Task 3 – Source Evaluation Template 
Student Details
Name and student ID: lungoci ortensia 2541393
Topic chosen: topic 1-The use of social media to promote businesses
Title of source: Author(s):
 In what ways and at what times do the utilization of social media for marketing,both internally and externally,influence the performance of B2B small and medium enterprise? 
Author(s) 
Graciela Corral de Zubielqui and Janice Jones
Year published:
2023
How did you find this source?
(e.g. Google Scholar, library database, google)
I discovered this reference through Google Scholar and a university research database focused on academics.I looked for scholarly papers pertaining to social media promotion and its impact on business outcomes.
Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
I selected this reference since it specifically pertains to my subject,which focuses on utilizing social media for business promotion.The piece details the impact of social media marketing on the success of small and medium enterprises.
This reference proves valuable as it relies on a study that included 4,956 B2B SMEs in Australia and applies statistical methods to explore the connection between social media marketing and business outcomes.
Is this a useful article? 
Certainly. The origin is very pertinent as it explores marketing on social media,advertisement,brand identity,and the performance of businesses.
Is this an academic source?
Certaintly. This is a scholarly article that appeared in the Journal of Business & Industrial Marketing. According to the university’s research database,it is categorized as a peer-reviewed journal publication.

When was it published? Is it recent enough? Why?
The piece was released in the year 2023. I think it is timely for this subject since social media and online marketing are always evolving, making it essential to reference fairly current studies.
The piece was issued in  Volume 38, Issue 8 of the Journal of Business & Industrial Marketing, encompassing pages 1607 to 1622.

Author Credibility
Who is the author? What are their qualifications or expertise?
The writers of the piece ore Graciela Corral de Zubielqui and Janice Jones. They conduct research in areas of business and marketing. Graciela Corral de Zubielqui has authored studies related to social media, innovation, marketing, strategies, and business outcomes. Her research potfolio includes this article as one of her scholarly works.
The authors hold credibility due to their background in academic research, and the article has appeared in a journal that is peer-reviewed within the business discipline.
Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
Certainly, I consider the source to be trustworthy. It appeared in a scholarly journal and underwent a peer-review process. The study utilizes information from 4,956 small and medium-sized enterprises and employs structural equation modelling to investigate the connection between social media marketing and business outcomes.
Furthermore, the article possesses a DOI and is cataloged in academic  research databases. This enhances its credibility compared to data sourced from a typical website or a post on social media.



5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

SHORT REFLECTION 
What did you find difficult about this task?
I struggled to select an appropriate scholarly resource due to the vast number of websites and articles concerning social media marketing. It was also challenging to determine which lacked academic credibility.
Another challenging aspect was comprehending some of the scholarly terminology utilized in the article. I needed to examine the content thoroughly and pinpoint the key points that were pertinent to my subject.

What did you learn from this task?
I discovered techniques for recognizing and assessing an academic source. I realized that it is essential to review the author, date of publication, journal, peer-review status, and research techniques before determining the trustworthiness of a source.
I also found that social media can beneficial for promoting businesses,establishing brands,and interacting with clients,but companiesmust approachits use thoughtfully and with strategy in mind. Research indicates that the effect of social media marketing on a companie’s success may vary based on its implementation.

