able to understand their needs better, like knowing how to provide a service that suits their preferences or how to greet them in a respectful way. In the future, I will use what I have learned to make sure every guest feels welcome and understood, no matter where they come from. 
Reflective Cycle
During this module, one experience that really stood out was when the tutor explained how hand gestures can be understood differently in different cultures. This took place in our classroom, with me and my classmates, who come from different backgrounds. The tutor gave examples of how a simple hand gesture, like a thumbs-up, can mean something positive in many Western countries but can be rude in some Middle Eastern or Asian cultures (Thompson, 2023).
The tutor explained that in hospitality, body language is very important (Linkedin.com, 2024), not just about what we say. This made me think about my own experiences and realise that some gestures I thought were normal might not be seen the same way by everyone. It was a good reminder of how we need to be careful with our gestures to avoid upsetting anyone. 
This lesson is very useful for my future in hospitality because I will be working with people from many different cultures. Understanding hand gestures and other body language will help me give better, more respectful service to guests.
Feelings
I had always felt that the German people came across rude and very serious. This was based on stereotypes I had heard and assumed it was true. However, during the German tutor's presentation about her culture my thoughts started to change. She explained that Germans value honesty, directness and punctuality (KUMMUNI, 2024), which can seem serious, but it does not mean they are unfriendly or rude. I realised that I had misunderstood their culture.
This made me think about how stereotypes can affect the way we view (Hope college, 2015) and interact with people from different backgrounds. I felt uneasy when I realised I had judged a culture based on limited knowledge. But as I learned more, I understood how cultural values shape people's behaviour.
Over the course of the module, my feelings about interacting with people from different cultures have changed. I now feel more confident and open to connecting with guests from diverse backgrounds. This experience taught me the importance of being open to learning and not letting stereotypes affect my interactions in the future. 
Evaluation
Reflecting on my learning from cultural interactions, I have learned that following stereotypes and preconceived ideas can be harmful (Hartley, 2023). At first, I believed certain things about cultures, like thinking Germans were rude and serious. This belief was based on stereotypes I had heard, but I now see that these ideas were wrong and limited my understanding of their culture. Stereotypes can create barriers (StudySmarter UK, 2019) and prevent us from seeing the richness of other cultures. What worked well for me was being open to learning. For example, during the German tutor’s presentation, I listened carefully as she explained the values behind certain behaviours, like being direct and efficient, which some people might see as rude. This helped me understand that different cultures have different values and what might seem serious in one culture could be a way of showing respect or professionalism. I also made sure to ask questions, which helped me clear up my misunderstandings and learn more about the culture.
I realised there were times when I did not challenge my own assumptions soon enough. Instead of being curious about why people act the way they do, I let stereotypes influence my thinking. This experience taught me that learning about different cultures takes time and effort and that assumptions can stop us from truly understanding others.
In the future, I will focus on learning about people’s cultures from their own point of view, instead of relying on what I have heard or assumed. By doing this, I will better understand the guests, provide them with better service and build stronger connections. I will continue to learn from each cultural interaction and apply these lessons in my future work. 
Analysis
In this module, I have learned important ideas that have helped me understand how to serve guests from different cultures better. One key idea is cultural awareness, which means recognising and respecting cultural differences. I learned that guests from different backgrounds may have different needs, values and ways of thinking. Understanding these differences helps me avoid assumptions and provide service that fits with what each guest values. Being aware of these differences allows me to adapt my service to make each guest feel comfortable and respected.
Communication styles are another important aspect (Petty, 2023) I learned. People from different cultures communicate in different ways, not just with language but also in how they express themselves. Some cultures prefer direct and efficient communication, while others like a more polite and indirect way of speaking. Understanding these differences helps me avoid confusion and build better relationships with guests. It also reminds me to be careful with how I communicate, making sure it matches what the guest expects from their culture.
Hospitality norms can be very different across cultures (Finney, 2019). What is seen as great service in one culture might not be the same in another. Some guests may want quick and efficient service, while others might appreciate personal connections and small talk. Learning about these differences helps me adjust how I serve each guest to meet their needs.
From these lessons, I have learned that being sensitive to culture is very important for improving guest service. By understanding cultural differences and adjusting how I communicate and serve guests, I can create a more welcoming and positive experience for everyone. This approach helps build stronger connections and makes sure guests feel valued and respected.
Conclusion
In conclusion, this module has taught me important lessons about cultural awareness and how it affects guest service. I learned that I should not make assumptions or rely on stereotypes about certain cultures, as this can limit our understanding and create misunderstandings. Stereotypes can be damaging, as they can disconnect us from people. Instead, we should take the initiative to gain knowledge about different cultures rather than relying on assumptions.
I also learned that understanding cultural differences in how people communicate, what they expect from service and their values is important for giving respectful and effective service. By being open and adjusting my approach, I can better meet the needs of guests from different backgrounds. Listening to guests and being aware of their cultural preferences helps me provide a positive experience.
Going forward, this new understanding will guide how I work in hospitality. I will keep learning about different cultures and use this knowledge to improve my service. By being respectful, flexible and open minded, I will make sure all guests feel valued and respected, no matter where they come from. This will help me build better connections and offer a better service.
Action Plan
Based on my reflections, I plan to focus on learning more about different cultures and improving my communication skills. I will continue studying cultural values and expectations in hospitality to avoid stereotypes and offer respectful service. I will also work on listening better to understand guests' needs and preferences. Additionally, I want to learn more about body language and nonverbal communication across cultures. By improving these skills, I will be able to provide better, more respectful service and connect with guests from different backgrounds. 
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My
Expectations as
a Guest

* As a guest, I truly appreciate when hosts offers
me a warm and friendly welcome, as it sets a
positive tone for the visit. A gesture like
greeting me with a smile and asking about my
well-being shows care and hospitality. I also
value when hosts offer a drink.

* Good communication is important to me. I
enjoy hosts who talk about family, life or share
stories. I appreciate when they take the time to
make me feel comfortable and included. The
warmth, kindness and attention to detail in their
actions and words make me feel truly
welcomed.

* I am open about my dietary restrictions, such
as not eating pork and requiring halal food. It is
important to me that the food served aligns
with my values and I truly appreciate the host's
effort to accommodate this. However, if this is
not available, I would opt for the vegetarian
option instead.
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Moroccan Traditions

Hospitality is a very important part of our
culture. Guests are treated like family and
always welcomed with open arms, even if
they arrive unexpectedly. It is common for
hosts to serve plenty of food to make guests
feel special and comfortable. Making a guest
happy is seen as a blessing and a sign of
respect.

One of the most important parts of our
hospitality is serving mint tea. It is served on
a beautiful tray with small glasses.
Sometimes it may be served with Moroccan
sweets or nuts and dried fruits.

Refusing tea is seeing as rude because it can
feel like turning down the hosts kindness.
Accepting the tea shows respect and builds a
bond between the guest and the host. The tea
is often poured in a special way, holding the
teapot up high so the tea produced is light
and bubbly.
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Moroccan Culture
and ethnicity

+ Morocco is a country with a blend of many cultures. It
is also known as 4l Maghreb, which means the West in
the Arabic language, Morocco is a blend of Berber,
Arab, African and European influences (Anon, 2015)

+ Morocco has long been a model of cultural coexistence
and interaction between Islam, Judaism, and
Christianity (User, n.d.).

+ For centuries, people of different faiths have lived
together peacefully in Morocco, respecting cach other's
beliefs and traditions. This tradition of tolerance and
harmony has helped create a rich and diverse cultural
environment in the country.

s The land of Morocco has been ruled and influenced by
various African, Arab, and European powers(Indico
travels, n.d.) throughout its history. As a result, many
languages are spoken in Morocco, including Arabic,
Amazigh, French, and Spanish.

+ Moroccans are known for being incredibly hospitable.
Ina survey by the World Economic Forum, Morocco
was ranked third in the world for friendliness (Tuljak!
Travel Blog, n.d.)
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* For us Moroccans, welcoming guests is about
more than just food and drink. It is about
showing care and making people feel valued.
This tradition of generosity is a big part of what
makes our culture so special.

* It is common for us to offer guests small gifts or
treats when they leave, which is another sign of
respect and appreciation for their presence.

* In Morocco, we believe that guests bring
blessings to the home. Hospitality is not just
about offering food and drinks, it is about
making our guests feel welcome, comfortable,
and appreciated. This kindness and generosity
are a big part of our culture and leave a lasting
impression on anyone who visits.
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Communication and
Interaction

* When we meet people we know, we usually
greet them with a handshake, a kiss on each
cheek or a hug, depending on the
relationship. We also ask about each other’s
family and well being to show we care.

* People in Morocco speak both Arabic Darija
and French. They switch between languages
depending on the situation if it is formal or
informal.

* Moroccans often stand close when talking,
especially with friends and family. We tend to
be loud and bubbly, expressing ourselves with
energy and enthusiasm. However, we are also
mindful of personal space, particularly in more
formal situations.
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“Learn 4 Grow: Every day is a chance to learn
‘more about other cultures. If you are unsure of
something, ask a colleague or look it up.

Handling Misunderstandings

understandings happen. Ifa guest is upset,
Apologise if needed

Simple Communication Tips

“Be Clear: I£a guest has trouble understanding
speak clearly and slowly. Avoid slang or phrases
that could confuse them.

+Use Positive Body Language: A smile and a
friendly posture can make a big difference,
especially when language is a barrier.

“Be Patients Sometimes it takes a litrle extra
time for guests to explain what they nced. Give
them time, and they will appreclate it

Cultural Sensitivity in Service
“Small Gestures Matter: A simple greeting in
the guest's language can make a big difference. If
you are unsure, a friendly “Hello” or “Welcome™
s always nice.

“Dietary Restrictions: Some guests may not cat
certain foods duc to their religion or eulture (like
no pork or beef). Always check to make sure we.
are meeting their needs.

“Respect Personal Space: Different cultures
have different views on personal space. Always
be aware of body language and avoid getting too
close unless the guest seems comfortable.

Creating an Inclusive Environment

“Respect Each Other: Our hotel team is made
up of people from different backgrounds. Let us
support and respeet each other as we do for our
guests.

+Celebrate Diversity: Be open to learning about.
cultural celebrations. Whether it is Lunar New
Year or Diwali, we want to acknowledge and
respect these important moments for our guests.
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* Moroccans love to talk, and
small talk is common
wherever you go whether at
the market, café, or on the
street which is very normal.
This reflects the strong sense
of community in Morocco,
where conversations are
lively and socialising is a big
part of daily life.

In Morocco, showing
respect for elders is very
important. Younger people
often bow their heads or
stand when an elder enters
the room to show respect.
They need to use respectful
language and offer elders the
best seat. These actions are a
way to honour the older
generation.
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Moroccan Family
Values and Traditions

« During special events like weddings, hospitality is
even more important. Weddings are big
celebrations that can last for days, with food, music
and dancing for the whole community.

« In Morocco, there are two major holidays, Eid al-
Fitr and Eid al-Adha, where families gather to
celebrate. These holidays include festive meals,
special prayer and focus on family, charity and
helping those in need. They are also a time to show
gratitude and strengthen the community. Families
invite friends, relatives and neighbours to share
meals and lamb is often served during Eid al-Adha

« In our Moroccan culture, people offer or eat food,
drinks and gifts with their right hand, as the left
hand is considered to be copying the devil.
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The Cultural Identity
of Myself as a
Moroccan National

Understanding Hospitality Through my Culture
and Traditions
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A great guest experience comes from meaningful
interactions and a warm atmosphere. Sharing meals is a
wonderful way to connect and learn about each other’s
tastes and traditions. Talking about stories, customs and
family life helps us understand and appreciate one
another’s backgrounds. Kindness, openness and
curiosity make visits more enjoyable and create lasting
connections. It is also important to understand each
other’s cultural sensitivities and hospitality norms and
communicate openly to avoid misunderstandings.
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Introduction

* My name is Hind and I come from Morocco. For
just over 12 years, I have been living in Wales,
blending the rich cultures of both Moroccan and
Welsh. While each culture has its own unique
traditions, they both have strong family values,
which have shaped my identity. I appreciate the
warmth of Moroccan hospitality and the sense of
community found in Wales, which has truly
become my second home. Moving to Wales was an
important change that taught me valuable life
lessons. One of the highlights of this journey has
been meeting my husband. Together, we have
embraced both cultures, I have picked up the local
accent and enhanced my English, while he has
learned Moroccan Arabic. I have also connected
with many individuals in the area, from whom I
have gained knowledge and formed strong
relationships.
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Traditional Moroccan food

* Moroccan food has been influenced by many different people
and cultures over time (kceadventures.com, n.d.). This makes
the food unique and full of different flavours.

« In the 7th century, Arab traders brought Islamic culture to
Morocco(Lawrence of Morocco, n.d.). They introduced spices
and The slow-cooking methods to the Moroccan cuisine.

* Moroccan food is loved around the world for its rich flavours
and special spices. Dishes like couscous, tagine and pastilla
taste great. Couscous is made from steamed wheat and served
with vegetables and meat. Tagine is a clay pot used to slowly
cook lamb and chicken. Both are important in Moroccan
meals.

* Morocco is famous for its tea, made with green tea, mint
leaves, and sugar. The tea is usually very sweet and served hot
in small glasses. Mint gives it a fresh taste. Offering tea to
guests is an important tradition in Morocco. The tea is often
poured from a height to create foam and make it more special.





