Opportunities for Costumers
Engagement at Bright Wave Café
 
 
Introduction
Bright Wave Café can use digital tools to communicate better with customers and make daily work easier. Today, most people use smartphones and the internet, so it is important for the café to use these tools to stay competitive.
Digital Tools for Customer Engagement
 
Email
The café can send emails to remind customers about special offers, discounts, and new products. This helps customers stay up to date with the café news and visit it again in the near future, if something new has caught their attention. Using a special program, staff could create an app for their café, giving the opportunity for new customers to engage with the company digitally and find out extra information that they might need.
Social Media
Bright Wave Café can use platforms such as Instagram and Facebook to post pictures of food, drinks, and special offers. It can also reply to comments and messages online. Doing this helps create a good connection with customers and gives them satisfaction and encouragement about the environment that they’re going to be eating in and find out the location of the Bright Wave Café.
Automated Messages
Automated messages can answer simple questions, like opening hours or menu options. This saves time and gives immediate responses to customers. AI could further help by giving free tips about customer service and extra questions.
Digital Menu
A digital menu using a QR code is very useful. Customers can scan it and see the menu on their phone. It is easy to update and save money on printing. QR codes can be used to book early reservations without entering the café and make bookings for special occasions such as Birthdays and anniversaries.
Use of AI
AI can help the café employees understand what customers like. For example, it can suggest offers based on customer preferences. AI can also help create social media posts or emails. However, a person should always check the content to make sure it is correct and accurate.
Benefits
Using digital tools and AI can improve communication, save time, increase customer satisfaction, and help promote Bright Wave Café’s business. Some good examples of this are creating advertisements to promote the café’s business, create special offers, and save time for the staff by using an AI to collect the people’s orders.
Use of AI in This Report
I used AI to help me with ideas at the beginning. After that, I wrote and edited the work myself to make sure it is simple and correct. 
Conclusion
In conclusion, digital tools and AI can help Bright Wave Café improve customer service. Simple tools like email, social media, and digital menus can make a big difference. Although it is important to check all the information carefully primarily due to the fact that Artificial Intelligence can make silly mistakes, that can decrease the general trust and welfare of many customers.
Section 2: Reflection
AI helped me at the start of this report, but I checked all the information to make sure it was correct. Sometimes AI gives general answers or makes mistakes. I used AI for quality checks, such as making sure my grammar and spelling were correct. Using AI responsibly means using it as a helping hand, not as a replacement for your whole piece of writing.  One limitation I’ve observed is that AI does not fully understand real business situations. Another thing I noticed is that AI can sometimes give some general answers and does not always include specific examples. It may repeat previous ideas that it has stated or not include prompts that you have stated. This proves that AI has some limitations and cannot understand everything you put in. Using AI responsibly means not depending on it too much and making sure customer data is safe. In my opinion, AI is useful, but human checking is always necessary.
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