




This Report explains and explores the vision how social media has impacted in the social life and how business are able to use social media as a tool for general marketing reaching a wide customer base social media is a online platform and enables user to create share their content and interact with its audience connecting people around the world on the positive side social media can connect people around the globe enhancing communication offers opportunities for business’s and people however social media tent to have their drawbacks such as spreading misinformation tarnishing names in  this report we will have a look at all these factors to analyse

In the early 2000’s only thing comparable to modern social was an communication services known as CompuServe America Online and prodigy which allowed users to communicate socially by using Email bulletin boards messaging (2U Wordpress2024) this was a early rise for any social media platforms which also had been followed later date to  a social platform named Friendster these platform were the pioneers in the early peak times of social media’s that have followed up to todays platforms such as Facebook,Instagram WhatsApp and Other platforms used for communication which show how social media evolved but also not avoid including what social media’s held up over the years most largest social platform according to (Ortiz-Ospina and Roser, 2024b) the crown  belongs to Facebook With 2.3 billion users, Facebook was the most popular social media platform in 2019 such as Facebook we can not forget about other platforms to reach over billion users in recent time
     According to Wikipedia In general explanation marketing is a method of many companies to engage with their customers providing information of their services creating a bond between customers in the order to receive the same value (Wikipedia contributors, 2024) in order to keep loyal customers it is very important to keep in mind to provide satisfactory results for the customers which will increase the portfolio of the company now a day’s major company’s and also small businesses starting to involve marketing into their upcoming using marketing can increase for better business outcomes and also driven business data acting  (Mastercard, 2024) nowadays companies engage into modern marketing as such as using social media platforms applying to trends or simply sharing their offerings on social media such as beforehand traditional marketing was mostly based  to an offline use such as word to mouth billboards company staff representing the company in the street’s communicating with the consumers directly to share their services (indeed editorial team 2024)
     - According to this article social media is a marketing form relying on popular social media platforms to achieve marketing and branding goals (WordStream, 2023) this includes staying active on social media following trends or also engage into a collaboration between famous influencers social media now A days is nearly a hub for famous company’s most businesses rely on social media for advertising their products most important assets of using social media as marketing is attracting customers by using videos or pictures that represent your brand making it attractive for new customers let’s not forget interacting with customers is also important asset to apply by simply reacting responding to comments analysing your likes and shares to see how much your advertisement has been reached out and also paying attention and leaving feedback to your customers comments, also according to mailchimp.com using many social media platforms can also increase the numbers of your audience making it easier to reach everyone (How to create a social media marketing strategy | Mailchimp, no date)
   
  For advantages of social media is definitely  reaching wider audience and direct connection with audience by that you are easily able to calculate and analyse your audience interactions with your post or any advertisement you upload also to take in mind to have a chance to make a viral content and  increased web traffic this means the algorithm of social media’s can push your content to all users which results in a viral potential reach to all audience that are using the social media platform according to (webfx no date) gaining valuable customer insights  that social media has by directly connecting customers to company’s  helps you to know your customers tends also for you to result in to have a strategy plan to make your social media account better for audiences also (Webex.com )includes the outcomes of paid advertisement which demonstrates how your post can be displayed  throughout the web traffic making easier for the algorithm to push even further
  
   To also follow (webfx.com) social media tends to have it’s disadvantages sadly there are many but to sum it up we will have a look into the most important key factor of disadvantage of using social media for marketing, one of the most disadvantages can be

Negative feedback could be such as a wrong experience with the company negative feedback can be left for other customers to simply warn or make presence with unfortunate poor experience with the company, leading to that spreading misinformation can also result to a negative insight people by that can be easily mislead which could result in low audience levels since internet is an open place lot of people tend to do it just for fun without realising that they are spreading misinformation and tarnishing brand names these misinformation can neatly be clarified by the business for the other part of audience to not be mislead as customers now a day relay on feedback from other users



To follow this up social media has it’s beneficially  negative sides for brands that have been long enough in the industry they tend over the years to developed their own loyal customer base meanwhile fresh starting businesses should take in mind to develop their social media marketing as soon as smoothly possible for higher development and chance to reach the top avoiding misleading information and acquire loyal customer base with great reviews but to take in mind brands should also be involved by clear interactions with their customisers and developing stronger bonds in the future for more to come to their uprising
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