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For the module Commercial and Commissioned Film – Making we decided to begin work on the advertisement and behind the scenes work on the Copper Coast International Film Festival, from redesigning the logo and creating branding, idents and trailers for the film festival, to judging and filtering through the hundreds of submissions for the eight categories, be it best film, best actor, best actress, best director, best screenplay, best cinematography, best Welsh language film or best soundtrack. My plan for the Commercial and Commissioned Film – Making module was to first help decide which films from each category should be put forward into the semi-finals and further, I would then begin work on the logo for the Film Festival, and finally, I would edit together three idents and three trailers for the Film Festival, each with different themes and using a mix between footage I will have captured and footage from the numerous different films that were submitted to the film festival. I decided to work on these tasks in this order as they seem to feed into each other and I felt as though I would benefit more from working in this order rather than any other order. In preparation for these tasks I decided to look at a few different film festivals and their logos, trailers and ident, I did this because I wanted to gain more insight into what was needed and this also gave me more of a perspective on what we were going to be working on.
We began by looking at the different film selections, this was a long process of gathering several films that had been nominated for many different categories and deciding separately whether the films were eligible for the selected categories that they were nominated for, and whether the films were good enough to move forward in the process. We did this by separating the hundreds of films into groups of twenty films per person, each of us would watch and work through these films while marking and answering a few questions such as ‘Would you nominate this film?’, ‘Are there any useful pieces of footage?’ and etc. We did this in order to use the answers to these questions to simplify the later processes of screening some of these films, editing idents and editing trailers. We accomplished this by using the website Trello, we did this to save time and save the data and information gathered by everyone from the different films in a place where everyone can view everyone else’s work and the work could be easily gathered together in order to make further progress into the processes of deciding the winning films within their respective categories. After completing this task we began a voting process where we had several screenings of the films within a week and were asked to vote on our favourite from the specific category, we did this in order to create a shortlist of the last group of films.
A side project that many of the people on our course took on and adopted, was to redesign the logo of the Copper Coast International Film Festival, for use in the trailers, idents and other marketing materials and advertisements. I personally wanted the logo to be fairly simple and not overly complicated as this could make the logo and the advertisement look to silly and as if we were appealing to a younger audience. I began designing my own logo within Adobe Photoshop and Adobe Illustrator by playing with typography, but I ultimately decided to use two logos from my fellow students and one of my own because I wanted to experiment and adapt different trailers and idents to suit the different logos and fonts. The logo I used the most was one with a font in the style of handwriting, I used this in two of my trailers and one of my idents, however unlike the other two I was able to animate this logo and font in Adobe After Effects to make it look as if it was being written on the screen, I wanted the logo to be animated as it could show creativity within the film festival. The second logo I used was also made by another student, but was quite different, as it was more formal and hade more object involved, the reason I chose to use this was because of the fact that it fit looked professional and also fit very well with the tone of one of my idents. The final logo I decided to use was simply the abbreviation of the Copper Coast International Film Festival, I utilized this alongside a bold logo in order to draw attention while keeping the logo professional looking.
In preparation of the idents I began looking at different idents from the media, I began by looking at idents from other film festivals and slowly widen my scope to looking at the idents from BBC two and ITV. The reason I researched into other ident was because I wanted to gain inspiration and more of an understanding of what was required, doing this gave me a few ideas about how to create an ident suitable for the Copper Coast International Film Festival. For my first ident, I used footage from  the film ‘Turning Tides’ that was submitted and nominated for the best film, the specific piece of footage that I decided to use was of a child playing with and dropping a toy plane. I combined this footage with my first logo and its handwritten animated effect to create my first ident, I combined both of these in order to express creativity (by showing the animated logo alongside a toy plane). My second ident was comprised of stock footage of a river, the title cards of five of the nominated films and my third logo, I used these in order to make more of a business like and professional ident.  My third and final ident used footage from the film ‘Nine Mile Creek’ that was submitted to the film festival, I combined the several shots of nature and mountains with my second logo in order to create a more artistic indent that would seem professional yet also appeal to many different people.
Finally, gathered many different pieces of footage to create the trailers for the film festival, for this I decide to focus each trailer on certain categories in order to keep specific theme throughout each trailer. I conducted several interviews with different people about the 8 categories to use in my trailer, I did this to make theme of each trailer clear to the viewer. My first trailer emphasized the importance of the Welsh language film in the Copper Coast International Film Festival as the film festival itself is based in Wales. I used footage and audio from one of my interview that was conducted in Welsh, footage from Welsh language films that had been submitted and nominated for this category in the trailer and my first logo in order to draw the connection between the Welsh language films and creativity. Both of my other trailer focused on the categories of best director, best film, best screenplay and best actor and actress. During these trailers I decided to make the interviews more prominent and emphasized the topics more in the categories more.
In conclusion, I believe that the logos, idents, trailers and general work that I have produced over the past few weeks as been of good quality, however if I was given more time and was able to change anything I would have been more inclined to create more of my own logos and experiment more with them as well as capture more of my own footage for the trailers and idents.
