	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2430254
	Student Name
	Rosalie Cayetano

	

	Website Chosen 
	Highfield Town house Hotel


	Insert hyperlink to website
	https://www.highfieldedgbaston.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Ideally should under 2 seconds for an optimal user experience, with 3 second or less being considered acceptable. Now adays, in the fast-paced digital world, it’s very important for the organizations to develop websites that provide a seamless web experience of the users.  


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, most websites contain many subpages, and prospective customers navigation bars, and open a search function, aiming to make the process intuitive as possible.
All prospective navigates this through online search for addresses by using website links in google search for example: Using websites by searching using tools like computers, mobile phones, you must search website’s structure and allow navigation

	Question 1c - Can a customer make a booking via the webpage? 

 

	Answer: 
Yes, customers can typically make bookings through a webpage by using an online booking system integrated into a website. This allows the customers to check availability, reserve a spot, and open pay directly on the website, streamlining the booking process. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
To improve a website usability, focus on making it easy to navigate, ensuring consistent design, optimizing accessibility for all users. Key areas for improvement include clear navigation, consistent branding, responsive design, and fasting loading times. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: To determine how pleasant a webpage looks, consider factors like colour palette, typography, layout, and overall design consistency. A pleasant webpage will be visually appealing, easy to read, and functional, creating a positive user experience. Thousands of pre-made templates and themes make creating a website easy-If all you want is a simple, off the shelf website that looks professional enough to give business a basic start. But to differentiate in today’s competitive landscape, you need a website as unique as you are.  


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website utilizes imagery, video, and colour to create a visually appealing and engaging user experience, enhancing communication and engagement Imagery is employed to tell stories, clarify complex concepts, and show users how to perform actions. 
Videos are incorporated to showcase content in a more dynamic and engaging way. Colour palettes are strategically chosen to evoke emotion and reinforce the brand’s identity. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: It is possible to determine if a specific website uses an online chat tool without knowing which website you are interfering to. Online chat, or live chat, is a common feature on websites, allowing users to interact with businesses in real-time. 


	Question 2d – How effective are the social media links on the website?


	Answer: Social media links on websites are generally very effective for boosting brand reach, engagement, and even search engine optimization (SEO). They offer a convenient way for website visitors to connect with a brand and expand their online presence, ultimately driving more traffic and potential sales. We need to search the Topic “why Social Media Links on Your Website Are Crucial for Brand Reach and Engagement” by Ketchup Marketing.  


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: To make their service offerings clear to customers, companies utilize various methods including providing detailed explanations of their service values and standards, and ensuring staff have the necessary skills to effectively communicate and resolve customers issues. They also leverage technology, such as customer relationship management (CRM) software, live chat, and chatbots, to enhance communication.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are made available through various platforms and methods including company websites, e-commerce platforms, review specific sites, social media, and email. These reviews can be prompted by the business or initiated by customers directly on these platforms. The availability and timeliness of reviews depend on the platform and the business’s efforts to collect and display them. According to Zendesk, Customer reviews: how to get and use them [+templates] – Zendesk 21) Oct 2024.  

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
To present a high quality in service is a good service to customers to attract them. Design excellence, attention to details, financial stability, and personal service have made THW a firm valued by our clients throughout the country. Visualization Service is the core of architecture’s role and purpose. It is paramount of in assisting the collaboration of the client’s vision and the designer’s expression. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, in the Royal Borough of Kensington and Chelsea, as in the rest of the Uk, prices must be clearly displayed to customers. The price Marking Order (PMO) requires traders to display the total selling price of goods and, where appropriate, the unit price, in a way that is unambiguous, easily identifiable, and clearly legible. This information must be readily available and displayed in proximity to the goods. Yes, its generally understood that clear pricing builds trust with customers, and pricing strategies should reflect the quality of service provided. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.You can open it in what3wordslocation or upload.

	
	2.then Tap ‘Navigate’ and select ‘Google Maps ‘to open the exact location. 

	
	3. In Google maps and get directions. Https://play.google.com

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
We believe it is the first of its kind, and the only recruitment solution you need to future proof your success in the tech industry. Like Yes, for example: a. Search Jobs, b. The Team c. Contact Us d. Our Location e. NS& D and f. Candidate Resources.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant for UK business in the modern era, serving as a cornerstone of online presence, brand building, and digital marketing efforts. They provide a stable platform for businesses to control their information, establish credibility, and connect with customers in a more comprehensive way than social media alone can offer. While social media has many benefits, having a website remains essential for establishing credibility, control, and longevity in the digital landscape It compliments social media efforts by providing a stable and customisable platform for engaging with your audience.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I make one recommendation about how to improve it would be like Amazon company, amazon.com, This online marketplace offering wide range of products and services, including e-commerce, cloud computing, and streaming. Amazon also has regional variations, such as Amazon UK. If I make the one recommendation, First I must learn about some strategy for example: Audience Building Strategy- Build audiences at scale with 6sence.  Audience Builder delivers the insights needed to exceed… Learn about Privacy, the customer privacy policy and its very important to the customer to read it. When you visit any website, it may store or retrieve information on your browser, mostly used to make the site work as you expect it to. 
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