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[bookmark: _Toc535000883]Introduction
[bookmark: _Toc535000884]What is technology?
Technology can be defined as the use of scientific knowledge to solve, improve or even create new practical processes or procedures in the workplace, in education and other industries (Oxford Dictionary, n.d.). Technology has always been applied at every point even in history. There has always been a constant improvement in technology as people are always looking for an easier, more effective and shorter ways of getting their tasks and missions done. So much research has been put into improving technology in the past decades, so much so that people may sometimes struggle to be up to scratch with all the new/modern technologies out there. There is no industry that modern technology is not being used; In the education sector, technology has enabled the ‘distance learning’ program to be successful, in the media especially, journalist can interview their guests visually while the guest is in a far away destination from the journalist.  This is just to mention a few. Modern technology has transformed the work place for high productivity, efficiency in terms of cost, time.  Modern technologies assure reliability and availability of service and flexibility. In this report, the effectiveness of some modern technologies will be evaluated and the use of social media in the workplace will also be explored.

[bookmark: _Toc535000885]Evaluation of the effectiveness of modern technology
In the early 70s and 80s factory workers usually have always clocked in and clocked out at the start of work and end of the day. They would normally insert a card bearing their name and employee number in a machine which prints the exact time they clocked in or out. Technology of clocking in and out has since improved and is now able to allow the employee to do much more. Now when an employee clocks in, he or she is able to make enquiries regarding holidays available, book holidays, book trainings and get information that would have taken a journey to the human resource management office to achieve. Another good example of improvement in technology is the use of (IM) instant messaging as they are now able to do much more than the exchange of text messages. These days, with the higher internet speeds available, instant messaging session can now exchange pictures, audio and video calls have also replaced writing (Sharma, 2018). However, sometimes there is anxiety that new or modern technology may make some roles become redundant. Also, it is believed that it affects relationships, by influencing the way and medium people communicate with one another. In the past, work colleagues would walk up to one another to ask questions, or use the telephone. Now more often a text message or email is sent, which is more devoid of emotions. The question has been asked if it is technologies that is affecting humans or vice versa (Andrew Maund, 2017). Though sending an email or text would also be beneficial if the people communicating are in different locations. 

There are many similar technologies, most businesses choose the technology that would best suit the nature of their business. Below is a comparison between Google drive and Onedrive.


	S/N
	Google Drive
	OneDrive

	1
	Google Drive starts you out with 15GB of free cloud storage
	OneDrive gives only 5GB has a free cloud storage plan.

	2
	If 15GB isn’t enough, Google Drive has a 100GB plan you can subscribe to at $1.99
	Its 50GB for $1.99, half the storage for same price as 100GB with Google Drive.

	3
	You can share both folders and files stored in Google Drive by right-clicking on them and selecting either “share” or “get shareable link.”, but you cannot set expiry dates for links you share.
	Besides sharing both folders and files, OneDrive does at least let you set expiry dates for links you share. 

	4
	Google encrypt file at rest and does support two-factor authentication, which protects you in the event that your password is stolen.
	Security poses a major issue for OneDrive. OneDrive for Business files are encrypted at rest, but those of OneDrive personal users are left in plain text.
That means if someone were to gain access to the Microsoft data center where your files are kept, they could read your files without also having to gain access to your encryption keys.

	5
	The sync capabilities of both Google Drive and OneDrive performed well and without any errors or hang-ups. Google Drive does a little bit better keeping you informed of sync status, while OneDrive at least offers a limited version of block-level copying.

	6
	Google Drive has Google Docs, while OneDrive has Microsoft Office.

	
	




[bookmark: _Toc535000886]Specific Technologies and how they impact the work place

[bookmark: _Toc535000887]Wireless LAN
· Ensures flexibility and removes lethargic effect of being bound to a desk. It does this by enabling mobility around the work place and improving engagement between teams.
· Removes the complexity of wiring cables which takes a long time to trouble shoot and identify fault.
· Wireless LAN is cheaper to install and to maintain 
· Wireless LAN is 100% more scalable than Wired LAN. New users and applications can be added easily. It can also be scaled down. Unlike Wired LAN where scaling down doesn’t make economic sense because of the extensive cable and wiring in false floors in ceiling. 

[bookmark: _Toc535000888]Video Conferencing
· Ability to meet face to face whilst not together geographically.
· The technology is advanced so much that the virtual meeting looks real. 
· It enables distributed teams to work together easily
· It reduces cost of travelling around for face to face meetings. 
· It reduces organisational cost for staff training and refreshers because training can be delivered over video conferencing. (Sharma, 2018)
Remote meeting via Skype, Zoom or Office Communicator
· Ability to meet without geographical limitation.
· Ability to work from home and still attend work meetings
· Flexibility to connect from airports and hotels and still attend meetings




[bookmark: _Toc535000889]Smart Boards
· Smart boards have proven useful to enhance ease of knowledge sharing because of its features that are used to explain topics clearly using touch effect, ability to use colours for differentiation, which highlights points.
· Information on Smart board can be saved for future reference – hence knowledge or information can be shared.

[bookmark: _Toc535000890]Private Cloud Solution
· Organisations have private cloud to store and retrieve information – which is far more effective, and cheaper than building a Server room for every team – Finance, HR, IT, Sales and Marketing.
· Each team can have their virtual space on the Private Cloud for efficiency.
· A big advantage of Private Cloud is, information can be accessed anywhere in the world from an internet enabled device.
· Private Cloud enables automation in the workplace which improves work flow and business management
· Private Cloud significantly reduces Total Cost of Ownership (TCO) for the organisation.

[bookmark: _Toc535000891]Data Access over Mobile Networks
· It is possible to have corporate voice and data service over Mobile Operators’ Network. This creates a virtual private connection (VPC) for the organisation and presents another layer of security.
· It enables access to the office either by voice or data anywhere. It thence encourages flexibility of workplace.
· This enables employees to work from home.


[bookmark: _Toc535000892]Exploring Social Media as a tool for marketing 
Marketing goods and services in a creative manner on social media involves tools such as Twitter, Linkedln and Facebook. Since almost everyone uses one form of social media application or the other, sometimes an individual may even use multiple social media applications, it would be beneficial for all types of businesses to also advertise on social media. Social media helps business owners to engage their anticipated clients in a timely and direct manner at relatively low cost and a much higher level of efficiency when compared to the more traditional marketing tools (Karimi & Naghibi, 2015). Many businesses that their products are more visual, such as clothes and shoes retailers can showcase their products on Facebook, WhatsApp and Instagram. There have been many testimonies for high sales from this type of marketing.

[bookmark: _Toc535000893]Exploring social media as a tool for gathering information
All the social media applications always allow s and encourages some sort of feedback from anyone that views their update, advertisement and information. From these feedbacks, they are able to know how their update, advertisement or information has been received. For facebook application, there are options to click on such as; ‘like’, ‘comment’, ‘share’.

[bookmark: _Toc535000894]Exploring social media as a tool for communication
A very high percentage of the population have been found to be on one social media application or the other, all over the world. A business in Africa may be able to reach and communicate with their clients in the United Kingdom, America, Asia and other places without having ever met them in person sometimes. Both parties use the social media to discuss, come to an agreement and give feedbacks. This would otherwise have been either impossible or communication would have been slow and difficult otherwise. Big and well known organisations such as Ikea, Argos, Aliexpress, Amazon and ebay make use of social media to continue to remain relevant in the society and have a fair competition with other similar  organisations. Small and medium size organisations also use social media as it is almost a sure path to the growth of their business.
Impacts of Social Media
· Social media is an excellent tool for brand awareness.
· Social media is a cost effective means to advertise goods and services and a guarantee to reach a wider audience as the world has gravitated towards social media.
· Social media can be used to create traffic to the company’s website for full information about the company.
· Examples are Twitter, Facebook adverts, Instagram, WhatsApp
· Social media is handy and saves the company on expensive outdoor advertisement or print advertisement in newspapers. 
[bookmark: _GoBack]Almost all organisations have a professional online presence. Below are links of professional online presence that has been created on Facebook, Instagram and Linkedin
https://www.facebook.com/lara.ajbola.9
https://www.instagram.com/julianapreschool/
[bookmark: _Toc535000895]Recommendation

Modern Technology has come to assist, improve both quality, cost and speed of carrying out practical task in the workplace. It has created an avenue whereby organisations have been able to acquire information, advertise their goods and services in a creative and excited manner. Even though many worry that use of technology may lead to job losses and poor if not a non existence relationship among colleagues at work, on the whole use of modern technologies has come to stay with all is enormous advantages. 






Bibliography
Andrew Maund, M. S. a. P. K. T., 2017. Certificate in Higher Education: Skills for the Workplace.. London: SAGE.
Karimi, S. & Naghibi, H. S., 2015. Social Media Marketing Strategies for Small to Medium Enterprises. International Journal if Information, Business and Management, 7(4), pp. 86-98.
Oxford Dictionary, n.d. Oxford English Living Dictionary. [Online] 
Available at: https://en.oxforddictionaries.com/definition/technology
[Accessed Thursday 10 January 2019].
Sharma, S., 2018. Video conferencing. Linux Format, Issue 235.




8

