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Introduction 
The research study will be done on the topic “The impact of digital marketing on global marketing by considering the case study of Amazon. It means that the research study is aimed to find out the importance of digital marketing of Amazon regarding the process of reaching global customers. In other words, it can be stated that the research is aimed to find out the impact of digital marketing strategies used by Amazon in providing it with a secure competitive position in the global market where competitive companies are adopting different types of marketing strategies. In the following section, a discussion regarding the background of the research, research questions, research objectives and such other factors are going to be provided that can be regarded as an integral part of the future research work. 
[bookmark: _Toc192837908]Research background 
Digital marketing strategies have been revolutionized the way businesses are interacting with the global market and global customers. It is helping businesses to reach wider audiences throughout the globe and Amazon can be regarded as one of the most prominent companies that is using the digital marketing strategies in an evident manner to reach global customers. Sudirjo (2023) has stated that proper marketing strategy of a business can help them in global market expansion and success and by considering this same the research is going to find out the impact and importance of the digital marketing strategy of Amazon with respect to its global marketing process.  The rationale of the study is given in the following section. 
[bookmark: _Toc192837909]Rationale of the research 
There are several studies done on the importance and impact of digital marketing strategy. For instance, Shankar et al., (2022) have provided a significant discussion regarding digital marketing and its impact in helping a business to reach customers. Based on the viewpoints of the authors, it can be stated that by using different digital marketing tools, reaching global customers has been easier for businesses. However, the matter is that there is very lack of studies that have provided attention to any case organization. However, at the time when a case study example is considered, it becomes possible for a reader to understand the effectiveness of the digital marketing strategies that they are using for global marketing based on real life examples and on the other hand, real life examples can also help them to understand the gap of digital marketing strategies with respect to the global marketing process. At the time when the case study company and other companies become aware of these factors, they become able to adopt the best kind of digital marketing strategy while eradicating the current challenges. This study is expected to help Amazon and other companies to find out the effectiveness of their digital marketing strategies and the gap of it with respect to the global marketing process and it will ultimately bring an improvement to their digital marketing process. Here, the rationale of the research is evident. 
[bookmark: _Toc192837910]Aim 
The aim of the research study is to find out how Amazon has leveraged the digital marketing regarding its global marketing process and how the digital marketing strategies of the company are helping it to reach the international markets. The objectives of the research study are as follows:
[bookmark: _Toc192837911]Objectives 
· To find out the effectiveness of digital marketing strategy regarding global markets.
· To find out the effectiveness of Amazon’s digital marketing strategy regarding its international marketing process.
· To find out the challenges or gap of the digital marketing strategy of Amazon with respect to the global market .
· To recommend some strategies to Amazon that they can adopt to bring an improvement to their digital marketing strategies for making it effective with respect to the digital marketing process.
[bookmark: _Toc192837912]Research questions 
The research questions are as follows: 
What is the effectiveness of digital marketing strategy in global market? 
What is the effectiveness of Amazon’s digital marketing strategy regarding its international marketing process? 
What are the challenges or gap of the digital marketing strategy of Amazon with respect to the global market? 
What are some strategies to Amazon that they can adopt to bring an improvement to their digital marketing strategies for making it effective with respect to the digital marketing process? 
[bookmark: _Toc192837913]Methodology 
Research onion 
Research onion provides the whole framework of research methodology. The parts of research onion are research philosophy, research approach research design, data collection, and data analysis and all of these are the important segments of a research. In this research, positivism philosophy, deductive approach, primary method and mono quantitative data analysis method will be used. A detailed discussion about the same is being made in the following sections.
[image: ]
Research onion
(Source: Alturki, 2021)
[bookmark: _Toc192837914]Philosophy 
The research will be done using the positivism research philosophy and there are some considerable reasons why positivism research philosophy has been chosen. The research philosophy pay attention to observable data that can be measured and tested and in the process of reducing the subjective bias, this research philosophy works in a significant manner (Ali, 2024). It uses structured data collection and analysis technique that can be experiments and survey, it provides precise and understandable data. 
[bookmark: _Toc192837915]Research approach 
The research will be done using the deductive approach. The deductive approach has been chosen as it helps in getting the most specific result while starting with general theories and it can be the most effective approach for research where observations or experiments or survey is being done as the data collection strategy. It is a clear and structured process, and it provides proper reliability and by thinking all of these factors, this approach has been chosen. 
[bookmark: _Toc192837916]Research strategy 
Survey questionnaire will be used as the strategy of the research. Customers of Amazon throughout the globe will be surveyed in order to know about the way the digital marketing strategy is helping the business in reaching them. 15 survey questions will be developed, and their answers will be used as data in the research. 

[bookmark: _Toc192837917]Literature review 
[bookmark: _Toc192837918]Introduction
New digital technologies are moving as fast as light from the business owners to the billions of people willing to part with cash exchange bi-directionally. Digital marketing is highly important to set visibility, engagement of consumers, and penetration in the marketplace. Whereas traditional marketing is based on physical advertisement, digital marketing makes use of the online platforms, social media, search engines and e commerce tools to reach a wider audience with significantly less expenditure (Panda and Mishra, 2022).
With digital marketing, Amazon has clearly been among the largest of the global e-commerce company and been able to increase the extent of its market base around the world. The company is adapted to different market conditions through data driven strategies, personalized recommendations and automated advertising. This study examines Amazon’s digital marketing strategies to get a bigger picture of how the digital marketing impacts global marketing in broader sense and will allow businesses to use digital tools to scale internationally.
[bookmark: _Toc192837919]Overview of the LR 
The literature review is being done based on a case study approach. The case study of Amazon is being considered here. Hence, articles, journals and web sources related to Amazon digital marketing strategy and its impact on the global marketing process of the business will be collected and reviewed in the literature review section and the gap of literature will be mitigated by surveying the customers of Amazon with the aim of getting specific Amazon-related data. 
[bookmark: _Toc192837920]The Concept of Digital Marketing Strategy
The term Digital marketing strategy indicates a company’s methodological plan to disseminate a product or service via online channels (Chen et al., 2021). In it you can see such techniques as search engine optimization (SEO), content marketing, social media marketing and targeted advertising. These business digital tools provide businesses with this space to take their customers to and track the user engagement and to optimize the campaigns resulted in better performance.
A customer centric digital marketing strategy is well developed one that falls on the side of personalization in order to raise the engagement and conversion rates. Such an approach is employed by Amazon that uses artificial intelligence (AI), machine learning and consumers data to suggest product recommendations. All of the company data driven digital marketing efforts it is majorly dependent on data to predict a customer preference, to price strategies and to be able to evolve a targeted promotional campaign.
The combination of digital marketing with the rest of Amazon’s business thus plays a key role in its achievement of global success. The company keeps on marketing and interacting with its customers by using automated advertising, pay per click (PPC) campaigns and email marketing (Röyskö, 2023). This focus on data analytics guarantees that marketing decisions are consumer informed and hence more efficient and value for money.
[bookmark: _Toc192837921]The Use of Digital Marketing in Global Marketing based on the case study of Amazon 
Promotion of products or services across several international markets is global marketing. Businesses have to change its tune and adapt to different consumer behaviour, cultural preference and regulatory environment (Theodorakopoulos, L. and Theodoropoulou, 2024).  Digital marketing is an essential tool for entering global market as it provides cheaper and effectively scalable means for settling down to various audiences.
Digital marketing plays a massive role in the expansion strategy Amazon has to expand globally (Goldman et al., 2021). The content and marketing campaigns of the company are localized to regional preferences. For instance, Amazon India features marketing messages specific to local festivals while Amazon Japan is focused on the customer service excellence. With this localization, Amazon stays at the place that customers are considering and, in this way, it stays relevant and attractive to them.
Digital marketing is scalable, thus, enabling businesses to test the markets before spending huge amounts of the resource. Using A/B testing and analytics, Amazon uses performance metrics to adjust strategies in the success or failure of its online campaigns. However, Amazon uses social media platforms equally as well in its global marketing efforts. The company communicates with customers, also, promoting products and increasing the brand awareness using platforms like Facebook, Instagram, and Twitter. Amazon makes sure that its brand is always in people’s sights and stays competitive in international markets through influencer partnerships and targeted ads.
Customer data is one of the most effective digital marketing tools utilized by Amazon. This company analyses purchasing pattern, search query and browsing history to offer personalized recommendations and targeted promotions to the audience. Presenting users with products they will be interested in so that they can be sold to them and thus boosting customer satisfaction and sales.
[bookmark: _Toc192837922]Theoretical Framework
Porter’s Competitive Advantage Theory, which emphasizes that differentiation and the focus of being cost leaders are necessary to the success of a global business (Thibeault et al., 2023), can be used here. By using digital marketing, companies has optimized pricing, improved its customer service and made recommendations that they felt would be personalized to the user’s needs. The company has an advantage over other competitors since it can give competitive prices while having a strong digital presence.
Amazon’s strategy also applies to the theory of Integrated Marketing Communication (IMC). IMC focuses on delivering consistent brand messaging across multiple channels (Rehman et al., 2022). Search engine marketing, social engagement, email campaigns, and personalized recommendations are all done in integrity on Amazon. It enhances the brand identity and helps to create customer loyalty at international markets.
In addition, the Consumer Decision Making Model explains how digital marketing affects a consumer’s purchasing behaviour. 5 stages: It describes about problem recognition, information search, choice of alternative, purchase decision or choice and post purchase behaviour (Makudza et al., 2022). This model is consistent with Amazon’s digital marketing strategy as they offer extensive product descriptions, customer reviews, comparison tools, personalized suggestions, and so on, for people to base their purchasing decisions on.
With the rising trend of digital marketing, climate change customer, and technological advancement, digital marketing is becoming an integral part of global marketing due to its broadening reach and better customer engagement. Amazon is successful because the tools we use for doing commerce are digital and they employ AI-powered recommendations, targeted advertising, and localized content to be able to penetrate the entire global market.
The strength of Amazon’s marketing strategy is based on its integration of digital marketing to data analytics, which enables Amazon to have effective strategy in marketing in different regions. The theoretical frameworks provided describe how digital marketing engages the consumers, allows for a competitive advantage, and develops international sales.
However, with digital marketing constantly growing, companies must adjust to innovation and data making decisions for them to survive in the global market. Those companies that maximize the use of digital tools will be more able to expand internationally, create lasting and strong customer relationships, and establish a consistency of growth.

[bookmark: _Toc192837923]Type of investigation
There are mainly two types of methods used in a research study, and these are primary research method and secondary research method. In the case of primary research method, data is collected from human participants through survey, interview or experiments. On the other hand, in the case of secondary research method, data is collected from existing resources like literature, journals, web sources and articles (Walliman, 2021). 
In this regard, the literature review will be done using the secondary method. 20 articles will be used in the literature review process. However, the main method that will be used for the research is the primary method and survey will be done to collect primary data. It has already been stated that 15 survey questions will be developed and it will be spread among global Amazon customers and by considering the view of them, it will be possible to understand how Amazon is using its digital marketing strategy to reach global customers and by analyzing this data the effectiveness of Amazon’s digital marketing strategy with respect to its global marketing process will be understood.  
[bookmark: _Toc192837924]Sampling 
Amazon customers will be considered as the participants here and data will be collected from 100 amazon customers throughout the globe. From the reviews of Amazon, the customers will be found and random sampling method will be used and it means that any adult Amazon customer from any part of the globe has equal chances to be a part of the survey. Mail will be sent to these people regarding the survey and their consent will be taken. 100 people who will give positive consent that means who will be agreed to be a part of the survey will be provided with the survey questions. The survey data will be collected through Google form. 
[bookmark: _Toc192837925]Data collection method 
It has already been stated that the data will be collected through the survey. 100 customers of Amazon who will provide positive feedback with respect to the consent form will be included in the survey. In the consent form and participant information sheet, a brief description of the research will be provided so that they can provide their consent by considering the aim of the research. 100 people will be selected randomly and the google survey form will be shared with them. They will be provided with a specific time for giving the survey answers and after their data will be collected, the analysis will be done. 
Along with that a case study approach will be used in this regard for the literature review. Different articles and website sources related to digital marketing, global marketing process and Amazon’s digital marketing strategy will be used to collect secondary data regarding the digital marketing strategy of Amazon and its impact on global marketing. 
[bookmark: _Toc192837926]Data analysis method
There are two types of analysis methods used in a research work, and these are quantitative data analysis method and qualitative data analysis method. In this regard, primary quantitative data analysis method will be used by using the SPSS software. The survey data will be analyzed in order to meet the objectives of the research. 
[bookmark: _Toc192837927]Ethical consideration 
As the research will be using primary data collection method, human participants will be involved in the research and that is why proper ethical considerations should be maintained. Privacy and authenticity are important in case of primary research. Only those people will be involved in the research who will give positive consent about their participation and their details will be kept private. 
[bookmark: _Toc192837928]Time plan 
	Activities 
	Week 1 - 2
	Week 3 – 6 
	Week 7 – 9 
	Week 10 - 12

	Proposal development and aim objectives development 
	
	
	
	

	Ethical fulfilment and getting consent of participants 
	
	
	
	

	Literature review 
	
	
	
	

	Data collection 
	
	
	
	

	Data analysis 
	
	
	
	

	Conclusion development 
	
	
	
	








Limitations of the research 
The research will be done by including 100 Amazon customers and it is expected to be effective for data collection. However, more people could be surveyed and some effective literary pieces and web articles could be used for the research, then more information might be collected. However, by thinking of limited timeframe, more people will not be engaged and considerable number of articles and web papers will not be used for data collection. It can be regarded as a limitation of the study though with the survey of 100 people it’s expected that adequate data with respect to the objectives will be collected. 

[bookmark: _Toc192837929]Conclusion 
If the research will be done in an evident manner, it is expected that the effectiveness and gaps of the digital marketing strategy of Amazon as global marketing strategy will be evaluated, and it will help Amazon and other companies to use digital marketing strategy in the most effective manner to get global customers through proper marketing. 
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