
The Consumer Rights Act 2015:
The Consumer Rights Act (CRA) is an act that was enforced on the 1st of October 2015, concerning the rights of consumers and protection of their interests. Whilst also introducing measures relating to any transaction between consumers — individuals acting for reasons unrelated to trade and traders — and people who act for purposes relating to their trade, business or craft, doing so personally or through another (Legislation.gov.uk, 2022). The CRA also imposes contingencies that allows investigatory powers such as ‘Trading Standards’ to enforce trading regulations. Moreover, the CRA provisions cover digital content, goods and services whilst also consolidating UK consumer laws, covering and simplifying key components of previous UK legislation such as “the Sales of Goods Act 1979, the Supply of Goods and Services Act 1982 and the Unfair Terms in Consumer Contracts Regulations 1999” (Newton, 2021). The Act extends to England, Wales, Scotland and Northern Ireland. However, certain parts of The Act do not apply to financial services as they use the EU’s Consumer Rights Directives (Pinsent Mansons, 2015).

The Act applies to any contract that is agreed upon between a consumer and a trader for the supply of goods, services and digital content by the trader to the consumer (Legislation.gov.uk, 2020). The CRA’s framework ensures a universal understanding of what occurs in these transactions. The Act also gives the parties security in incidences where problems may arise. For example: a consumer receiving a faulty good or a product that is not fit for purpose or when a service was not up to the expected standard (Newton, 2021). The CRA’s main aims revolve around protecting consumers and their rights against poor-quality, mis-advertised goods, unfair trading practices and unfair contract terms relating to refunds, delivery, repair or transitions (Fsb, 2021). As The Act integrates eight pieces of complicated legislations in one place, it clarifies, modernises and simplifies the law relating to consumers and enables the full understanding of their rights, how they should be treated by a business and how to deal with corporations when issues arise as they will have transparent routes to resolve disputes swiftly and cheaply (GOV.UK, 2015).

 The Act introduces two new areas of law including digital content and services. The statute now provides consumers the rights relating to digital content such as movies, software, games and e-books; as well as giving consumers a short online right to reject and be refunded within thirty days (Newton, 2021). 
Furthermore, The Act has added new remedies regarding services that were not provided with ‘reasonable care and skill’, or the standard agreed upon with the consumer (GOV.UK, 2015). 
The following section will focus on Parts 1 and 2 of the statute as they cover different contracts and different laws regarding trader and consumer rights. Part 1 applies to contracts relating to goods, services and digital content —whether said contract was written, oral, implied or a combination of the three.
 Under the CRA 2015, goods contracts are covered if they pertain to a contract for the supply of goods from a trader to a customer. The Act provides examples of such contracts including sales contracts, hire contracts, hire-purchase agreements, or contracts for the transfer of goods. Although a few exceptions exist in The Act, a contract for the supply of currency being an example (Legislation.gov.uk, 2020).
One respect in which the CRA is unique in comparison to previous legislation is the introduction of guidelines pertaining to digital content, which has dramatically increased in relevance in recent years. The CRA offers protections for a trader to supply digital content to a consumer when that is done in return for a price paid. This also applies in cases where the digital content is supplied alongside another product or service and is not otherwise available without having paid for said service or good. The final type of contracts covered by the CRA are those regarding the supply of a service by a trader to a consumer. The only exceptions to this definition are contracts of employment or apprenticeship, or ‘gratuitous contracts’ in Scotland (Legislation.gov.uk, 2020).
When referring to provision for goods and digital content, the first four statutory rights of the CRA are identical. These describe how the goods or content offered must first be of satisfactory quality, when considering the description of the goods or content, the price or other considerations, and any other relevant circumstances. Secondly, the goods or content in question must be considered fit for purpose, with the caveat that this does not necessarily imply that the purpose for which they are required is their usual one. The third statutory right is that the goods or content is to be provided as described by the provider. Within this it is considered that when a sample is provided, the entirety of the goods must also match the description, along with the fourth right, which is the consideration that any mentioned details provided by the trader will be treated as a term of the contract (Legislation.gov.uk, 2020). 
The rights offered by the three sections of Part 1 then diverge, becoming more specific to goods, digital content, and services individually. When considering goods contracts, they describe how goods could be non-conforming to their contracts in cases where circumstances such as having the goods be incorrectly installed, supplied with non-conforming digital content, or that the trader does not in fact have the right to supply the goods initially, are present (Legislation.gov.uk, 2015). The next chapter of the statute dictates rights pertaining to digital content. In addition to the universal rights, consumers also have a right unique to digital content, which revolves around the caveat that a contract to transmit digital content to a consumer is held to the same conditions that the direct supply of content would be  (Legislation.gov.uk, 2015).

 The most visible distinction arises when considering services. The rights in this chapter of The Act are exclusive to the provision of services, and whilst they hold a similar meaning to chapters two and three, they are uniquely worded. The chapter details that the work is to be carried out with reasonable care and skill, provided at a reasonable price, delivered within a reasonable time. It states that any information said or written to the consumer, by or on behalf of the trader, during their consideration on whether to enter the contract, is to be considered binding (Legislation.gov.uk, 2015).  Furthermore, the CRA offers several remedies for consumers to be able to settle any disputes. These remedies are almost universally applicable to each type of contract, however some remedies are more expanded in relation to one of the contract types individually, for example a remedy for goods and digital contracts is the right to repair or replacement, which differs from the remedies for services, in which the consumer would have the right for the service to be repeated in order to meet the terms of the initial contract (Hampshire County Council, 2021).
Part 2 of the statute focuses on reforming and consolidating laws relating to unfair terms in consumer contracts and notices—which are announcements written or otherwise in addition to any other type of communication. It relates to the rights and obligations between the two parties and any exclusion or restriction of a trader’s liability towards a consumer (Legislation.gov.uk, 2022). Unfair terms are terms that cause significant imbalance in the parties’ rights and obligations that are a detriment to the consumer under the contract, in conflict to good faith requirements. Under the requirements of Part 2, unfair terms in a contract or notice are not binding to the consumer however, they can still choose to rely on such terms (Legislation.gov.uk, 2022).
 Moreover, for a term to be considered fair, the nature of the contract’s or notice’s subject matter needs to be considered. Additionally, fair terms are determined by referencing all circumstances that existed when the term or notice was agreed upon and considers all other terms of a contract on which the term or notice depends (Legislation.gov.uk, 2020). For example, a trader providing a term which has the effect of requiring the consumer to pay a fair sum as compensation for not honouring the contract (Legislation.gov.uk, 2015). 
Contract terms may be regarded as unfair if, they exclude or limit a trader’s liability in the event of injury or death to the consumer due to the trader or their omission; or in cases where a trader sets a term that has the effect of inappropriately excluding a consumer’s legal rights when inadequacy is present from the trader in relation to any of their contractual obligations to the consumer. Moreover, terms that have fees and charges that are not transparently disclosed or charges that are excessive for early contract termination (Legislation.gov.uk, 2015). However, some terms are excluded from the assessment of fairness under section 62 if, the term specified the main subject of the contract prominently or if the assessment was relating to the price in comparison with the goods, services or digital content that is supplied under it. Similarly, the statute bars on the exclusion or restriction of negligence liability by terms in consumer contracts or notices. For example, a trader cannot exclude or restrict liability for death or personal injury due to negligence in the terms, adding that the terms cannot purport to limit or exclude a trader’s liability for negligence as the consumer will not have voluntarily accepted any risk because they agreed or were aware of such terms in the contract (Legislation.gov.uk, 2020).
It has been acknowledged that consumers and traders both struggled to grasp the complex and fragmented rules of the previous UK consumer law. Due to this, the CRA is viewed to be a major improvement in the existing UK consumer law; as it sets out clear and developed consumer rights for goods, services and uniquely, digital content. Jo Swinson, a Consumer Affairs Minister said that having well informed and confident consumers is vital for strengthening the economy and guaranteeing its steady growth (GOV.UK, 2015). 
 This is evidenced by the fact that, the CRA is much more accessible and easier to understand for lay people. A large consideration in the creation of the CRA was its ease of use when compared to older legislation, for example, Cartwright notes that one section of an old Act was only enforced seven times in a one-year period due to the cumbersome nature of procedure involved (Cartwright, 2016). Moreover, when comparing The Act with previous legislation such as The Sales of Goods Act 1979 (SGA), The Supply of Goods and Services Act 1982 (SGSA) and The Unfair Contracts Terms Act 1977 (UCTA). Within the SGA the terms listed are vague and could be misinterpreted or disputed by the parties involved, should a contract dispute occur, an example being a statement regarding “goods which have perished” (Legislation.gov.uk, 2015). In comparison, the CRA replaces scenario-specific language with broader terminology, such as ‘of satisfactory quality’ in this case. 
Additionally, the CRA offers further protection to the interests of consumers by providing a framework, where consumers cannot be influenced by misleading advertisements or statements relating to services provided. As the CRA considers anything that is said to the consumer about the traders or service that influences the consumer’s decision as a term of contract, which was not afforded in previous legislation (Legislation.gov.uk, 2017). One point to note, is that the UCTA did include provision for consumer contracts however, since the introduction of the CRA, these sections have been amended to not overlap with the CRA (Legislation.gov.uk, 2013). Finally, a universal drawback of the CRA is that it only covers contracts that exist between consumers and traders as opposed to other legislation which cover any contract between a buyer and a seller or provider. 
In conclusion, it is clear to see why the Consumer Rights Act 2015 is considered to be a huge improvement for consumer protection and strengthened the UK consumer law. As it provides transparent rights and affordable and swift solutions to disputes, whilst also helping normal consumers with the understanding of their rights as they spend £90 billion pounds a month in transactions (Citizens Advice, 2022). However, it is important to note that the statute is not perfect itself. Whilst it is more simple than prior legislation, there still lies a significant amount of complicated and unclear terminology, which could lead to difficulty understanding or interpreting The Act by lay individuals. Importantly, though The Act was direct in stating its aims, it has not necessarily achieved these. Due to that it was intended to be a universal document yet businessowners and traders are still required to refer to multiple different documents and legislation, if they happen to be involved in a contract dispute. Lastly, for The CRA to reach its full potential as a modern and progressive legislative document it could be improved in certain areas by further amending its rules to accommodate a wider scope. This could include more recent advances such as the increasing use of virtual technology and further simplification of the language of its content or the supplying of a ‘lay-person’s guide’. These alterations would allow the CRA to continue its aims of being an accessible, all-encompassing piece of legislation, whilst remaining modern and relevant in an ever-changing consumer environment.
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