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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads quickly and efficiently. When I pasted the link into the search bar, the home page opened within seconds with no delay/glitches. The layout appears immediately, and all main features where accessible right away, making for a smooth and user-friendly experience. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website contains four main sub-pages, plus a “visit us” link below. Navigation is generally straightforward, with each sub page loading quickly and featuring clear, readable content. However, the third sub-page heading is partially obscured by the map locator, making you unable to read it until pressing the link. Despite this, the overall structure is user friendly, and prospective customers can access information easily once they begin exploring the pages.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
The website does not offer direct booking, but customers can make inquiries through the “contact” subpage. It includes a form to enter your name, email, subject and message, which is sent to the spa. Additionally, an email address and phone number are provided for customers to call or email directly to arrange a booking. This allows for communication, though a proper booking system will improve convenience. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
To improve visibility, the subheading should be fully visible and use a bolder clearer font. Relocating the map to the contact page would declutter the layout. Furthermore, the descriptive page about the spa could include more detail, and the front throughout the site could be clearer. While the treatments page lists services and prices well, adding images of the spa and its facilities, along with brief descriptions, would enhances the users experience and overall appeal. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website has a calm and pleasant appearance, with soothing colours and spa themed images. On a computer, the layout is mostly clear, but the map slightly covers one subheading. On a mobile phone, the design is cleaner as the subpages are hidden in a dropdown menu, and the map doesn't obstruct any text. This makes the mobile version easier to navigate. Improving the desktop layout should be considered. 



	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website uses calming imagery, including google sourced photos of lotus plants and spa rooms, to create a relaxing vibe. The colour scheme features sage, green and white, which reinforces a peaceful, clean, aesthetic. However, there are no videos included, which could be missed opportunity to engage visitors further. Overall, the imagery and colours support the spas’ theme well, but adding original images or short videos could enhances the sits visual appeal. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website doesn't have an online chat tool or AI chat system. However, it includes a “contact” page with a simple form where users can enter their name, phone number, and a message to make enquires. It also provides a landline number and email address for direct contact. While the form is easy to use, adding a live chat feature could improve response time and interaction.

	Question 2d – How effective are the social media links on the website?


	Answer: This website does not include any social media links, which limits their ability to engage with customers outside of the website. This absence reduces opportunities for users to follow updates, view promotions etc. Adding social media links would improve visibility, build community engagement, and provide more opportunities to attract new cliental.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services offered by the company are made clear through dedicated treatment page. This page lists all available treatments, along with their names and prices in an easy-to-read format. While the descriptions are brief, they provide enough detail for clients to understand what is being offered. However, adding pictures/descriptions of each treatment could further enhance clarity. 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The website does not feature any customer reviews, which makes it harder for potential clients to gauge service quality or customer satisfaction rate. Including up to date reviews would help build trust, provide social engagement, and enhance credibility.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is presented as high quality through its calming design, clear list of wide range of treatments and relaxing imagery. The use of soft/rich colours and spa themed photos creates a professional, peaceful vibe. While more detailed descriptions and customer reviews would enhance credibility, the overall presentation suggests a serene, well organised experience. I would recommend it to family/friends for its range of treatments, easy contact options, and soothing atmosphere reflected in website design. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes the prices are clearly listed in the treatment page, with each service named and priced in a simple, readable format. While the site lacks detailed service description and customer reviews, professional layout, and organised presentation suggest a quality experience. The prices appear reasonable and consistent with the spas visual branding and services offered, making it seem worth your money. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Harborne 

	
	2. Spa

	
	      3.  multi treatment 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When you search “Harborne spa maltreatment” the top results are different spa locations – not the specific Eden spa site hosted on wix. The search results include general spa facilities like treatwell, fresha ect. But the official Edens spa website does not show up within the first pages with those words in search. 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, the website still holds relevance in modern Uk business, as it provides a clear easy to navigate platform for customers to view services, prices and contact details. Its zen design and organized layout reflect the spas brand well. While it lacks certain features like online booking, social media links, and customer reviews, it still serves as a professional digital presence. In today's digital first environment, even a basic website is essential for visibility, trust and customer engagement. To make it more modern, the website could add features like an online booking system, customer reviews, social media, and mobile responsive design enchantments or even creating an app.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
If I where to make one key recommendation to improve the website, it would be to develop a mobile app with built in membership features. An app would offer easier access for users, improve customer loyalty, and provide a modern convenient way to book treatments. Membership features could include exclusive discounts, appointment reminders, and loyalty rewards, encouraging repeat visits and long-term engagement. This would help the spa stay competitive appeal to a wider audience and build stronger customer relationships in today's mobile focused world. 
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