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Introduction: This study aim is to analyse marketing information system and how Emirates and their other competitors has use MIS to make their place in market, And rectified their internal and external problems and over come on it, how they collect data of customers and employee and use them to make profit as well as make one royal impression in market .
DEFINITION:
Marketing Information System (MIS), is data collecting tools which based on computer, and co-ordinate with other procedure in order to provide information in appropriate and efficiently manners to support decision making and other management function. The use of MIS is to collect information of new products, employee, activities, services, tracking stocks and more (Shaqiri, 2014). 
The mainstream of marketing information systems use mainly internal data because this is easy to get, But research has shown that managers require mainly outside information on which to base long-term decision. Internal data usually is only of functioning importance, whereas planned decision requires information on market trend, contestant strategy and financial and supporting fluctuations (Xu and Kaye, 1995 )
Discussing Components of Marketing Information System:
Top four component of marketing information system are
 1. Internal records,
 2. Marketing Intelligence System,
 3. Marketing Decision Support System, 
 4. Marketing Research.
	

Internal Record: 
Marketing director rely of the inside report related on client briefing, sales, cost level, record level, Receivable and billed. The main part of internal record system is the command to payable cycle.
Customers send orders to the definite, the sales section prepare invoices and transmits to a variety of subdivision, the billing section send statement as fast as possible, It is the command to shape customer that set the internal record keeping, This record becomes practical basis of information for analysis of sales, income edge, record level, etc.
Company use internal record to know the needs of guest, therefore this entire data store system give them information if they ever fly with EA before, Internal data helps to boost sales in market and to keep eye on guest needs, Managers gets data in format so it can be reviewed that data and take decision, which is best for that company, Today we know EA counts in best of 5 airlines in the world (Chand, et al, 2019).         

Marketing intelligence system: 
[bookmark: _GoBack]Marketing intelligence system is outside data, which composed by a company about exact market, which is needs to enter and make choice, before company want to invest in market, therefore they use this tool to analysis data.  Marketing intelligence is all about gathering different type of data, It could be population, State or government, or how much spending of customers, analysis information and breaking down information in to different subsets and The distribution of information to relevant department of company, (The Economic Times.com)

Marketing decision support system: 
System design to make more efficient and effective decision in this digital age, constantly companies making big investments in such marketing decision aids, The role of supporting system is to give details and analyzed in glow of its ability for marketing decision making, (Singh, 2015 )
 Marketing decision support system know as a coordinated collection of data, tools, system, skills and ethnically support hardware and software, Support system also know as a individual subsystem, which gives u fastest result in exchange of opinion between users and member , as well as marketing environment (Gurubor, 2009)

Marketing research 
The marketing research is methodical compilation, examination and understanding of data pertaining to marketing form.
The essential motive for carrying out the marketing research to find out the alter in customers’ actions and changes in the basics of the marketing mix, (product, price, place, promotion).  (Becker, 2019).



MIS in hospitality and tourism industry: 
MIS application is use in hospitality and tourism to store data of employee and customers, It keeps information to all activities going on around company. It is an application of computer system, therefore it is use to managed primary components of computers device such as a software, hardware, using of information and data for decision making.
MIS use in hospitality and tourism industry to run and put into practice their system to produce such information, which help to improve efficacy and competence in decision-making,

EA Airlines Overview:
In 1980s, gulf airlines cut some their service to Dubai as it concerned it was providing regional feeder flights for other carriers, The emirates got backing from Dubai royal family in 1985, The airline industry has been started its functioning with two flight destination Mumbai and Karachi and then started Delhi in September (Safi, 2011).

Thereafter focus on EA as example:
The airlines is a subsidiary of Emirates group, however it has grown to be a global brand, The airline is owned by the government of United Arab of Emirates, Operating since 25th October, 1985 with just two aircraft. Emirates airlines is based in Dubai, however today report claims that EA is most powerful airlines industries and largest, valuable airlines in world, EA goal is to be a global brand. For example, in year 2015-2016 EA carried 51.9 million passengers from Dubai, It means every day 14200 passengers served by emirates (Ahmed et al, 2016) Emirates. EA is also popular on social media more than 8 million followers following on Facebook, Instagram, twitter, google, etc. (Ahmed, et al, 2016)	
 The company is the largest and valuable airlines in world operating 13,200 flights per month from its based of Emirates Dubai international, EA worth of $7.7billion. In 2016 they gain profit of $1.9 billion this is according to Brand Finance Global 500 report (2016).
In 2009, Airline business in globally was horrified situation leading to overall industries was lost of 9.4 billion dollars, Emirates airlines also confront same problem like others airlines, The strong and stable leadership team, ambitious yet calculated decision-making, and ground breaking new ideas all this contribution make EA a world best airline company, There is no doubt that these all have played a major part of success and growth of emirates airlines, And its believes that customers focus and their business ethics took this airlines to successes (Safi, 2011).
How emirates airlines (EA) collect data and used for customer’s, what customers needs and how customers can fly with them again, they use tools like marketing information system, They start collecting and storing records of customers from first time they fly with them, if any customers fly with them repeatedly they looks record of that customer and they offer various type of promotion, offers to attract customers which keep them in business, 
Emirates airlines use MIS for their employee and customers record, Because of emirates group it is such a giant group they keep tracking every activity around their business, keep eyes on the competitors, To compete in market and give customers better service than others airlines.  
Examples: 
Emirates skyward card, This card attract customer, firm knows with the help of MIS what customer need is, its point system card which rarely we can find on other compotator ( other airlines ).
Emirates langue, MIS work here as well how customer can be get relax from long journey or connected flight, EA gives them best services which customers really needs, Customers love to travel where they have their value of money their spending, therefore emirates airlines in its own a great airline of the world.
Every part of EA from top to bottom study says without MIS or different tools of marketing, company cannot be on this holding position.
The above cited examples show how EA is using MIS to its advantage. This has make them a strong competitor to the likes of British airways,
 British Airways (BA) got very bad feedback from customers, examples they losses their luggage, service is really bad, delayed flight etc, company which serve 38 million customer per annually, which they have to deal with concern of every induaval customer and its not easy task, BA is having impression of neglect customer needs.BA is using MIS to make their reputation in market, Gathering data and work on it, the information they collect via MIS its help them to be on market. (Tckhakaia, et al 2015 )

Conclusion: 
EA has use or still using MIS effectively to its advantage through the use of several MIS components. EA is well positioned to compete with the likes of British Airways,
 Study author went through a short impression of emirates airlines industry of hospitality and tourism, explain that company have one of the youngest fleet in the world. EA got about 400 awards in luxuries and customers Satisfaction Company, which itself explain that they are modern and luxury airlines. One of the major reasons behind the success of emirates group is their team leadership, which they have more than 23 years experience by their own self. EA is proud of not having any alliance with any other company (Safi,2009).

Recommendation: Company is fulfilling needs of customers and their employee, If they can do something about economic class comfort, in future may be chances of sales can be gain higher than now.
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