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	· https://www.acocksgreenbowling.co.uk/bowling/


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: This website managed by big Tek ltd. loads promptly and is straight forward to navigate. Pages appear without delay, and essential info like contact details and hours are easily visible 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Sub pages are few, most key information appears on the main’ ’Bowling’’ page, including contact,location,and booking options. Navigation is minimal but efficient, keeping it concise for ease of access


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes the site includes a ‘’book now’’ function directly on the bowling page, making online reservations possible.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Adding clearer menu navigation an FAQ section, or visible CTA button (‘’book now’’) on all pages could enhance user experience.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The site looks clean and functional .though design is basic. I couldn’t verify mobile or desktop version differences, but the visual layout with modern styling or responsive design could boost appeal


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Imagery is minimal mainly Brading and functional visuals. There are no videos .The colour scheme is neutral and simple. More photos or multimedia could enhance engagement and show case the venue


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The is no chat tool visible. Including a live chat or contact form could significantly improve communication and enquiry responsiveness.


	Question 2d – How effective are the social media links on the website?


	Answer: Social media links are not apparent on the site. Adding social icons(‘’Facebook, Instagram’’)would help customers connect and stay updated with events or offers


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services bowling lanes ,booking ,opening hours, and location are clearly shown. The ‘’book now’’ feature ,along with address and contact info ,makes offerings explicit.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
No revies appear on the website.However,external site like TripAdvisor AND Days out with the kids feature feedback.Revies range are positive.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: External description highlight features like 20 lanes, automated scoring, snack bar,arcade,and family friendly facilities


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not on the sites. Possibly it encourage direct contact .This limits transparency; including basic rates would help customers make informed decisions


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.bowling alley Birmingham

	
	2.acocks green bowl

	
	3. family bowling Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: While I can t perform real time search testing, the site is listed in directories and review patforms,suggesting it likely appears within the top results for local bowling-related searches.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes a website remains a vital touchpoint in modern UK business.It s the central hug for information,booking,and credibility. Even with social media ,a well-designed site increases trust, supports online sales, and enhances brand presence ,especially for local services like leisure venues.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding a media-rich ,responsive design with updated visualisable pricing, and clear CTA across all pages.This will enhance usability ,engagement and trust helping customers find info quicky and encouraging conversations.
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