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A brand new community based \ > |

4 &
childcare centre for 0-11, with a * ~\p e
wrap around service to local & L'ttle ; %
schools.

- : e
e Located in St.Ederyns Village, Expigre rS |

' ing residenti o2
;e;gédly expanding residential , S

," »

+ Safe Hands, Curious Minds ¢
» This new up and coming area CHILDCARE CENTRE
includes new housing
developments and a new primary
school.

» Rising number of working
families increases demand for
childcare.

e Growth in dual-Income
households increases need for
childcare support(ONS,2023).

e The property offers a community
style building suitable for
childcare services.

(Fletcher Morgan,2024)




[

PURPOSE OF THE RESEARCH

e UNDERSTAND PARENTS'
CHILDCARE NEEDS

« IDENTIFY PREFRRED
SERVICES AND OPENING
HOURS

e EXPLORE EXPECTATIONS
REGARDING SAFETY AND
TRUST

TOOLS USED

e« MICROSOFT FORMS

/

QUESTIONAIRE DESIGN

* 10 STRUCTURED
QUESTIONS

« MULTIPLE CHOICE
FORMAT

« DISTRIBUTED DIGITALLY
TO PARTICIPANTS




DATA COLLECTION AND ANALYSIS

Tl responses submitted
Would you be interested in childcare services in St.Ederyns Village?

OUTGOING

11 responses submitted
January ® Fcbruary 8 March B April | May

What are the most important factors for you when choosing child-

| June | July B August B September B October
care? Choose up to 3 \ & F

B November B December l'otal

INCOMING

Flexible hours . ———— ]
Wrap around transport services

Location =
Cost e .
Staff qualifications = e,

£350,000.00
£300,000.00
£250,000.00
£200,000.00

T rasponses submitted | £150,000.00

What are the most important factors for you when choosing child-
care? Choose up to 3

FHexible hours N

Wrap around transport services o%

£100,000.00

£50,000.00

- PR NEEEEE

Location -
INCOMING 25 Children x 5 days

Cost

Stat qualtications Seriesl W Series2 W Series3 B Series4 B Series> W Seriest W Series”

Safety and safeguarding

IDENTIFIES CUSTOMER PREFRENCE EASILY AND CLEAR VISUAL REPRESENTATION OF TRENDS
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WEBSITE DESIGNED USING:

stk o « CANVA
S s
eicame e e DESIGN FEATURES:
rew e communty- » THE SLOGAN EMPHASISES CHILD SAFETY,TRUST Ml oo soidc Kol
Wl chaming AND EARLY LEARNING e
S » BRANDING INCLUDES THE SLOGAN 'SAFE e
g ok HANDS,CURIOUS MINDS. e e e
- « BOLD BUT CALM COLOURS e
» WELCOMING AND FAMILY FRIENDLY IMAGES F
« SIMPLE NAVIGATION FOR PARENTS -
e CLEAR INFORMATION :
« CONTACT DETAILS AND ENQUIRY FORM INCLUDED Pagshidden-A. ~ v ® @ B §
TO MAKE COMMUNICATION EASY FOR PARENTS ¥ st Ak, Foud Hypane,and

additional relevant training

phone & email 07305140386
Simple enquiry form

(REEDY AND PARKER,2018)




MARKETING MATERIALS CREATED USING:
CANVA

CONSISTENT BRANDING USING LITTLE EXPLORERS GREEN AND PURPLE
COLOURS

PROMOTIONAL CONTENT HIGHLIGHTS THE SAFE AND NURTURING
ENVIROMENT OF THECHILDCARE CENTRE

STUDENT DISCOUNTS AND NHS DISCOUNTS OFFERED TO SUPPORT WORKERS
AND STUDENTS

GOVERMENT FUNDING CHILDCARE SCHEMES ACCEPTED TO HELP WORKING
FAMILIES MANAGE THE COSTS

COMMUNITY BASED AND THOUGHT THROUGH TO SUPPORT FAMILIES LIVING

IN THE VILLAGE,OLD ST.MELLONS AND SURROUNDING AREAS
(CHAFFEY AND ELLIS-CHADWICK,2019)




Video Advertisement
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HI GUYS NEW OWNER
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SKILLS DEVELOPED:

FlLocated in a major new

residential developement

with continued growth MARKET RESEARCH DESIGN

MAwalking distance to DATA ANALYSIS
schools, shops & strong FINANCIAL PLANNING USING SPREADSHEETS

- “a”spc”*d”"‘*s : WEBSITE DESIGN AND DIGITAL MARKETING
‘ommunity driven wit
K SOCIAL MEDIA PROMOTION

NHS & Student discount

incentives
FaSignificant profit growth FUTURE DEVELOPMENT:
from 25+ enrolments
®lLed by an experienced « ADVANCED DATA ANALYSIS
and childcare professional « SEO AND DIGITAL MSRKETING STRATEGIES

« VIDEO EDITING AND ONLINE PROMOTION
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Al statement

| CAN CONFIRM THAT | HAVE NOT PRESENTEDANY Al GENERATED MATERIALS AS MY OWN
WORK | CAN CONFIRM | HAVE COPIES OF MY DRAFTS,NOTES AND OTHER RESOURCES | USED
AND THEY MAY BE ASKED TO PROVIDE IN EVIDENCE.




