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We weren’t always called Marks&Spencer …


Our story begins long before people knew us as Marks&Spencer, more exactly in 1884.
Our founder, Michael Marks, born in Poland, has immigrated in England in early 1880’s. Arriving here with little to no English, he worked hard and eventually managed to open a market stall in Leeds, firstly called Penny Bazaar.
With the Penny Bazaar opened in 1884, business was booming, offering products that were only costing 1 penny. He managed to change the perspective of buying, encouraging customers to wonder around without being obliged to buy anything, something that might seem normal for our days but back then was something unheard of.
After 10 years of growing his company, in 1894 Marks is looking for a partner to help him. Tom Spencer is joining him and investing all his life savings in the business, 300£.
This way the name Marks&Spencer appears and is paving the way towards the well-known brand from nowadays.
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Our contribution to the Wars


Being establish in 1884 means we were here during some of our hardest periods, the two World Wars. We were affected by it, as everybody was, but we tried to help.
During WWI, most men between the ages of 18 and 41 could have been conscripted for military service. Most of our male staff, as well as our chairman at that moment in time, Simon Marks, were requested to assist the British Army. 
Even if our chairman was posted in Preston, Lancashire, he would still attend company meetings that were being held at a hotel near his barracks.
During WWII, our staff all around England decided to raise money, which were later used to buy an aircraft for the British Army.
Our scientist worked with the government to help with rationalizing, and we tried to help the people as much as we could. 


















Sustainability is our future


Being in the business field for more than 125 years, we have managed to expand our fields of products, from M&S homewear and clothing to M&S food products.
Having a bit over 1500 stores in total across more than 50 countries, we want to make more people conscious about sustainability.
We have always cared about the world that is around us, reason why we decided to become a net zero business by 2040.
We are able to achieve this by following our sustainability plan that we launched in 2007 – Plan A – because we know there is no Plan B when it comes to our planet. 
If you are wondering what we have done to be more sustainable, we are more than happy to let you know some of our achievements so far: 
· We were the first UK retailer to introduce carrier bag charging in 2008, helping us reduce usage by 90%
· Launching a national clothing recycle programme in 2008, having recycled 35 million items by now
· Becoming carbon neutral and reducing our emission by 22%
· Switching to 100% sustainable cotton
· All our sea fish being 100% responsibly sourced
What are you doing yourself to be more environmentally friendly? You can start today! 
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More about our products


Here at M&S, we are offering clothing, accessories and shoes for every individual of the family. Because we are UK’s biggest retailer, we know shopping sometimes can be stressful, but you don’t have to worry anymore! You can find anything you want, from work or school garments to party attire!
We don’t pay attention only to the final products, but we care deeply of the process and all the steps that must be followed to ensure that our values and standards are met. M&S considers that in order to have a high-quality garment, the raw materials need to be carefully selected in order to meet our requirements. 
We managed to switch to 100% sustainable cotton in order to reduce the water and pesticides usage. Also, we are using recycled cottons in our products, offering a new life for older fabrics. 
In regards of our animal origin raw materials, we want to assure you we take great care of the health and welfare of all the animals that source our supply chain. All our wools, cashmere, feathers and leathers and 100% responsible and ethically sourced. 
What’s your criteria when choosing what to wear?













Doing better


At M&S, we are in constant change for the better, trying to change how things are done and improve our world, one step at a time.
Sometimes we are against is animal testing. M&S beauty and household items are cruelty-free and since January 2006 not a single individual ingredient from our products was tested on our furry friends.
Another thing we felt the need to change was the inclusivity that our old range of make-up was offering. By expanding our Autograph foundation range, we are now able to offer a wider spectrum for our wonderful clients. We have also decided to replace the names with codes made of letters and numbers, as most of the beauty industry already did.
As we all about a better world, we try and take new approaches in order to reduce the waste we are creating by manufacturing or using M&S products. Since 2012 we started to change our products that contained microplastics to ones that were ocean-friendly, using natural and biodegradable alternatives. From 2015 there is no more any beauty products that contain microplastics. 
More changes are coming, and we are becoming better as we speak.
Where do you think we can improve? We are listening!











Join our members club!


Starting from October 22nd, 2015, you can join our members club Sparks! All you need to do is download the M&S app and create an account or visit your local M&S store where one of our colleagues will be more than happy to help you! 
Joining our members club offers you special benefits like discounts, priority access to sales, a change to attend special event and many more things for you to discover!
When you first join you will receive a 10% discount that you can use whenever you desire. Based on your shopping history, the app will offer you tailor-made discount to your favourite products or departments! 
Another wonderful thing we decided to do as a thank you for every person that is part of our supply chain or operation system, is offering 20% discount all year round based on your Sparks account! You still have all the normal benefits on top of the forever 20% off. 
Don’t forget that every time you shop using your Sparks account, M&S will donate a percentage of your shopping to your chosen charity. 
What do you think? Should we make you a Sparks account too? 
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M&S Food – With Care


What do you need to make a delicious meal? Depending on what you want to cook, you will choose the most appropriate ingredients – vegetables, meat, condiments and so on. But that isn’t everything. 
To ensure the quality of your meals, M&S is constantly working with our suppliers to ensure that the food grown for us is grown in a responsible way, using less pesticides, all while protecting the environment. 
We are trying to source our products as locally as possible; all our products being labelled with the country of origin.
M&S established a team of specialists in agriculture and fisheries that are implementing our agriculture policies across our business. They are all externally trained at Bristol University and are re-certified every 3 years.
From fruits and vegetables to milk and eggs, from raw ingredients to fancy meals, M&S ensures its clients receive the best quality products on the market, picking with care all its suppliers. 
When is your next visit to our shop? 
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Why not be part of M&S Family?


Have you ever thought about joining us? As a continuously growing business we are constantly looking for new colleagues. 
What will your advantages be if you join us? 
First of all, we will give you a great opportunity to gain more experience on the retail field and be part of a team that values each individual, all while trying to change the industry into a greener one.
M&S workplace is a safe environment, filled with all kinds of backgrounds and genders, being united by friendliness, acceptance and a bigger goal. 
As an employer, we offer you competitive pay, that is reviewed each year; colleague discount of 20% off for you or a family member; minimum 28 day a year of holiday, pro-rate if you are choosing to be a part-time employee; unlimited access for all of our UK colleagues and their families to a qualified virtual GP, free 24/7 mental health support from one of our Wellbeing partners; and many more things like life insurance, pension, bonuses, discounts when buying shares and other benefits for you to discover.
At M&S we are looking for individuals that desire to constantly grow and improve themselves, for people driven by the desire to work in a team, that match our values and love the planet as much as we do, that are willing to contribute to our mission of changing for the better, one step at a time. 
If your values matches ours, then we would be more than happy to welcome you into our teams. 
What do you say? Join us today!
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