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Marketing has become an essential consideration for an organization which boosts the performance of an organization in the market. Jobber et al., (2020), stated that the efficiency of the marketing activities is not only limited to the quality product but also the process of promoting the product in the market. The promotion of the marketing elements for an organization helps in boosting the customer attention to the organization as well as making the organization promote more organizational capability in the competitive advantage gaining (Bowie et al., 2017). This essay has been conducted to present an understanding of the marketing methods in multinational organization. A comparison of two hotel brands and their marketing methods have been presented through this essay. 
	The organizations Ibis Hotels and Ritz Carlton Hotel. The reason for selecting these organizations is that both of the organization holds specific service to grow the international service in hospitality. Hotel Ibis was founded in 1974 by Accor has become most common economic brand for hospitality service in France. The organization has become Accor’s megabrand in 2011. The head quarter of the organization is situated in Evry, France. It has about 1233 hotel branches around the world in different countries. The organization has turned to be an efficient brand in the hospitality industry. The organization on the opposite side of comparison is Ritz Carlton hotel which is a bigger organization for hospitality service established by William B. Johnson in 1983. It is mainly focused on serving with the luxury services around the globe. It has about 108 hotel brands. The organization has become a multinational service provider with the luxury services by hospitality organization. The headquarter of the organization is located Bethesda, Maryland, U.S. Currently there are about 40000 employees and staffs working for the service generation for the employees and staffs. 
	The marketing choices for organization relates to the decision in the market for organization (Smith and Zook, 2020). The company Ibis hotel is a major brand in France. The development of the international brand for the company relates to the change in the marketing campaign for the common people with economic brand for the people. The advertisement campaign helped the company with the promotion of the service. The major marketing decision for the company Ritz Carlton is the change in its culture. The change in its culture has helped to demonstrate its service to the consumers. The change in the service generation process helped the company with the development of the service generation. The company promotes its efficiency with the creation of the working environment. The above choices by the organization are not so unique but they are effective with their relative time. According to Kotler et al., (2020), every tasks and activities has its own time to reflect with efficiency, in case of marketing the decision should be based on the running situational analysis of the market. 
	The marketing strategies are taken for boosting the performance by an organization in the market (Clow and Baack, 2013). Currently the organization Ibis Hotels have become a common brand in the hospitality industry and became the megabrand for its founder organization Accor. This implies that the company Ibis Hotel is an economic brand which got boosted with the public demand for economic service. On the contrary, the position of the hotel Ritz Carlton is strong with the luxury services for the VIPs and rich people. The organization relates it maximum customer satisfaction model in the service generation making it one of the customer engaged organization by its parent organization Marriot International. The marketing position for an organization is determined with the effectiveness to influence the market and competitive organization with its decision (Chaffey and Ellis-Chadwick, 2019). 
Different organization initiates different types of marketing activities and functions. The methods and functional strategies in the market differs by the organization in order to get competitive advantage in the market (Ghauri, 2014). For the company Ibis Hotels, the management of the brand with the budget friendly costing for the organization along with the consideration of the change in its business model. The change in the organization has been adopted as a necessary tool for attaining a better position in the market The CEO of the organization Denis Henniquin said that he had decided to challenge some of the basic business models including the change and its adoption. While implying the change in the organization, it initiates the major marketing methods with the pricing strategy, its service strategy and advertising strategy. Being a mid-level brand the company focuses on the middle class and middle income people to be their consumers which initiates with the generation of efficient service with the pricing strategy works with the reduction of the price for the consumer so that more consumers are attracted towards the service by the organization. The relation of the consumers with the products and services are attained with higher effectiveness of the product price. The organization also incorporates with the service strategy to make an equilibrium in the service generated by the organization in different locations. The organization also incorporates with the promotional strategy in the market with mass media advertisements so that more people know about the services. There are more public media that are used for advertisements including television, newspaper. Nowadays the company is involved in the digital marketing platform to promote the organizational service in the social media as well as develop the digital marketing experience. On the contrary the organization Ritz Carlton is a luxury brand for hospitality service. The major strategy followed by the organization includes: product diversification, customer value maximization, pride in the product or service, researching on the top spending VIP guests. For the company all these aspects are effective for the attainment of the organizational service. The organization relates with the service inclusion regarding its effectiveness of the service generation in luxury brand. The brand management team of the organization is involved in maintaining its value for the consumers so that all the consumers are satisfied at any cost. The consumers of this organization is mostly rich and VIPs who are provided with maximum priority for the service. The consumers who visit the hotel are provided with the value so that they can take pride of the product and service. The VIPs and rich guests are properly welcomed in the organization. The research team are always researching on the expectations and behavioral factors that lead to analyze their demand and expectations. This helps to determine the requirements of service by the consumers. From the explanation of (Housden, 2008), the different strategies by organizations for the marketing promotion should be conducted as per the target of the organization to the consumers and their expectation.
The green marketing process includes the development of the promotion of environmental development and less pollution to the environment. The organizational plan with the CSR activities are mostly promoted with the promotion of the service generation in a way that process less pollution for the environment (Kotler et al., 2017). The company Ibis hotel is involved in such activities through the selection of the location in the natural sight. In Europe most of the hotel branches are located in the natural locations where the organizations have been playing ethical responsibility to maintain the local natural environment and raising awareness about the maintenance of the green resources. Keeping the surrounding area neat and clean helps to promote a better natural environment in the organization. For the company Ritz Carlton, the involvement in the CSR activities for forestation program can be mentioned as the way of promoting the organizational service. Involving in CSR activities also states an ethical duty for organizations involved in marketing and promotion (Ryan, 2012). 
The COVID 19 has made the hospitality organization and other organizations in the economy face a fall down. In the pandemic moment the lock down situation has forced the hospitality organization to be closed down making a huge loss to hospitality organizations (Lock Statista, 2020). For the company Ritz Carlton, the COVID 19 situation was not effective for maintaining the staffs and consumer’s health issue. The company announced a continuation of the health advice and health campaign for the consumer. To respond to the pandemic event, the company called for awareness program. The organization Ibis Hotel is also in the similar line to call for the COVID 19 awareness for the people. The organization was involved in distributing masks and hand sanitizer for the people. The free survey by the website of the organization was also helpful for the common people to get information about the situation (Plecher, 2020).
In summary it can be said that the development of the marketing initiation for an organization is efficient in relation to the growth and development of the organizational performance. There are different methods and interaction for an organization with marketing strategies, that can be related with the marketing methods and strategies. In this essay, the development of the marketing strategies and methods have been presented with the comparison of two different organizations. The whole essay has focused on the methods of marketing and its application in the organization. 
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